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TRADE GOTHIC EXTENDED, DESIGNED, CUT & PRODUCED BY LIN«¢ 


This page is set in 8 point Trade Gothic Extended, just completed by Linotype. The 
6, 8, 10, 12 & 14 point sizes are now ready; the 7, 9 & 11 point will be available by 
tne end of 1960. Trade Gothic Extended is designed to provide a clear and handsome 
means of accenting a short line or phrase where these open letterforms will fully dis 
play their striking proportions. In the mass its unique and attractive texture suggests 
obvious advertising uses. The capitals of both light and bold make a fine even line, 
the delicacy of the Light emphasized cleanly by the vigor of the Bold. This face « 

pletes the Linotype Trade Gothic family, whose handsome utility is winning a crowd 
of new friends everywhere. The series consists of four widths; Extended, Regular, 


Condensed and Extra Condensed, all of which are provided in mated light and bold 
versions. The other members of the family are designed with the same sophistication 
and cut with the same care as the face you are now reading. Inspect the clear even 
texture of both Light and Bold; every letter plays its part, not one obtrudes. Inspect 
the sharpness of each character and its alignment; such precision is the result of 
Linotype’s rigid system of quality control. We hope that the quality of this new Lino- 
type design and the proven economy of Linotype operation may provide the answer 
to some of your design and typesetting problems. For an advance specimen, write 
to the Mergenthaler Linotype Company, 29 Ryerson Street, Brooklyn 5, New York. 


TRADE GOTHIC EXTENDED, ANOTHER NEW FACE FOR MACHINE COMPOSITION 
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_ Large Sizes’ 
n Ludlow 


The Ludlow-equipped composing room can have all the large type 
it needs for important news heads, advertising display or price 
figures. These are cast from Ludlow matrices only as needed, with- 
out previous type purchases or manufacture. An unfailing type 
supply assures continuous economical production. 

Only on the Ludlow are large type sizes readily obtainable in 
slug form. Available up to and including 84 and 96 point sizes are 
such attractive Ludlow faces as 


Bodoni Bold and Bodoni Campanile 

Gothic Bold Condensed Title 

Condensed Gothic 

Franklin Gothic (see new 84 point shown above) * 
Franklin Gothic Extra Condensed 

Tempo Medium Condensed and Bold Condensed 
Tempo Heavy and Heavy Condensed 


Only the Ludlow affords you complete flexibility, and a wide 
range of display typefaces from 12 point to 96 point, without any 
machine or mold changes—as well as economies in other display 
requirements. 

Specimen pages showing these and other suitable Ludlow type- 
faces for large display will be sent you free on request. 


LUDLOW TYPOGRAPH COMPANY 


2032 Clybourn Avenue, Chicago 14, Illinois 





COAST-TO-COAST, BORDER-TO-BORDER 
VIA DEPENDABLE UNITED AIR FREIGHT 


A single phone call to United Air Lines gives 
you fast, dependable Air Freight throughout 
the U.S.A. or most anywhere in the world 

on a single air bill, with one-carrier responsi- 
bility. United’s unique Reserved Air Freight 
enables you to reserve freight space as you 
would a passenger seat . . . on the flight most 


convenient for you. And this service is avail- 


able on a fleet of fast Cargoliners and all 
United Mainliners, including 600-mph jets. 
You have a wide selection of schedules and 
a choice of door-to-door or airport-to-airport 
service. Call your local United Air Lines 
Sales Office or write to United Air Lines, 
Cargo Sales Division, 36 S. Wabash Avenue, 


Chicago 3, Illinois. 
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1000 Ib. capacity 
54 in. lifting height 
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1000 Ib. capacity 
57 in. lifting height 


=, Jattery Operated 


“the CHALLENGER” 
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1500 Ib. capacity 
57 in. lifting height 


Bottery Operated 


Hydraulic Handling for 
EVERY Department 


BIG JOE 


~<_s=—. Manufacturing Company 
Dewesx ut TDC . 
—————_> Colony Drive 


_ Wisconsin Dells, Wisconsin 

















LETTERS TO THE EDITOR 


























Inland Printer First Official 
Journal of Pressmen’s Union 


The Printing Pressmen’s Union will 
its quadrennial convention, Sept. 26 
New York City. It is significant that we 
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regular thing each month story of 


printing At one time, probably before your 


time, this was an important part of Tu 


INLAND Printer. I believe that in this day 


of mechanization and automation it is a 


good thing to read of the heritage that 


brought it about. Printing, in the past, was 


craft—and 


would do much to 


a romantic and fascinating 
still is for many of us. It 


restore the feeling that it is people, and not 
machines, that produce the printing of the 
world 


Lawson [Composing Room] is writing 
some material and perhaps he is the answer 
to my plea. There are many important peo 


ple of the past who have an interesting stors 


to present of their 


either further the growth of the industry 


or to maintain the beauty ot prope rly used 


ty p« 
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His work in your publication has | 
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“Even with incentive schemes, there 
comes a time when a fella’s gotta stop 
running.” —The Litho-Printer, London. 
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LAMCOTE by Arvey 


for self-selling beauty 
.. and lasting 


designed covers protected with LAMCOTE 


giver Scott. F 


es of exceptionally wel 


resmar 


He will 
tell you the best sellers are most often books 
that sell 
Isn't that why intriguing dust jackets were 


Ask any book seller what sells best. 


with colorful covers themselves. 
invented? 

Now ...new LAMCOTE permits the use 
of interesting design and unlimited color 
on the cover itself—no dust jacket needed. 
New 


niques bond this scuff-resistant, 


adhesives and new laminating tech- 
soil-proof 
plastic film to all cover materials . .. paper 
(plain or latex impregnated), foil, even book 
cloth. The 
are heightened. 
New LAMCOTE 


appropriate for 


luster is brightened and colors 


treatment is especially 
books, 


text how-to-do-it 


protection 


(ter Homes A Gariet 
FLOWER 
ARRANGING 


nes & Gardens Flower Arranging 
biishing Company. Print 
ublishing Company. Bound by 
» Co., Chicago, Ill. LAMCOTE 


books, technical reference books, cookbooks, 
manuals LAMCOTE 
stainproof, washable and almost indestruc- 
tible. 


and _ directories. is 
No liquid coating can equal it. In addi- 
new LAMCOTE protects quality in 
high speed book production, and prevents 


tion, 
dealers’ stocks from becoming shop-worn. 
For technical data and price information, 
write or phone today. 


Ve A -e 


CORPORATION 


Since 1905 


~LAMCOTE “DIVISION. 


3500 NO. KIMBALL AVENUE, CHICAGO 18, ILLINOIS 
phone INDEPENDENCE 3-1400 


300 COMMUNIPAW AVE., JERSEY CITY 4, NEW JERSEY 
phone DELAWARE 3-5000 
WORTH 4-8315 
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Modular Roll-fed Presses 


In its new high-speed Tandemer Press, 
Didde-Glaser offers a low-cost offset jobber 
that brings “big press” performance within 
the reach of every printer — large or small! 









































The Tandemer consists of compact, self- 
aligning units that can be added or removed 
according to job requirements...and can 
be purchased as needed. For the business 
that makes up a major part of your volume 
the Tandemer “starter” set— comprised of 
roll stand, one offset printing unit and one 
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ot HALF the P 


terminal cut-off unit — will print any- 
thing a small sheet-fed press will 
run...4 TIMES AS FAST! 

Make ready is fast and simple. Small 
(81..”) one-around plates let printers 
maintain a low on-press cost for a 
wide variety of work. Printing units, 
accessories, and attachments are in- 
terchangeable. 

If you’ve been searching for a roll-fed 
offset press that requires a low in- 





vestment — plus economy in space, 
labor, and operation — investigate the 
Tandemer! An inquiry on your com- 
pany letterhead will bring a prompt 
reply. Please write: Didde-Glaser, 
Inc., Dept. PP6, 50 Hi-Way and West 
12th Avenue, Emporia, Kansas. 


Hidda-Slasann 


Emporia, Kansas 


Designers / Manufacturers / Distributors of Graphic Arts Equipment 


” 
/ 





This vertical spray etcher is just one 
of the revolutionary REGAN developments 


that solvé the problems of engraving perfect 


pre-cilrved plates, plate after plates ; 
7 7 











THE ONLY SYSTEM DESIGNED 


FROM THE GROUND UP TO 
ENGRAVE PRE-CURVED PLATES Bisi 


REGAN EXCLUSIVE! Electronically-controlled coater-whirler solves the first problem! Putting a clean, abso- 
lutely even top on pre-curved plates is crucial for a fine engraving. The REGAN Coater has a unique double-action 
whirler that spreads the coating evenly over the entire curvature. And its electrostatic filter and electronic climate 
control create a “perfect climate” that eliminates dust, dries the plate, and shuts the coater off automatically 
when the plate is perfectly conditioned for printing. 


REGAN EXCLUSIVE! Rotary vacuum printer solves the second problem! The perfectly conditioned plate with 
negative in register turns to expose every section of plate equally. Arc beam is adjustable for critical exposure 
of the finest line work, halftone, or for fast exposure of run-of-production plates. 


REGAN EXCLUSIVE! Revolutionary vertical spray etcher solves the third problem! The ideally prepared plate 
is etched over the entire curvature simultaneously. Spray pressure and plate motion can be varied to give you 
complete control of depth and characteristics of etch; can be pre-set to duplicate results, plate after plate. This 
revolutionary etcher turns out the finest engravings you have ever seen (line, halftone, combination, or process 
color) in as few as four minutes. Etch can be stopped for more frequent inspection. 


NEW PROFIT POSSIBILITIES! Original pre-curved engravings from Regan equipment open the door to new 
customers and new operating economies. No electrotypes! Save on downtime, save on makeready, and get the 
finest rotary letterpress printing you have ever seen. Write for full information. 


Regan Rotary Regan Rotary Regan Rotary 
Coater-Whirler Vacuum Printer Powderless Etcher 


REGAN INDUSTRIES 


GRAPHIC ARTS EQUIPMENT * SAN BRUNO 
RS ELECTRONICS * PALO ALTO 

DON-LAN ELECTRONICS * SANTA MONICA 
REGAN MANUFACTURING * SAN BRUNO 


* BURLINGAME * CALIFORNIA * PHONE: OXFORD 7-115! 








FOR SHIPPING FLOWERS...OR SEED CATALOGS 


4 , / 


4 
Ts 


Whether on a corrugated container for fresh flowers or on a seed 
catalog, Ludlow Label Papers are the kind of salesmen that make a 
lasting impression by sticking to their jobs. Ask your paper merchant. 


Best for Any Surface ...Ludlow Label Papers 


M-J Gummed Label Papers, Coated and Uncoated. 
ELEET Dot-Gumm d Label Papers. 
DRY-STIK Pressure-Sensitive Paper. 


OLD TAVERN Gold and Platinum Label Papers, 
Gummed and Ungummed. 


GLASSAD Label Paper for Gummed Side Printing. Gp 
LUDLOPAKE the whiter, brighter, high-opacity 
label paper. 
Also, these Ludlow specialty papers: Old Tavern Gold 
and Platinum Cover and Box Cover, Super Cover, 


Relyon Reproduction Paper. Ludlow Papers, Ware, 
Massachusetts, Dept. 175. 


Your Widest Selection of Printable Label Papers 
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Again... press-proved precision with... 


GOOD YEAR O O 
1 


OFFSET BLANKETS 


? 


. 
A split run using two different blankets was used in turning 
new facilities. You can see at a glance the superior quality of the HI-FI Blanket’s work 


Why settle for less than a HI-FI Blanket offering... impression — superior resistance to stretching 
@ Ultra-precision ‘‘micro-textured” surface for ultra- e@ Standout work with any type paper or on metal 


pmpeiabeiameenaes e A premium blanket at the same price as ordinary 
@ Shorter break-in to start with— greater mileage in the blankets 


| run 

— For the rest of the remarkable HI-Fl Blanket story, see your 
© Quicker wash-up with no pumice needed Goodyear Distributor. Or write Goodyear, Printers Supplies 
@ Better smash-resistance — faster comeback after each ales Dept., New Bedford, Mass. 


Lots of good things come from 


GOODFYEAR 


INDUSTRIAL PRODUCTS 


Cleveland, Ohio Hi-Fi-—T. M. The Goodyear Tire & Rubber Company, Akron, Ohio 





“We produce 
highest-quality process color 
on coated stock 
with our /\"" 


























Publication 
Press,’ 


says Foote & Da les, Ine.., 


Atlanta, Georgia. 


Glu 


200 Elmora Avenue, Elizabeth, New Jersey 


% <= Foote & Davies’ 
modern plant in Atlanta, 


r (inset) Albert Love, President 


Foote & Davies installed this high-speed 22° x 35” 
press—their first web-fed press—when they moved 
into their new, modern plant a year ago. This publi- 
cation press is equipped with four roll stands, four 
perfecting printing units, dryer, a high-speed heavy- 
duty folder, a precision sheeter, an imprinting unit 
and a bundler. It can print eight colors simultane- 
ously—four colors on each side of one roll of paper, 
or two colors on both sides of two rolls, etc. Press 
flexibility permits Foote & Davies to print more than 
one job at a time. 

Frank Majors, Vice President in charge of Pro- 
duction, reports, “The quality of the products turned 
out by this press—whether folded signatures or flat 
sheets—is, in most cases, equal to the products of our 
sheet-fed presses. And many of these jobs are four- 
color process printed on both sides of coated stock, 
at better than anticipated speeds?’ 

ATF Web Publication presses are made in a 
variety of sizes. All are built on the unit principle, 
to let you add printing and finishing units as your 
business increases. 

We will be glad to send you an illustrated brochure 


describing these publication presses. 


American Type Founders 


ATF Type Faces used in this advertisement: Headline Craw 
Clarendon, Text and Captions Bodoni Book with Italic. 
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ositives? 


Masks? Separations? Halftones? Continuous tone P 
ame the job, we'll sup n depend on 
and film research. 


Youn 

Du Pont for leadership In graphic arts films 

HIGHLIGHT MASKS: 00°" pin Litho, CRONAR Ortne IN 
ony AR Ortho M. 


Ortho B, 
LONAR Transparency Pan, 


COLOR SEPARATIONS: , 
Low Gamma Pan. 


Reflection Pan, | 20NA 
CORRECTION MASKS: Masking, eQhAR Pan NE ELS 
ing, Ut Commercial—S, guar Ortho A, G ovatale 
B, Ortho M. 
CONTINUOUS TONE POSITIVES: ‘Commercial—S. 
HALFTONES: ‘yy aR Ortho A, AR Ortho B, 
Ortho M, Pan Litho, ORO" 2 Clear Back. 
DUPLICATE HALFTONES: +. Direct Positive Clear. 
STRIPPING AND LAY-UP: Clear Base. 
u Pont de Nemours & Co. (Inc.), Photo Products Department, 
ef) Limited, Toronto. 
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BETTER THING 
S FOR BETTER LIVING ... THROUGH CH 
ee ; EMISTRY Ol} PINT 


The man who knows how to get ahead (and stay ahead) in 
business — gets his information and inspiration from the pages of 
his businesspaper. Nothing else you read is so filled with the news, 
the facts, the fresh ideas so vital to your success in business as 
the advertising and editorial pages . . . in your businesspaper 
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Where there’s business action, there’s a 
businesspaper - « « Where there's printing business there's 


wetss 


,tto e 
The Inland and American ) = ‘ 
2 

°o 


PRINTER and LITHOGRAPHER Gy): 


7ogns” ¢ 


OY Cum eNeEe 


_* 
viat 


One of a series of advertisements prepared by the ASSOCIATED BUSINESS PUBLICATIONS 
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a labor of love? 


STRATHMORE 





PAPER IS PART OF THE PICTURE 


This is 


STRATHMORE BEAU BRILLIANT 


A paper with an outstanding record of achievement, Strathmore Beau Brilliant has 
been used in award-winning pieces in almost every graphic arts and design exhibition 
held since its introduction. A fact that leaves little, indeed, to be said. Sincerely 
flattered by its imitators, but far from equalled, Strathmore Beau Brilliant has grown 
continuously in importance. The choice of the designer when dramatic color, texture 
and authority are demanded; it is, as well, the choice of the printer whose job requires 
a paper surface of distinctive quality. Beau Brilliant exemplifies all that Strathmore 


text and cover papers stand for. 


STRATHMORE PAPER COMPANY 


West Springfield, Massachusetts 


on Strathmore BEAU BRILLIANT, Lido Yellow, ¢ 





You NAME (7... 


Round Holes or Oval Holes 
Rectangular Holes 

Odd Shaped Holes 
Single Holes 

Multiple Holes 
Kalamazoo Universal 
Punching for Keysort 
Tabbing and Indexing 
Double Round Cornering 
Pinhole Perforating 
Plastic Binding Holes 





The Southworth Power Punch DOES /7/ 


Versatile is the word for this basic and highly productive machine, long setting 
the industry’s standards for performance. Equally significant is the industry’s 
dependence on Southworth’s Engineering Service for help in solving its problems 
of how to punch, tab, index or perforate a wide range of materials more easily, 
more accurately and more profitably. 

Standard heads from stock . . . special heads to order. 
For complete information write 


GRAPHIC ARTS DIVISION 
752 Warren Avenue Portland, Me. 


Mfrs. o1 raper Conditioners; Automatic Skid Lifts: Lift Tables: Skid Turners; Hand, Foot, Motor Driven Punching Machines; Humidifiers 
Envelope Presses, Punch Heads; Tabbing Knives and Corner Cutters plus Custom Built Equipment 
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Distinguished backgrounds... 


MOHAWK SUPERFINE : Tert, 
POSEIDON OPAQUE : Tevrt 
HALFMOON VELLUM : Vellum and 
ARTEMIS : Tert and Cov 
CORTLEA : Tert and Co 


DIANA : Test and Cov 





NAVAJO COVER : Cover and T+ 
MOHAWK VELLUM : Vellum, Cove 
MOHAWK OPAQUE :: Jill 


MOHAWK OFFSET 


...for the finest printing 
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Fine Presswork 





no carbon/required 


President of 
Moore's Stores 


148 modern Moore's stores in 


ca 














THERE ARE 
Ohio, Indiana, Kentucky and West Virginia 


“NCR Paper saves its entire 
yearly cost every six months.” 


MOORE'S STORES, NEWARK, OHIO 


“NCR Paper enables us to use a Time Payment Sales 
Contract that helps speed up and increase our credit 
sales. Previously, we used ‘old-fashioned’ carbon 
paper methods that required us to insert and remove 
carbons every time we wrote credit transactions. 
“NCR Paper forms make it possible for our sales 
people to pick up originals and copies as a complete 
unit. Copies are always clear and easy to read. All 
this saves valuable time and encourages our people 


ASK YOUR LOCAL PRINTER OR FORMS SUPPLIER ABOUT NCR PAPER 


Another Product of 


THE NATIONAL CASH REGISTER COMPANY, Dayton 9, Ohio 


1039 OFFICES IN 121 COUNTRIES ¢ 76 YEARS OF HELPING BUSINESS SAVE MONEY 


to make and write more credit sales. We are delighted 
with the job NCR Paper is doing for us. 

“We estimate the time savings and other advan- 
tages of NCR Paper save us its entire yearly cost 
every six months, thus returning 200% annually on 
our investment.” 


Miran T Pree 


President, William S. Moore, Inc 


NCR PAPER 
ELIMINATES 
CARBON PAPER 
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Old Gold Spin Filter 
spins and cools the smoke 


ina filter cigarette 





for 
eye appeal 


FALPACO COATED BLANKS 


This Old Gold car card is another example of an important advertiser making sure his 


message is presented to the best advantage 

New White FALPACO was chosen because of its outstanding printability. The extreme 
whiteness of its surface permits ink colors to show up clearly — allows full value to every 
tone. You can get beautiful, realistic color reproduction with FALPACO. Ink goes on 
smoothly too because the surface of the blank is smooth and even 

Another asset of FALPACO is durability. These blanks hold up since the board itself 
has new strength and rigidity 

The attractive Old Gold car card was produced by offset lithography in six colors on 
5-ply, coated-one-side New White FALPACO by Empire Color Lithographers, Inc., New 
York, N. Y. The size is 21 x 33 inches. 

y FALPAC ee 

car card 
sales display, et 


Distributed by author 


paper merchants from 


coast 





YOURS on request: 

For a copy of the new Letterhead 
Design Manual created by the 
world-famous Pratt Institute on 
Parsons Papers, write on your 


: business letterhead for Portfolio 

PARSONS No. 862. Parsons Paper Division, 
National Vulcanized Fibre 
Company, Holyoke, Massachusetts. 


™ 
fe = 


( OA 
< For better business any time, there is no substitute 


; 
\ penn a ; 
wy : for selling quality . . . top quality. Why not do 
justice to your own craftsmanship? Build strong 
customers by suggesting top quality letterhead papers. 


PARSONS KING COTTON SINCE 1653 


Satisiy both of them... AND INsURE REPEAT ORDERS 


... with PARSONS kKINéE coTTON BONDS 


The man who buys — and his secretary — are 
interested in business profits just like you are. 
Profits mean many things including look, feel and 
performance of their letterhead and other 
stationery. When you suggest a Parsons Bond to 
your customer, you help build profits for him and 
vourself. For your next letterhead job, stock and 


suggest one of these famous King Cotton Bonds: 


OLD HAMPDEN 100% EXTRA No. 1 
PARSONS 100% 

LACONIA 75% 

EDGEMONT 50% 

HERITAGE 25% 

L’ENVOI 100% (Superfine) 
DIPLOMA PARCHMENT 100% 


Parsons King Cotton Bonds mean 
repeat orders. They perform well on 
press ... have attractive, uniform 
surface and texture . . . are available 
in a wide range of sizes, weights 

and colors. Try a Parsons Bond now. 


PARSONS PAPER DIVISION | NATIONAL VULCANIZED FIBRE CO 


HOLYOKE, MASSACHUSETTS 
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SMALLEST TWO COLOR OFFSET 
LOADED WITH BIG PRESS FEATURES 


Full 20 x 26” Sheet 
Handled by New 
Miehle 25 Two Color 


Latest press to join Miehle’s 
modern line of offset equipment is 
the Miehle 25 Two Color.. ."‘the 
small offset with big press fea- 
tures.’’ Except for the difference in 
size, the new press is identical to 
the famed 29 and 38 Two Color 
Offsets, and incorporates all of their 
proven advantages. 

Sheet size of the 25 Two Color is 
from 11 x 16” to a full 20 x 26’, 
with running speeds up to 7500 
sheets per hour. 


A Inserting sheet catcher in Continuous Delivery 
at 


Non-Stop Feeding and 
Continuous Delivery 


This high production feature is 
standard on the new Miehle 25 Two 
Color...eliminates costly down- 
time when reloading or unloading. 

At the feeder, the rods are inserted 
to hold the last sheets being fed 
see picture B)...electric push but- 
ton pile hoist is lowered ...new skid 
moved in and run up...rods re- 
moved...and the new ab is ready 
for feeding without a stop. 





(8) Newly designed Non-Stop Feeder 
with rods inserted 


At the delivery the operator sim- 
ply slides in the auxiliary sheet 
catcher (see, picture A)...removes 
the load... pushes a button to run 
a skid board up into position...re- 
moves the sheet catcher...and the 
press keeps right on going. 


Extra Work Space, 
Accessibility and Control 


In this size range, only the Miehle 
25 offers so much working space 
and accessibility (see picture C). 
With all controls and adjustments 
within easy reach the pressman has 
close control of all factors through- 
out the run. 

With the Miehle 25 common im- 
pression design, (see picture C) each 
sheet is held by the same grippers 
assuring positive control through- 
out the printing cycle. 


Swing Gripper In-Feed Gives 
Perfect Register At Any Speed 
With this modern system of sheet 
feeding you makeready at slow 
speed and run the press up to pro- 
duction speed with the assurance 
that perfect register holds all the 
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way. The same is true with running 
different colors at different speeds 
...the Miehle 25 holds hairline regis- 
ter at any speed. 


Large Form Rollers For 
Smooth, Even Ink Coverage 


No other press of similar size can 
match the inking unit of the new 
25, with four form rollers of differ- 
ent diameters. Whatever the job, 
close control and precision distribu- 
tion are achieved for best results. 

All rollers in both the inking and 
dampening systems are adjustable 
in minute degrees for exact ink- 
water balance...and all can be ad- 
justed from outside the press, with- 
out stopping production. 


(0) Second Color unit opened for access to 
plete and rollers 


Complete Running Register 
Control on Second Plate Cylinder 


Adjustable both across and around, 
the Second Color Unit Plate Cylin- 
der can be set for hairline color 
register, from outside the press 
while running. Saves valuable set- 
up and production time. 

In addition, the two color unit 

lides out of the way (see picture 

)} to give full access to the plate 
cylinder and the inking and damp- 
ening rollers for fast wash-up and 
changeover. 

Get the full story on the Miehle 
25 Two Color Offset...it offers so 
many “big press’”’ advantages. See 
your Miehle representative today. 


THE MIEHLE COMPANY 


Division of Miehie-Goss-Dexter, Inc. 


Chicago 8, Illinois 
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Metal decorating on a four-color press at Heekin Can Company, Cincinnati, where rugged Reeves-Vulcan o 
save considerable amounts of money yearly, because they |: nger, print better. Left to right: John Baumgartner, Press 


Foreman; D. D. Dosher, Superintendent of Lithography Depar -and K. L. Jeffreys, Plant Manager 


‘Tie Heekin Can Company of Cincinnati saves loss of detail. ven gauge 


I 


substantial sums of money each year by using t ly long runs...no embossing. They 


rugged Reeves-Vulcan blankets 
in their offset printing operation. y the burrs on the n 


] 
are resilient 


Printing on 





2 a spring back after hundred 
much rougher on offset blan- 


kets than regular paper stocks. 


thousands of impressions. | hey 


proper water affinity and 


‘his greatly reduces the blan- 
aoe ley are compatibl 


1 


Ket life and increases operating 


1 Whether you print on metal 
Heekin decorates millions upon : : : 
a : : board or paper, there 
millions of metal sheets for the sae 
ae Vulcan offset blanket 
quality cans they produce. They 


: : you cut costs and improve repro 
found that the Reeves-Vulcan , 


ductions. Write to Reeves Offset 


offset blankets cut costs and ee : ~ i 
blanket epartment for com- 


meet all the special requirements ; 
plete information. 
REEVES VULCAN 


of metal aecorating. 


Ave eof the Ame as: New Yore 18. New Yors 
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Cut Or Trim The Best Way! Flat Cutting...Trimming 


Lifts...In-Line Trimming...MGD Has The Right Machine 


Only MGD offers all four types of cutting and trim- 
ming equipment...completely unbiased, with no “ax 
to grind.” 

LAWSON PACEMAKER CUTTERS 
accuracy and speed...six models from 40” to 69”... 
easy operation, maximum safety and minimum main- 
tenance...optional Electronic Spacer and Flexible 
Contour Clamp. Low cost Regent Cutters, also. 


DEXTER BRACKETT TRIMMER 


multiple-up labels, booklets, pads, post cards, ete.... 


for flat cutting 


for cutting apart 


work up to 25” wide moves straight through the ma- 
chine to a built-in conveyor for packing and shipping. 
McCAIN 3-KNIFE TRIMMER 


automatically trims single books accurately on all three 


couples to st itcher, 


sides...speeds up to 9000 per hour on sizes to 12 x 19” 
...optional 4th and 5th knives for maximum output 
on two-up work. 39” Front Cut Trimmer, also. 


LAWSON 3-KNIFE RAPID TRIMMER—+rims lifts 
of books, magazines or pamphlets on all three sides 
with exacting precision ...lifts to 434” high...speeds 
to 25 lifts per minute... handles all types of bound work, 
one or two-up...sizes to 1134 x 167,” (trimmed). 


Be sure to check with MGD first about all of your 
cutting and trimming equipment needs, 


MIEHLE-GOSS-DEXTER, INC. 


Chicago 8, Illinois 
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WAY 
TO WRAP 


UP 
SALES 


Wrap them attractively. Wrap them to keep customers sold, to reflect 
their good judgment, to induce repeat sales. 

The final touch in attractive packaging is good printing—on paper, 
board, foil, plastic. For the best printing, see that your plates are 
made by Econo methods and materials. 

You can’t beat Econo for uniformly high quality plate and matrix 
materials, for quick-accurate service, nor for practical technical help 
on sticky printing problems. Call us in, anytime. 


Materials and methods 
for better printing from 
resilient plates 


PRODUCTS, INC., 132 Humboldt St., Rochester 10, N.Y. 
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Profitable impressions per hour! You can count on trouble-free perform- 


ance with Consolidated Offset Enamels. Every sheet is double coated for maximum uni- 
formity, greater stability, more pick resistance—all around finer performance. They run 
better, print better, look better. Yet Consolidated double coating doesn’t cost a cent more! 
Just ask your Consolidated Paper Merchant for free test sheets. Make your own test run. 
Compare quality, press performance and results. P 

Fair enough? Available only through your Consolidated Paper Merchant onactidatec 


OATE OFFSET ‘ th ( 





WORLD’S LARGEST SPECIALIST 
IN ENAMEL PRINTING PAPERS 


A COMPLETE LINE FOR OFFSET AND LETTERPRESS PRINTIN 
Consolidated Water Power & Paper Co. + Natl. Sates Offices, 135 S. La Salle St., Chicago 





TrTTiteE 


TAKE A 
CLOSE LOOK... 


. 
at this rule Always ask for the envelope order, too! Many of the jobs you are printing 


today will require envelopes. Why not anticipate your customers’ needs? 


e 
for getting You can recommend styles and sizes from the U.S.E. Envelope Selector Chart 
and obtain samples and prices from your U.S.E. Paper Merchant. Your cus 


profitable tomers will thank you and everyone will be happy about the whole thing 
envelope ... including U.S.E.! 


orders. United States Envelope Company 


General Offices © Springfield 2, Massachusetts 
Helping Printers sell more envelopes profitably to more users 
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Business Forms Printers: 
SCHRIBER PRESS proudly introduces 


A press designed to help your profits 
keep pace with increased sales by producing more tonnage per day 


STANDARD SIZES AVAILABLE —~ Rag . Press pictured will print one offset color 


face, print one rubber color face or 


11x18 14x18 ; back, number, file punch, marginal 
12x18 17x18 , = punch, cross-perforate, length-perforate, 


slit and rewind. 
13x18 


Some advantages of this 

QUALITY BUILT compact press 

4 =69FASTER MAKE-READY Simple adjustments, compact design and elimination of frills as- 
sure quicker starts and less down time. 


HIGHER SPEED Top designed speed 750 ft. per min. Compact size and heavy construction 
helps pressman to run more jobs at top speed. 


- 
4 ~=6Esd PERFECT SHEET LENGTH and REGISTER Press can be made ready at slow speed and 
- 
- 


will hold register at all speeds without further adjustment. 


EXCELLENT PRINTING QUALITY Printing units designed by Schriber engineers with 


many years experience in web-offset press design. 


LOWER HOUR COST You save through low initial cost and compact size which requires 
less floor space and only one operator, even for loading. 


For full information write or phone today 


PRESS COMPANY 


4900 Webster St., Dayton 4, Ohio Phone: CR 4-1164 








prettier 
profit 


pictures 


WELOGLO 


OFFSET INKS BY 


For increased production . . . enlarged 
shop capacity . . . higher profits 

try commercially-proven 

\,  ACCELOGLOSS. Start today—you'l! 
t be amazed at the 
profitable results 


e excellent stability 

« run sharp and clean 

© set quickly 

¢ eliminate offsetting 

© exceptional gloss 

« scuff and rub resistant 

wide range of popular colors 


Try S&V 
ACCELOGLOSS LETTERPRESS inks— 
results are equally amazing. 


SINCLAIR and VALENTINE Co. 


DIVISION OF AMERICAN-MARIETTA COMPANY 


611 W. 129th St, N.Y. 27, N.Y. 


Canadian Affiliate: Sinclair and Valentine Co. of Canada, ltd 
240 Madison Avenue, Toronto 7, Canada 


PRINTER and LITHOGRAPHER for July, 1960 





fh 


i 


Besigns 
that float... 


RCHKIN © 


* 


“kh 
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=z Custom-made or ready-made pattern 
designs — whichever you want. They float in 
a sheer translucency that gives a three 
dimensional illusion to advertising inserts, 
high grade presentations and direct mail 
pieces. Parchkin Motif Art Parchment costs 
a little more than paper—but a lot less than 
complex “step and repeat" plate designs— 
and it's more interesting! 


Besides design, Parchkin Motif possesses 
the superb fee! and surface of parchment for 
printing elegance. It comes in white or 
pastels, ii, varying weights. 


Let it speak for itself. Send for Paterson's 
free sample and information package. 


“Something Special in Papers" 
PATERSON PARCHMENT PAPER COMPANY 
Bristol, Pennsylvania 


Sales Offices: New York, Chicago 
West Coast Plant: Sunnyvaie, California 
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DIRECT MAIL LETTERHEADS AND ENVELOPES MAGAZINE INSERTS PACKAGE INSERTS GREETING CARDS 
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output doubles up on this offset machine 





It’s the A. B. Dick “‘Large Image”’ offset duplicator—173 square inches 
of image area. Runs 81%” x 11” forms, letterheads and bulletins 

2-up ... smaller forms 3, 4, even more at a time. Takes short runs 

out of the ‘‘do-’em-a-favor-to-keep-the-business”’ class and makes 

them profitable. Clicks off 9000 copies per hour—and every one 
letter-perfect, thanks to Aquamatic ink-water balance, 

self-adjusting cylinders and a host of other built-in skills. Ask your 

A. B. Dick Company distributor (in the Yellow Pages), 

or send the coupon. 


A.B. DICK COMPANY 


5700 West Touhy Ave., Dept. IAP-70, Chicago 48, Iliinois 


Send me your new folder with the complete story on your ® 
Model 360 offset machine, if you please. A « b . D | ( K 
NAME _ = 


OFFSET PRODUCTS 


TITLE__ 

FIRM 

ADDRESS 

CITY - ee Oe 
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looking 
fora 
good 


coated 
utility sheet? 


TRY ALLIED’S NEW 
EXCELGLOSS OFFSET ENAMEL 


built-in runability at a moderate price 


Here’s a new sheet that’s really worth trying...and 
ence you do, you'll find that EXCELGLAOSS is ideal 
for all types of jobs which call for quality in a mod- 
erately priced coated sheet. 

But most important, EXCELGLOSS runs well. 
Its special, fibre structure assures you of that extra 
advantage all Allied grades have— proven runability! 
Use EXCELGLOSS on one of your jobs... you'll 


like the results! 


ALLIED PAPER CORPORATION 





the 
Allied 


coated paper 
line 


For Offset: 

Cellugloss Offset Enamel 
Cellufold Offset Enamel 
Imperial Offset Enamel 
Excelgloss Offset Enamel 
Velour Offset Enamel 
Comet Colored Enamel 
Cellufold Litho C1S 
Cellugloss Litho C1S 
Monarch Litho C1S 
Imperial Litho C1S 
Excelith C1S 


For Letterpress: 
Celluprint Enamel 
Imperial Enamel 
Excelprint Enamel 
Velour Enamel 


Comet Colored Enamel 


Photograph courtesy of Arthur C. Allen, AGS & R Studio, Chicago 


Printers know...Allied’s built-in runability pays 


dividends by saving valuable production time 


One way to avoid running problems...to get those rush jobs off the press 
on schedule...to save time and money...is to print your work on stock that 
is made to run well. In Allied’s Coated Papers you get this advantage... 
this built-in runability which means less waste and less downtime. 
Contact your merchant for samples of the Allied Coated Paper line. 
You’ll see that every sheet has the quality in appearance and finish you want 


...and once you’ve used them, you'll know they run better! 


ALLIED PAPER CORPORATION 


Kalamazoo, Michigan 


lithographed on Allied Exceigloss Offset, 100 Ib. 





NEW 
NSCO 


ESTAR 


REPROLITH ORTHO TYPE B 


The Ultimate in a dimensionally stable graphic arts film 


PLESTAR IS AN 


ENTIRELY NEW CONCEPT IN A LOW ABSORBENCY 


DIMENSIONALLY STABLE BASE MATERIAL, COATED WITH ANSCO’S TIME-TESTED 


For the first time, a superb new 

graphic arts film that combines 

the famous Ansco Reprolith Ortho 

Type B emulsion with PLESTAR 
. a new solvent cast polycar- 

bonate base that offers these un- 

excelled characteristics: 

e Extreme Dimensional Stability 

e Lower moisture absorption 

e Improved optical clarity 


e Superior scribing and cutting 


SITY REPROLITH ORTHO TYPE B EMULSION. 





Plus all the quality benefits of | Ansco, Binghamton, New York. 
Ansco Reprolith® Ortho Type B! A Division of General Aniline & 
CALL YOUR DEALER TODAY. — Film Corporation. 


Ansco 


ZESTAR 


DIMENSIONALLY STABLE FILM BASE 
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You're “10 feet tall” in bulkies of 


Wooll 





PURITAN SPORTSWEAR CORP 
EMPIRE STATE BUILDING, N.Y.C 


‘© 
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Puritan Sportswear prepared twelve 
inserts for Men's Wear magazine to 
show retailers part of their fall and 
winter 1960 advertising program. 
They chose letterpress to permit 
use of the same engravings for 
national magazines. 


They also wanted counter cards, 
window blow-ups, etc., of the same 
advertisements in various sizes to 
complete the program. Here they 
converted the original letterpress 
engravings for offset use. 


In both cases, Puritan selected tne 
appropricte westvaco Quality Paper 

. Sterling Letterpress Enamel 
and Sterling Offset Enamel. 


The display blow-up on the left- 
hand page is our Sterling Offset 
Enamel; the magazine insert on the 
right is our Sterling Letterpress 
Enamel. Their bright white and 
gleaming surfaces give not only 
beautiful color reproduction 

but a refreshing brilliance in 

their own right. 


For smooth, fast press runs, both 
of these papers give you stabilized 
moisture control and make close 
register easier to maintain. What- 
ever your needs, West Virginia 
offers an answer in its complete 
line of coated and uncoated papers 
for every process. 


Write to find out about our mill-to- 
— you-direct sales policy and technical 
service. West Virginia Pulp and 
Paper Company, 230 Park Avenue, 


”° e a ll New York 17, N. Y., or contact one 
You're ‘10 feet tall’ in bulkies of WYO ‘oll cians, 


Fine Papers Division 
Commercial Printing Paper Sales 


Chicago 1/FR 2-7620 
Cincinnati 12/RE 1-6350 
N. Y. The letterpress pieces were run on Detroit 35/D! 1-5522 

a Miller TW, 21 x 28, two-color press. New York 17/MU 6-8400 
ue é ; Philadelphia 7/LO 8-3680 
rhe offset pieces were run on a Miehle, Pittsburgh 19/CO 1-6660 
25 x 38, two-color offset press. 704 basis San Francisco 5/GA 1-5104 


The Puritan Sportswear material was 


printed by The Du Bois Press, Rochester, 





Sterling Letterpress 
and Sterling Offset 


Enamels were used. 


|West Virginia 
‘Pulp and Paper 








“Which Kenro VERTICAL Camera 
is best for your work? 


BASIC KENRO ADVANTAGES 


¢ Precision construction— bal! bearing 
copy and lensboard slides, alignment 
checked by collimators. 

e Superior lenses—standard equip- 
ment includes special color-corrected 
Goerz Dagor lenses, the finest, most 
linear optics available. 

¢ Micro indicator size and focus system 
—permits accurate sizing and resetting 
to .002” and ready lens interchange- 
ability. 

¢ Spring-loaded compensating copy- 
board —with cover glass hold-up. 

e Adjustable angle, stationary lighting 
—gives even illumination, permits ex- 
posures at optimum lens settings, 
whether shooting same size, enlarging 
or reducing. 

¢ Push-button exposure — with relay 
equipped automatic reset timer. 

e Modern design, advanced engineer- 
ing—from the largest and most experi- 
enced manufacturer of vertical process 
cameras. 


“Vertical 18" 
Model V184 


Ask your dealer to demonstrate... 
or write for information and prices. 


KENRO GRAPHICS, INC. Dept. H. Cedar Knolls, New Jersey 


THE “VERTICAL 18" is extremely versatile. It makes 
line and halftone negatives up to 14” x 18” in size, 
can be equipped with stayflat or vacuum back. In- 
terchangeable heads also available for making 
Ektalith, Gevacopy or xerographic exposures. When 
equipped with Prismatic head you can use your 
Kenro camera for making right-reading film nega- 
tives or direct photocopies of reproduction quality 


in one step, without an intermediate negative 

Regardless of your press size, if copy calls for shoot- 
ing 812” x 11” pages two-up or 11” x 17” bleed, 
then the Kenro “Vertical 18” is the camera for you 


“Verticol 24" 
Mode! V240 


THE ‘‘VERTICAL 24" brings you the advantage of big 
camera Capacity in an economical, compact, space 
and step saving unit. It makes line and halftone neg- 
atives and other types of exposures up to 18” x 24” 
Shoots 8.” x 11” copy four-up, covers a full size 
newspaper page. Is equipped with vacuum back, 
and can also be equipped with adapters for making 


Ektalith, Gevacopy or xerographic exposures. 


Prismatic head allows you to make one-shot proofs 
of paste-ups, enlargements or reductions of type 
matter or illustrations quickly and economically. If 
you run a newspaper, need big negatives or have a 


high volume of work, install a Kenro “Vertical 24”. 
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Hammermill Offset’s bright, luminous whiteness. Your repro- 
ductions will sparkle. So will your customers’ eyes. Hammermill 
Offset is great for black and white, too. Turn the page and see. 


YOU CAN SHOW YOUR TRUE COLORS ON 
For greater depth in the colors you use, take advantage of | i | | 


























i 


jae ee 





it 


it 





. 











This is Bill Richards of Cleveland. As a com 
mercial photographer, Mr. Richards has created 
thousands of advertising product pictures. He's 
responsible also for the imaginative excursion int 
color photography on the front of this insert 


HAMMERMILL 
0 F FS FT REFLECTS A PRODUCT'S QUALITY 


Photographers like to see their work printed on Hammermill Offset because 
its extremely high reflectance assures more pleasing contrasts, more 
faithful reproduction of colors or black and white. 


Printers like to print on Hammermill Offset because colors stay on top 
bright, forceful—and because Hammermill Offset stays in accurate register. 

You'll like Hammermill Offset in any of the 8 finishes and 7 cheerful 
colors in Vellum finish. This specimen printed by offset on substance 70, 
Wove finish on a 25 x 38 two-color press. Sheet size 25% x 38, eight up. 
Speed 4000 per hour. Colors printed yellow, blue, red, black. 


Hammermill Paper Company, Erie, Pennsylvania. 





More type in less time at lower cost... with FAIRCHILD TELETYPESETTER® 


QUESTION: CAN TELETYPESETTER 
SAVE MONEY IN A COMMERCIAL SHOP? 


ANSWER: Yes. If you set type for text 
books, trade books, magazines, business 
directories and guides, telephone direc- 
tories, mailing lists, annual reports, cata- 
logs, legal briefs, labels and imprints, a 
Teletypesetter system saves you up to 
40% or more on composition costs 


Q: How does TTS® save money? 


A, Operated manually, any linecaster sel- 
dom exceeds 3000 ems per hour. Equipped 
with TTS, a linecaster automatically and 
continuously runs at its maximum rated 
speed—about 7000 to 8000 ems per hour 
on standard machines or 10,000 to 14,000 
ems per hour on high-speed machines 
Peaks and valleys of stop and-go manual 
operation are eliminated by substituting 
the steady, continuous production obtained 


only through automatic operation 


IRGHIL 


Division of Fairchild Camera and Instrument Corp. 


Q: How does TTS operate a 
linecasting machine? 

A. With perforated tape which runs 
through the TTS Operating Unit attached 
below the linecasting machine keyboard. 
It doesn't interfere with manual operation. 


Q: Is TTS equipment easy 

to maintain? 

A. Yes. All TTS equipment is mechanical, 
and easily maintained by your shop per- 
sonnel. 

Q: How is TTS tape prepared? 

A. Any good touch typist can punch tape 
on the TTS Perforator, which has a type- 
writer-like keyboard. An experienced oper- 
ator will average 7500 to 14,000 ems per 
hour. Every letter, character, and line- 
casting machine function is recorded by 


TTS Operating Unit 


perforations in the tape. There are no 
waits . .. no mechanical interruptions to 
slow down the operator. Tape can be 
stored and used again, saving metal inven- 
tory. 


Q: How about type faces and 

point sizes? 

A. The TTS Multiface Perforator will 
handle any type face or point size. TTS 
casts automatically from 5% to 14 point, 
in any line length up to 30 picas. You can 
easily set run-arounds and tabular matter. 


Q: What about details, and 

more information? 

A. We'll be happy to send you a 24-page 
descriptive booklet. Mail the coupon be- 
low — today! 


Fairchild Graphic Equipment, Dept. FGE 26 


GRAPHIC 
EQUIPMENT 
Name 


Company 


District Offices: Eastchester, N. Y.; Atlante, Ga.; 


Chicago, IIl.; los Angeles, Calif.; Toronto, Ont. 


Street 


Fairchild Drive, Plainview, Long Island, N. Y. 


Please send me “More Type in Less Time.” 
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More than 70 numbers at your service! Only Dennison 

combines 40 different body stocks .. . from EF to KROMEKOTE® 
with 6 different gummings . . . from Dextrine and Strong to 
Peelable and PermaFlat . Altogether, they add up to 

America’s most complete gummed paper line. 


You can handle both sides of any gummed paper problem... 

price or prestige . . . appearance or adhesion . . . by making the 
Dennison Line and your paper merchant your promotional partners. 
There’s no surer, easier way to increase your gummed 

label business. Why be satisfied with anything less? 


Kror e ® TM Champion Paper & Fibre Co 


* 


RNA Helping you compete more effectively 


FRAMINGHAM, MASSACHUSETTS DRUMMONDVILLE, QUEBEC 


44 
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ANOTHER WAY j 
RCA SERVES 


... from tape to type in a twinkle! mNDUSTRY. 


FEWER LINECASTERS DO ~*~ 
MORE WORK! 


New RCA Electro Type Setters set type 
faster with greater accuracy 


Pa 





Linecasters equipped with tape-operated RCA units auto- 
matically set up to 540 characters per minute, permitting 


fewer machines to do more work. 


This remarkable new system for automating the linecasting 
operation by-passes the entire keyboard assembly, and actu- 
ates the escapement verges directly by means of solenoids 


connected to each verge in the magazine of the typesetter. 


Reliable RCA Electro Type Setters eliminate the inaccu- 
racies which stem from failures in the keyboard mechanism 
and provide true sequential dropping of mats from the mag- 


azines at high speeds 


The RCA equipment can be installed without a keyboard 
assembly on the linecaster. Or, if a combined automatic 
and manual operation is desired, this can be accomplished 
by a simple switching arrangement. 


These Outstanding Advantages: 


High-speed—two to three times faster than conventional typesetting methods. Get complete details on the time and money 
Fewer machines do more work—linecasting machines are able to work saving advantages of RCA Electro Type Setters. 
of rated capacity. Send for new descriptive brochure or ask for 
Permits better scheduling of work load. Later deadlines. RCA Reoresentative to call, Address RCA. Dent 
No tape in composing room. Linecasters are remotely operated. . —_ / secede call. Address RCA, Dept. 
Economical— saves floor space and maintenance. 1-380, 12605 Arnold Avenue, Detroit 39, Mich. 
Handles 6-unit code perforated tape. 


RADIO CORPORATION of AMERICA 


INDUSTRIAL AND AUTOMATION DIVISION 
DETROIT, MICHIGAN 





They look alike, but... 


a number of significant improvements make our 
1960 model an even more profitable press to own! 


As the young and younger lady proves—a lot hap- 
pens in ten years! 

When we introduced the Original Heidelberg 
Platen Press at the 1950 Graphic Arts Exposition, 
it revolutionized America’s job press standards 
overnight. 

We sold hundreds on the spot and thousands 
more in subsequent years for the very simple rea- 
son that overnight this press had made all other 
platen presses obsolete. 

It was faster—far faster. More ruggedly built. 
Easier to set up, too, and the built-in wash-up 


“Letterpress profits really begin 


when you ‘put it on a Heidelberg’ ” IGINAL HEIDELBERG 


alone saved countless hours. And there were many, 
many other exclusive features. 


But productive as it was, it’s no match for the 
’60 model. For over these years, our engineers 
have studied every improvement in design and 
materials that research developed. And they study 
them with one question in mind: Can it make the 
Heidelberg better? If so, in it goes. 


But see the new ’60 model for yourself — it’s a 
more profitable performer in any press room. It 
is, in short, the ultimate in modern letterpress. 
Available in 10” x 15” and 13” x 18” sizes. 














HEIDELBERG SALES AND SERVICE NATIONWIDE 


Glendale, L.1.,N. Y. * Los Angeles, Calif. * Houston, Texas * Chicago * Cleveland * San Francisco * Portland * Seattle 
* Denver * Salt Lake City * Albuquerque * Phoenix * El Paso * Kansas City * Atlanta * Minneapolis * Washington * Richmond 
New York City Display Room — 180 Varick Street 
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feeds...prints...delivers...like the finest quality printing paper 


This is new TRO-MARK adhesive label paper 


That’s right! New TRO-MARK has more production 
advantages than any other adhesive paper you’ve 
ever used—and for any type of printing equipment 
—letterpress, offset or multilith! TRO-MARK feeds, 
prints, delivers, jogs, perforates and die-cuts just 
as if it had no adhesive at all! TRO-MARK’s unique 
SUSPENSION-GRIP SURFACE allows you to store it— 


both before and after printing—without danger of 


in-storage spoilage. And since new TRO-MARK stays 
“flat as a board” even during multiple press runs, 
you get more perfect sheets per hour—a saving of 
paper, time and money. 

Now turn this page and see for yourself why so 
many printers are turning to new 
TRO-MARK adhesive label paper. 


The Gummed Products Company 
Division of St. Regis Paper Company °* Troy, Ohio 


INSERT IS PRINTED ON TROJAN TRO-MARK #820 E.F. 


“TRO-MARK” LICENSED UNDER PATENT #2793966 








See for yourself! 
Moisten your finger and touch here... 


notice how TRO-MARK’S 
SUSPENSION-GRIP SURFACE takes hold! 





Sample sheets are yours for the asking 
from your TRO-MARK distributor. 


Once you try it, you'll buy it! 


The Gummed Products Company 


Division of St. Regis Paper Company * Troy, Ohio 





~~ NEWSLETTER 


Be 


UP-TO-DATE BUSINESS NEWS OF INTEREST TO MANAGEMENT IN THE PRINTING AND ALLIED INDUSTRIES 


Postage Rate Bills Open 
When Congress Resumes 


Business May Be Due 
For Adjustment in ‘61 


More Sworn Statement 
Data Asked by New Law 


Education Council Plans 


Chicago Awards Banquet 


Western Printing-Litho 
To Offer Public Stock 


New 3M Makeready Unit 


When Congress resumes work next month, confusion will reign. 
Minimum wage probably will go to $1.15, later to $1.25. Most 
other bills dead; postage rate increase still open but 

not likely in election year. Note third-class went up %¢ 
July 1. Post Office won't stop sending 4¢ mail by air in 
spite of railway clerks’ howl. Corporate income tax still 
52% for another year. Watch for new session next January. 

















Business this year seems to be nearing end of an upward 
cycle . . probably due for moderate adjustment in 1961. 
Cycles on upgrade generally run 30 months . present one 
has run 25 months. Economists say business goes up or down, 
regardless of party in power. 











Congress has passed and President has signed Public Law 
86-513 which requires publishers to furnish sworn statement 
of average number of copies of each issue sold or distrib- 
uted to paid subscribers during preceding 12 months . 

law extends requirements to publishers of magazines, similar 
periodicals in same manner now required of newspapers. 

















in December, will be part of Chicago's 1961 Printing Week 
celebration . . banquet set for Jan. 14. 17 Chicago 
members on committee headed by Jack S. Davis of Crown 
Zellerbach's Chicago office. More details by Fall. 











Western Printing & Litho Co., Racine, Wis., plans to make 
first offering of stock to public. . firm in process of 
changing name to Western Publishing Co. . has world-wide 
operations, net worth of over $4l-million. Western has just 
ordered $1,200,000 more of sheet-fed and web-fed multicolor 
offset presses from Harris-Seybold and Harris-Cottrell 

for total of $3,400,000 this year for Racine & Poughkeepsie 
printing plants. 














Newly-designed exposure unit just announced by Minnesota 
Mining & Mfg. for its 3M brand makeready system . . new 
unit is less than half size of previous model. 








(Over) 
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Printing Trade Groups 
Attend Tariff Hearings 


New Graphic Arts Service 
To Be Discussed at RIT 


Flexo Technical Assn. 
Schedules 7 Workshops 


R. E. Downie Heads LTF 


Research Committee 


Bigger Sales Volume and 
Profits Reported by NPTA 


Canadian Typography ‘60 
Has Over 1,500 Entries 


Treasury Dept. Studies 
Depreciation Problem 


Typography Seminar Set 
For Los Angeles July 22 


(Continued) 


Most of the national graphic arts associations are rep- 
resented at the tariff hearings of U.S. Tariff Commission 
which began July 11 in Washington. Opposition to reduction 
in tariff rates on graphic arts products imported from 
abroad will be registered by many of then. 








Conference on proposal to establish a centralized infor- 
mation service for the graphic arts will be held in Roches- 
ter, N.Y., Oct. 13-14. Further info from Frank DeWitt, 
Rochester Institute of Technology. 








Flexographic Technical Assn. planning fall series of Flexo 

Workshops . . . Chicago, Sept. 17; Boston, Oct. 8; Philadel- 
phia, Oct. 15; Dallas, Oct. 29; Charlotte, Nov. 5; Atlanta, 
Nov. 12; Milwaukee, Dec. 3. 





New chairman of Research Committee of Lithographic Technical 
Foundation is Robert E. Downie, supervisor of printing de- 

velopment for Marathon Div. of American Can Co. He succeeds 
U. G. Colson, vice-president, U. G. Colson Co., Paris, Ill. 








Greater sales volumes & increased profits realized by whole- 
sale distributors of fine paper in 1959, according to the 
National Paper Trade Assn. Printing paper sales rose 9.16% 
in 1959 compared to 1958. 








More than 1,500 entries in Canadian Typography ‘60, third 
annual exhibition of best in Canadian printing design to be 
held this fall. Winning designs (about 10% of entries) will 
go on display in Toronto Reference Library Sept. 15. 











Treasury Dept. about to mail several thousand questionnaires 
to business establishments in every industrial & commercial 
Classification . . . on subject of depreciation. Will seek 
data as to present method of treating depreciation both for 
book and tax purposes .. . also expression of opinion on 
changes, reform, methods preferred. If you want one, write 
Under Secretary of Treasury, Washington 25, D.C. 














Two-day Seminar on Layout and Typography set for Friday and 
Saturday, July 22-23, at Statler-Hilton Hotel, Los Angeles. 
Sponsored by Printing Industries Assn. of Los Angeles. 
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Holds the door open til vou ret there 


it either Phat’s why your letterhead and it Howarp Bonp bears a proud wa- 

ls on the envelope are as vital to your busi termark, will never let you down 

n. Often your letters ness image as your morning shave Your Printer or Paper Merchant 

u to people who don’t When you send Howarp Bonn, will gladly show you Howarp Bonp 

you, may not know your com you send a man to do a man’s in thirteen colors and in Howarp 


Chances are, they're not it job. True White (won't fade like True White 
ted... until your k creates some whites with chemical add)- ALL HOWARD PAPERS are 


that interest tives), strong and “quality-crisp,” quality controlled by Ad HRay » 


HOWARD PAPER MILLS, INC. * HOWARD PAPER COMPANY DIVISION, URBANA, OHIO 


Howard, bond 


“The Nation’s 4 Business Paper” 


ps 
o 
Companion Lines: Howard Ledger * Mimeograph % Duplicator * Posting Ledger «+ Du-All 


Martor Finish 


Discoveries in American Art 
Vaxwel, ()f7 


“Evening in Chicago” is a creator's favorite of Rainey Bennett. 

His water colors are prominent in America’s outstanding permanent 
collections and in most major invitational exhibits. His work also includes 
a variety of choice commissions and has earned immense commercial 
respect, as well. The quality of this reproduction on Maxwell Offset is no 
less than fitting... and no less than your color artwork deserves 


Specify Maxwell Offset 





1 by Mecuplay Printed on Maxwell Offset Basis 80 Vaxtone Finish 


HOWARD PAPER MILLS, Inc. e Maxwell Paper Company Division e Franklin, Ohio 





M. D. Binford, cost consultant for 
Printing Industry of Greater Miami, Inc., 
begins a new series of articles on estimating 


for small printers and lithographers 


Good Budgets Can Make Your 
Estimating Much Easier to 


A comprehensive budget provides navigating information for the pilot 


of any printing or lithographing plant, large or small. Here's first lesson 


just happened to be down in i certain period of time, an estimate of indicates an allowance of 3007 tor materi 
unny Florida when the ponies run and what you expect as an end result als and outside service purchased. The con- 


our sporting blood itched for action, you You strive to keep the expenses within version, or factory cost, is at 35°, and is 


bly did quite a lot of hguring befor the budget confines, particularly those based on standard hour costs for produc 
1 by volume. Those tion centers. These rates are established on 


ou stuck your two bucks through the win which are not aftect 


low. Pretty good chance that you might which do vary with volume must not stray an activity of 75°7 and cover direct and 
have played some long shots on a hunch far from the budgeted percentage for man indirect labor, payroll taxes, supplies, re 
But in your own field it is not smart t ifacturing cost pairs, light and power and a portion of 


lay hunches A normal gross profit manufacturing general factory expense. These are all our 
1, 


You can have facts and figu your margin must be maintained, a profit which of pocket expense and influenced largely 


' 


guidance, figures which pertain should not vary greatly with the volume by the work volume available 


f orders flowing through the pliant. The If you can operate the shop so as to 
76 ¢ 


our own business and not influenced 
what the other fellow’s may happen to be nonvariable expenses must not be over obtain an activity of greater than 


Ar times this overhead can sneak that’s your gravy. If operating at a lesser 


Every ship must have good navigating in looked 
Ir must be controlled as dili rate of activity, you will have to stand the 


struments and charts to gu the course pon you 

A comprehensive gently as you control the conversion ex gaft. You cannot expect to pass it on to 
gating information for th rf ‘ ense in the tactor the customer 

nting or lithographing | I From o etermine the re With materials at 30°7 and conversion 

It provi Measuring inonship of all expense to that of sales, at o, we have a total manufacturing 


stick for estimating the individual orders ich broken down to an intregal part, cost of 65 cents to each dollar of sales, a 
so necessary to the welfare of the business these relationships being shown as a per gross Margin profit of 45 cents, or p 
OU set to Cover entage of sales. Reference to our budget if you prefer. From this 35°% must be de 


jucted the ownership, administrative, and 


selling expenses, in our budget amount- 





ing to 25% , which leaves us an operating 


Start With Budget Like This Tiawetenees 
g This operating profit margin is subject 


to expense and income of a nonoperating 
nature, such as interest paid, discounts al- 


Sales, net lowed, bad debts, interest earned, dis 


Variable cost: counts earned, sale of capital assets, etc 
Of course you can't forget the income tax 
This cost consultant leans toward a 
budget of not less than a 10° operating 
profit. Some clients now exceed a 12 
budget figure, even as high as 14.65°% on 
current months. If they can do it, there is 
no reason why all should not at least strive 
fora profitable return. If you cannot make 


Ownership-rent, taxes, insurance, depreciation PRE 
more than 5°7 on net worth you are in the 
wrong business 
Selling This is the goal, the target at which we 
Total overhead shoot. We figure an individual order based 


eee eg on the layout as budgeted. We know the 
Operating profit 
material cost and the conversion time in 


the various centers through which the 
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order passed, at standard hour rates added 
to the materials cost gives total manufac- 
turing cost. We add the overhead and to 
the total a profit markup. 

In the average commercial plant doing 
a general line of work, from 50 to 60 
overhead is about all the factory cost can 
stand. Materials must bear a charge to 
cover cost of purchase, storage, etc. For 


example 
55% of $87,5C0 
factory cost $ 48,125 


20% of $75,000 
materials cost 15,000 


Total recovery 
of overhead $ 63,125 
Overhead as above 62,500 


Over-recovery $ 625 


When you make up your own budget, 
your percentages in all cases may not tally 
with the ones shown. Please bear this one 
fact in mind. The gross profit margin 
should not be less than 35°. While it is 
true this percentage is greater than shown 
by most published surveys, any less simply 
indicates you have under-priced the prod- 
uct, indicates sufficent margin is not avail- 
_able to cover the overhead and allow a 
jecent profit 

You may give the customer a quotation 


which stacks up like this 


Materials $ 100.00 
Conversion cost 200.00 
20% on materials 20.00 
55% on conversion 110.00 


Product cost $ 430.00 
To net 10% add 11.11% 47.77 


Minimum selling price $ 477.77 


You may add 15%, 20%, 25% or 
even more to the cost figure. The kind of 
work, competition, the customer, all enter 
into the final figure added to the product 
cost 

It may also be possible that your actual 
hour costs in some centers are lower than 
the standard hour cost rate you are using 
This is no excuse to pass the saving to the 
customer 

You may be operating two or more 
automatic presses. If one pressman can 
handle two presses, you have a lower wage 
cost than on presses requiring a pressman 
and perhaps a helper. There are centers 
where it is difficult to fully recover the 
cost 

Other centers capable of greater return 
must help bear this variance. As all print- 
ers know, presswork is one of the most 
important factors in profit making. Don’t 
give it away. 

It has been said thar the real tragedy in 
not having a good cost system is not so 
much what the business suffers but what it 
misses. If you are missing profits, blame 
no one but yourself 
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How Does Your Firm Stack Up? 


Following are the Printing Management Highlights extracted from the 
1958-59 ratio report of Printing Industry of America, Inc. These are the 
averages for a national composite of 856 firms reporting from the United 


States and Canada. 
National 


Composite 
REPORTS 
Number of Firms Reporting 856 


INVESTMENT 
TOTAL ASSETS, average per firm $379,687 
Average per employee (all employees) $ 7,127 
NET WORTH, average per firm $254,102 
Average per employee (all employees $ 4,770 
GROSS PLANT INVESTMENT, **average per firm $246,203 
Average per factory employee” $ 5,839 


EMPLOYEES 
Average number of all employees per firm 53.27 
Per Cent of factory employees* to all employees 79.15% 
Per Cent of administrative employees to all employees 13.46% 
Per Cent of sales employees to all employees 7.39% 


SALES (Value of Product) 
Average sales per firm $694,590 
Sales per employee (all employees) $ 13,039 
Sales per factory employee* $ 16,473 
Sales LESS MATERIALS per factory employee” $ 10,594 
Sales per administrative employee $ 96,914 
Sales per sales employee $176,325 


Ratio of sales (value of product) to net worth 273.4 
Ratio of sales to gross plant investment** 282.1 
Ratio of sales to total assets: 
Firms with owned real estate 159.0 
Firms with leased real estate 211.1 


PAYROLL (Including Social Security) 

Average payroll per firm $312,006 
Per Cent of payroll to sales (value of product) 44.9% 
Per Cent of factory payroll to gross plant investment ** 92.0% 

Payroll per employee (all employees) $ 5,857 

Payroll per factory employee* $ 5,372 

Payroll per administrative employee 6,150 

Payroll per sales employee 10,510 


FINANCIAL INCOME AND EXPENSE 
Firms with Net Financial Income (excess over Expense) 395 
Firms with Net Financial Expense (excess over Income) 434 
Firms Not Reporting Financial Income or Expense 


PROFIT AND LOSS 

Firms having a profit on sales 

Firms having a loss on sales 

Per Cent of gross profit to sales (value of product) 
Average gross profit per factory employee* 

Per Cent of net profit BEFORE taxes, to sales 
(Value of product) 

Average net profit BEFORE taxes per employee 
(all employees) 


* Factory employees are all employees other than administrative and sales 
**Gross plant investment (excluding real estate) is BEFORE depreciation. 
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New Trade Customs for Litho Platemakers 


The Lithographers & Printers National 
Association has issued trade customs de 
fining the relationship betweeg plants and 
platemakers for the first time in the his 
tory of this branch of the industry 

The trade customs, designed to 
strengthen that relationship and promote 
better understanding, were formulated by 
LPNA's platemakers section under the 
Ludford of 
Chicago Litho Plate Graining Co. Specific 


chairmanship of James M 


practices spelled out are summarized as 
follows 

Regularly entered orders cannot be 
canceled except on terms compensating 
the platemaker against losses incurred for 
material purchased or services performed 

Experimental work done in response 
to the customer's request (sketches, draw 
ings, Negatives, positives, plates, proofs, 
materials) is to be charged for at current 
ratcs 

All estimates based on visuals, rough 
jummies, sketches, copies, etc., are to be 
considered tentative whether accompanied 
by verbal or written specifications, Esti 
mates are subject to revision after inspec 
ion of finished copy. The customer is to 
be notified of price changes, if any, before 
the job is placed in process 

When color proots are specihed, est 
mates will cover the cost of six proofs and 


progressive. An additional charge 


one | 


will be made for extra proofs and pro 
gressive proots 

All customer revisions, changes, errors, 
and alterations not included in the origi 
nal specifications are to be charged for at 
the current rate 

When the customer supplies metal, the 
platemaker is not responsible for metal 
imperfections found after the plates are 
finished 

The customer must be responsible for 


examining all negatives, positives, of 





yt 


“If we can cut down on the art costs, use the 


cheapest stock we've got, ond speed up the 
job in the stripping room we should come out 
of this with about a $150 loss.’ 


press plates before they go to press. The 
platemaker’s sole responsibility is to cor 
rect his product and remedy his errors 
Under no circumstances is he liable for 
loss of press or bindery time, paper or ink 

The customer's positives, negatives, and 
all other property is stored with the plate- 
maker at the customer's risk. The plate- 
maker is not liable for any loss or damage 
stemming from causes beyond his control 

As for delivery delays, all agreements 
are made and all orders accepted contin 
gent upon strikes, fires, and other causes 
beyond the platemaker’s control 

Serving with Mr. Ludford on the com- 
mittee that formulated the trade customs 
were Harold Balzer of the Balzer-Shopes 
Litho Plate Co., San Francisco; Saul Bell 
of the Bell-Hortenstine Co., Cincinnati 
E. Bartlett Brooks of Wayne Colorplate 
Co., Dayton; Dante V. Mazzocco of the 
Eureka Photo Offset Engraving Co., New 
York City; Thomas Stevenson of Steven 
son Photo Color Co., Cincinnati, and 
Boris J. Speroff of LPNA’s staff 


Copies of the trade customs are avail- 
able from LPNA, 1025 Connecticut Ave., 
N.W., Washington 6, D.C. 


Education Status Review 


The Paper Industry Career Guidance 
Committee is conducting its first education 
status review to determine how many col- 
lege graduates are employed in the indus- 
try and how many will be needed in the 
next five years 

Qustionnaires were sent to more than a 
thousand pulp, paper, and paperboard 
manufacturers and converters. Results of 
the survey will help the committee to plan 
a program for leading young people to- 
ward career training for the paper and al- 
lied industries 

Walter B. Morehouse, vice-president of 
the Nopco Chemical Co., is chairman of 
the committee, which was organized last 
September. Cooperating with the com- 
mittee are five other paper associations 
with similar interests 


What Are You Really Paying Your 
Employees? Answer Is Amazing 


By John S. Sherdon, Manager, New York Employing Printers Assn. Cost and Accounting Dept. 


The man who makes management decisions based on facts and figures is likely 


to make sound decisions . . 


. IF the facts and figures are correct to begin with. 


But one of the most deceptive figures in the financial end of the lithography 
business is the “simple” matter of how much an employee is paid per week. 
Calculations based on the figure which appears on the payroll statement are 


likely to be as much as 20% in error. . 


tween profit and loss. 


. and can often mean the difference be- 


Well, then, let's face it! For sake of illustration, how much does a $100-a-week 


worker really earn? 
It amounts to something like this: 


Base Pay—$100 per week x 47 weeks 
Vacation—$100 per week x 3 weeks 
Holidays—$20 per day x 10 paid holidays 
Welfare—$5.50 per week x 52 weeks 


Social Security—2'4% of $4200 


State & Federal Unemployment Ins.—3% of $3000 
Compensation Insurance (approximately) 


Total Annual Compensation 


$4700.00 
300.00 
200.00 
286.00 
94.50 
90.00 
60.00 


$5730.50 


Divide by weeks worked—47 
Actual pay per week—$121.93 
So a $100-a-week worker gets paid $121.93 a week!—with comparable differ- 
entials for higher-paid workers. Maybe you'd do better at times to pay overtime 
to your present workers rather than add another worker at $100 a week—and 
pay him $121.93! Maybe this discrepancy between what you pay and what you 
think you pay is one of the reasons why your year-end profits are less than they 


should be! 


With the cost of fringe benefits steadily mounting and with a trend toward in- 
creased and more costly benefits under compulsory insurance laws, an accurate 
knowledge of your true wage costs is more important than ever before. 
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THOMAS L. COOPER 


President 


ROBERT M. EDGAR 


Vice-President 


MARK H. CAROTHERS 


Treasurer 


Craftsmen’s 4lst Convention to Be 


The program for the 41st annual con 
vention ot the International Association 
f Printing House Craftsmen will be 
aded with clinics this vear. The conven 
on, scheduled for Aug. 7-10 at the At 
anta Biltmore Hotel in Atlanta, Ga., will 


7, with wel- 


pen a p.m., Sunday, Aug 

coming ceremonies and presentation of 

International officers. The evening will 

conclude with an “Old South Party” for 
legates and their families 


Monday, August 8 


Atter the opening business session at 
Monday, Aug. 8, the kevnote address 
presented by Arthur L. Harris, 
ident of the Mead Corp. Four 
The Furure Is Now'” will 
a joint session, although later 
mvention clinics will run concurrently 
be on the “Photo 
Alvin Polland, 


The firs: clinic will 


on Camera 


Starmaster Corp., Hialeah, Fla. Then will 


tollow “Photopolymer Plates Hugh 


Gage of the Du Pont Photo Products Div.. 


iN 


Philadelphia; “Brightype’’ by George 
Morrison of the Ludlow Typograph Cx 
? t 
Chicago, and “Wrap-Around Plates” | 
William Bradle 
Corp., Atlanta 
Harry A 


president of the United States Stee! Cor] 


Imperial Packaging 


Stuhldreher, assistant vice 


Pittsburgh, will address the club manage 
ment luncheon at 12:30 p.m., Monday 
Four concurrent clinics will constitur 
the Monday afternoon progran 
Larson, executive secretary -treasure 
International Assn. of Electrotypers and 
Stereotypers, Inc., Cleveland, will speak 
mn “Improvements in Duplicate Plates,’ 
while Dr. Marvin C. Rogers, director of 
Photoengravers Research, Inc., Park For 


! } L 
est, IIL, will be moderato 


Main speaker for the “How Does Wet 
Oftset Get That Way?” clinic will be Al 
bert I. Love, Foote & Davies, Atlanta 
moderator wi!l be Kenneth Wallace, Kim 
berly-Clark Corp., Neenah, Wis 

Training Personnel” is the title of the 


third clinic at which Mendel Segal of Stein 

















SS . A 


snternational Printing Wee 
JANUARY 15-21, 1961 


Krvwledge 


Printing Co., Atlanta, will be the mau 
speaker; Mark Carothers of Dallas, Inter 
national treasurer, will be moderator 

The fourth clinic is entitled “Hypo tor 
Typefounding’; Sol Malkoff of the T 
pography Shop, Atlanta, will be the marr 
speaker. A. R. Tommasini of the Univer 
sity of California Press, Berkeley, and 
International past president, will 
moderator 

At 4:30 p.m., Monday, another 
of clinics will start and run tor the 
the afternoon. James E. Wa 
Baird-Ward Co., Nashville, Tenn., 
talk on “Our Transition to Web Rotar 
Stor of Baird-Ward Alex Dittler of 
Dittler Bros., Inc., Atlanta, will be mod 
rator of the clink 

second clinic in this group will De er 
titled “Offset Platemaking With the New 
Materials,” and main speaker will be Dr 
Albert Materazzi of Litho Chemica 
Supply Co., Lynbrook, N.Y 


will be John Butler of the John H. Har 


moderator 


land Ce Atlanta 

Emil Georg Sahlin, Buffalo, is designer of win 
ing poster for 1961 Printing Week. He will re 
ceive gold cup at convention. Poster is black on 
yellow (red here). W. J. Salkowicz, St. Paul, won 


stamp contest. Stomp is at lower left of poster 


Emil Georg Sahlin W. J. Salkowicz 





PEARL E. OLDT 


Executive Secretary 


ALBERT L. KOLB 
Past President 


in Atlanta on August 7-10 


Herbert M. Meyers, Mead Corp., At 
lanta, will be main speaker at the third 
clinic on “Graphic Design in Packaging.’ 
Floyd ¢ 


The fourth clinic Monday afternoon 


Larson will be moderator 


will be on “Problems and Progress With 
Trimmers, Cutters, and Collators”; main 
speaker will be M. S. Burroughs of the 
Dexter Co., Pearl River, N.Y., and mod 
rator will be Roy Gurney of Toronto, an 


International governor 


Tuesday, August 9 


r another convention business ses 
at 9 a.m., Tuesday, Aug. 9, the clinics 


scheduled to resume at 9:30 a.m 
At one clinic, Carl Ford of the J. W 
Ford Co., 


to Make Money in the Composing Room 


Cincinnati, will explain “How 


Robert M. Edgar of Pittsburgh, vice-presi 
ient of the association, will be moderator 

Bernard Halpern of the Du Pont Photo 
Products Div., Philadelphia, will be main 
speaker at a concurrent clinic on Camera 
Magic in the Printing Processes”; Kent 
Higgins, Higgins-McArthur Co. will be 
moderator 

Another clinic entitled, ~ Fle xography 


vs. Rotogravure vs. Letter; 


press vs Oftset 


will have three speakers: Jess Hand, Mead 
Packaging, Atlanta; Ed Boram, Sutherland 
Paper Co., Kalamazoo, Mich., and H. I 
Kramer, Diamond-Gardner Corp., Mid 
dletown, Ohio; moderator will be W. E 
Boyette, Mead Packaging, Atlanta 

The fourth clinic in this group will 
have John M. Lamoureux of Warwick Ty 
pographers, Inc., St. Louis, as main speak 
er, and Howard N. King of York, Pa., a 
past International president, as moderator 
McCall's Magazine Sets 
the Pace in Publication Typography 

At 11 a.m., 


Subject will be 


Tuesday, another group of 
concurrent clinics will start. Heading one 
called “On the Press” as letterpress mod 
erator will be Harry Link of Philadelphia, 
an International governor. Discussing let 
terpress will be Gilbert Bachman, Dittler 
Bros., Inc., Atlanta; Carey Dowd, Dowd 
Press, Charlotte, N.C 


Kingsport Press, Kingsport, Tenn. Mod 


and Ivan Jones, 


erating the offset portion will be Kenneth 
Nesbitt, Ottawa, Ont.; main speaker will 
be Henry (¢ 


Co 


Daniel, Atlanta Lithograph 


There 
Is a Simpler and Better Way of Doing 
Almost Anything! 


Third concurrent clinic will be 


and will have Dwight 


Henry A. Schneider, since 1925 corporate secre- 
tary of Chorles Francis Press in New York City, 
won Benjamin Franklin plaque awarded annvol- 
ly by The Inland and American PRINTER and 
LITHOGRAPHER to ‘‘Ovtstanding International 
Craftsman of Year” at 1959 |APHC convention in 
New York last September. Balloting among inter- 
national officers, board of governors, and district 
representatives to determine 1960 winner has 
just been concluded. This year’s plaque will be 
awarded Monday morning, Aug. 8, at conclusion 
of first business session in Atlanta Biltmore Hotel 
Twenty-three Craftsmen were nominated for the 
honor, but only four succeeded in reaching the 
ballot. Candidates may not be elected officers 
of IAPHC, must have worked unselfishly for years 


we 


Ostreich, Von Hoffman Press, St. Louis, as 
the main speaker, and Harry M. Faunce 
of Boston, an International governor, as 
moderator 

Tuesday afternoon will present a choice 
of activities for delegates. They may visit 
the Standard Country Club for golf, swim- 
ming, and games, or they may witness 
demonstrations of various pieces of equip 
ment, or they may visit various printing 
and lithographing plants in the Atlanta 
area. A southern-style buffet dinner at the 


Craftsmen’s Six Governors Serve International Well 


Harry M. Faunce Harry C. Link 


Michael Imperial Roy Gurney 


Robert M. Ritterband Harold E. Sanger 


57 





Standard Country Club is scheduled for 
5 1 “Theatre Under the Stars, 
showing of 


p-m., and 
featuring a pre-Broadway 
Tom Sawyer,” is on the program tor 

30 p.m 

After a late coffee interlude at 11:15 
».m. for Craftsmen and ladies offered by 
the International Printers Supply Sales 
men’s Guild, convention delegates will 
into their annual caucus at midnight 


for nominations of International ofhcers 


Wednesday, August 10 

After the final convention business ses 
sion at 9 a.m., Wednesday, delegates will 
gather for two more rounds of clinics 

The first concurrent group beginning at 
10 a.m. will have four clinics. Kenneth 
Wallace, Kimberly-Clark Corp., Neenah, 
Wis., will be main speaker at the clinic on 
Humidity and Gordon Brack 


ett, Jr., Miami, Fla., will be moderator 


Control, 


Business Forms Printing—the Pendu 
Swinging” will feature Gordon 
Rohde, Reynolds & Reynolds Co., Dayton, 
Ohio, as main speaker and Albert L. Kolb 
f Buffalo, a past International president, 
10derator 
Robert 
the Research and Engineering Council of 
the Graphic Arts Industry, Washington, 
D.C., will address the clinic on “Quality 
Michael 


Louis, an International 


as 


Rossell, managing director of 


Achieving and Controlling It 
Imperial of St 
governor, will be moderator 

Fourth panel will be on “Paste Makeup 
vs. Metal Makeup,” and will have Edwin 
V. Bachorz, Western Printing and Litho 
graphing Co., Racine, Wis., as main speak- 
er and Gordon T. Matson of Los Angeles 
as moderator 

The final group of concurrent clinics is 
scheduled for 11:15 am., Wednesday 
Earl Brown of the McCall Corp., Dayton, 
Ohio, will be main speaker on “Color and 
Register Control 
ert M. Ritterband of West Los Angeles, an 


- moderator will be Rob- 


International governor 
Mendel Segal of Stein Printing Co., At- 
lanta, will moderate a clinic on “Problems 
and Progress in the Proofing Processes 
The clinic on “Printing on Films and 
Foils” will have Frank Hoffman of the 


WARREN F. TAYLOR 


Genera! Convention Chairman 


Lynn Overton Joseph Wyant 


Vice-Chairman Program Chairman 


Reynolds Metals Co., Richmond, Va., as 
main speaker; Stephan Vamvaketis of the 
United States Rubber Co., Providence, R 
I., will be moderator 

E. A. Luscombe of the Miehle Co., a di 
.( hica 


go, will be main speaker for the fourth 


vision of Miehle-Goss-Dexter, Inc 


Problems and Progress in Lan 
inating and Die Cutting”; W. E. Boyertte, 
Mead Packaging, Atlanta, will be 
erator for the clinic 

The annual Printing Week luncheon 


clinic on 


is scheduled for 12:30 p.m., Wednesday 
Delegates will visit equipment demonstra 
tions or take plant tours that afternoon 

The association's annual reception and 
banquet are scheduled for 6:30 p.m. and 

30 p.m., respectively, Wednesday. Pro 
fessional entertainment and dancing will 
follow 


Georgia Printers Elect 
Clark Mather President 


The Association of Georgia Printers 
held its eighth annual convention recently 
at General Oglethorpe Hotel, Savannah 
Clark G. Mather of 
Commercial Print 
ers, Inc., Columbus, 
was clected presi 
lent succeeding 
Russell Zimmer 
man of Southern 
Macon 
James T. Hayes of 
the McGregor Co 


Athens, was named 


Press, Inc 


vice-president 

Henry T. Jones of 

Walton Printing Co 

er. Elected to serve on the board were 
Thomas D. Caldwell, Jr. of Caldwell 
Printing Co., Rome; J. Shields Kenan ot 
Kenan’'s Print Shop, R. N 


Langford, Georgia Business Service, Gr 


Statesboro 


fin; J. J. Stevens, Chatham Printing Ce 
Savannah 
Arthur L 


ment services, Printing Industr 


if Manage 
ot Amer 


workshe yp sessions 


Johnson, director 


ica, conducted three 
John Ennis, president, Printing Industry 
of Atlanta, stressed that printers could im 


prove their profit using PIA services 


Craftsmen, ECGAI to Produce 
Film on Management Careers 

The International Association of Print 
ing House Craftsmen has agreed to join 
with the Education Council of the Graphu 
Arts Industry in producing a motion pi 


by] 


ture pudiicizing Management Carecr oF 


portunities offered by the 


printing and 
publishing industries 
The association has appropriated $ 

$00 to cover half of the estimated cost 
The other half will come from the coun 
cil, which has raised more than $3,500 
from advance sales of copies of the film 
Alan Holliday, vice-president of the coun 
cil, said that this cooperative project is a 
big step forward in development of educa 


tional programs for graphic arts industry 


Atlanta Club Officers Get Credit for ’60 Convention 


George Armstrong Warren F. Taylor 


President First Vice-President 
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Honsell Ellis Dan Norton 


4/ 


Second Vice-President Recording Secretary 


Luther Autry Mrs. Joe Self 


7 me 


Auxiliary President 


Membership Secretary 
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Printing 


Progress 


Printing 


Progress 


Full cover shows front (right) in four colors (white, yellow, magenta, blue) on black; backbone and back cover shown at left 


Craftsmen’s ‘Printing Progress’ 


Book Nears Distribution Point 


}« Cort > Brook 


Printing Progre 


book published | 


port, an anniversary } 


International Association of Printing 
House Craftsmen at the end of 50 years of 
rganized Craftsmanship, is nearing com 
pletion and the beginning of distribution 
{ sheets for the final signatures of 
the book and about 60 of the cloth and 
board cases arrived in New York during 
the first week of June, permitting the 
Sendor Bindery, which has contracted to 
bind and mail the books, to schedule the 
inal phases of production 
The 562-page book is a topical report 
f the changes which have occurred in the 
graphic arts industry from the advent of 
mechanization, which occurred roughly at 
the turn of the century, through the photo 
mechanical developments of the Thirties, 


} 


Forties and Fifties, an . to the be 


ginnings of automated production meth 
ods of today 

The book is neither a text for beginners, 
an historical enc yclope dia, nor an associa 
tion history. It is basically a report on the 
progress and status of the graphic arts in 
dustry during a significant period of its 
development 

Under the general chairmanship of 
Howard N. King, vice-president of the 
Maj le Press, York, Pa., 


and typographic 


consultant to the Intert 
| the pr tt lso bec but 
yn, the project has aiso Decome a tribute 
to the generosity and cooperation of more 


96 


than 2 individuals and their companies 


who contributed to the book's production 

Forty-four authors, 22 designers, and 
dozens of illustrators, platemakers, en 
gravers, Compositors, pressmen, ink manu 
facturers, and paper mills have freely con 
tributed both labor and materials for the 
production of the book. In fact, to recog 
nize the contributions of the many indi 


viduals who assisted in producing Printing 


) 


Progress, a 32-page appendix to the book 
was required 

Clifford I 
of journalism at Marquette University, 


Helbert, associate professor 


and manager of the Marquette University 


bing the con 


Press served as editor Descri 
tent of the book, Helbert said 

In an attempt to cover as many of the 
diverse aspects of the graphic arts indus 
tries as possible, the editorial plan in 
cluded three general areas. First, there are 
four chapters covering universal aspects 
of progress in the graphic arts. These in 
clude a broad historical sketch of the peri 
od between 1909-1959, an explanation of 
the unique industrial educational activity 
known throughout the world as the Inter- 
national Association of Printing House 


Craftsmen, the influence of research on 
progress in the graphic arts, and the social 
significance of changes which have oc- 
curred in the graphic arts 

Second, there are eight chapters which 
detail changes that have occurred in de- 
sign, artwork and photography, compos- 
ing room materials and machines, plate- 
making, presses and presswork, paper, 
printing inks and allied supplies, and 
bindery operations 

Third, there are four chapters which 
deal with special aspects and industries 
Some of the specialized processes include 
steel and copper engraving, screen process 
printing, collotype, xerography, 'flexog- 
raphy, metal decorating, and wall paper 
and textile printing. Another chapter deals 
with the development of color reproduc- 
tion in newspapers. Packaging,an industry 
which has arisen completely within the 
50-year period, is the subject of another 
chapter. Finally, the development of the 


Turn to page 112 


> 


Clifford L. Helbert Howard N. King 
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The Boom in Profit-Sharing 


a = 


Profit-sharing plans have 


caught on in all segments of — GROWTH IN NUMBER OF + 
American industry, including the 

PROFIT-SHARING PLANS 

~ IN THE UNITED STATES 











graphic arts, at a constantly 
increasing rate. Encouraged 

by the government through tax 
benefits and increasing employee 
morale and productivity, profit- 
sharing plans have a strong appeal 
to management today. They provide 
workers with retirement security 


and additional income geared 


(THOUSANDS) 





directly to corporate earnings. 

An idea that had practically 

no takers in the 1930's, profit- 
sharing plans in 1960 are in effect 
in more than 20,000 companies. They 
include more than 2-million em- 


ployees and involve over $750-million 
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How a Profit-Sharing Plan Works in a Western Printing Plant 


Profit-sharing plans, in a number of 
different forms, are emerging every day 
in the graphic arts field, as they are in al- 
most every other industry, Despite the fact 
that Albert Gallatin is credited with in 
troducing profit sharing in his Pennsy!- 
vania glass factory in 1797, these plans 
were scarcely a factor in the national econ- 
omy until after World War II, and partic- 
ularly the 1950's, when they took a sud- 
den upsurge. As a result, by the end of 
last year 2-million employees across the 
country were splitting a $750-million 


profit pie. Furthermore, during the first 


quarter of 1960, 1,328 new plans went 
into Operation 

In Los Angeles a printing firm has es 
tablished a typical plan. Profit-sharing at 
the Jeffries Banknote Co., one of the larg 
est banknote printers in the United States, 
was sct up in 1955 to replace a company 
pension system for retired employees 


began 


In the early 1950's, the company 
to be interested in profit-sharing systems 
It examined a number of plans and found 
several that, with a few modifications, 
would fit the firm's needs. Jeffries’ man 
agement discussed the plans with its audi 
tors and attorneys and then attended a 
onvenuon of the Council of Profit Shar 
ing Industries in Pasadena. There Aller 


ton Jeffries, son of the founder and now 


the president of Jeffries, and Thomas Kel- 
lough, assistant secretary and assistant 
treasurer, came in contact with Ron Stev- 
er, head of a consulting firm dealing with 
profit-sharing programs 

They told Stever what they had seen 
and what they had in mind and asked him 
to draw up a comprehensive profit-sharing 
plan for the benefit of Jeffries employees. 
He did, and the plan was adopted by the 
firm and put into operation Jan. 1, 1955. 
Only two of the eligible employees failed 
to participate in the plan the first year, but 
they were among the first to join the fol- 
lowing year 

The Jeffries payroll includes from 160 
to 170 workers, with about 85°7 consid- 
ered as long-term employees. About 15% 
is figured as transient, with terms of serv- 
ice generally not lasting more than 18 
months. The profit-sharing plan requires 
two years of employment tor eligibility, 
thereby beginning at a logical dividing 
point between transient and long-term 
employees 

All money invested in the plan, which 
is actually composed of two trust funds, is 
handled by the Title Insurance and Trust 
Co., of Los Ange les. Most of the funds are 
invested in conservative industrial securi 
tics, OF in governmental improvement 


bonds which pay interest and a percentage 





ANNUAL NET PROFITS 
MINUS 10% OF COMPANY'S 
WET WORTH 


PER YEAR 


EMPLOYEE'S VESTED INTEREST IN COMPANY 
CONTRIBUTED FUNDS ALLOCATED FOR HIS 
RETIREMENT GROWS AT A RATE OF 10 % 


EMPLOYEE'S 
BASE PAY 


2%-8% FOR 
EMPLOYEE 
CONTRIBUTION 
FUND 
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Jeffries’ plan has two funds. The company builds up the first and the employees create the 


second. Each worker earns 10% vested interest a year in company funds allocated to him 











annually and which generally mature in 
about 10 years. 

Briefly, this is how the plan works. 
Jeffries deducts annually an amount equal 
to 10% of the net worth of the company 
from the yearly net profits. Then, 20% of 
the remaining profits is turned over to the 
Title Insurance and Trust Co. to be allo- 
cated to the participating employees on 
the basis of their straight-time pay and 
their years of service with the company. 
The allocation is made on a point system, 
with each employee receiving one point 
for each $100 of base pay and two points 
for each year of service with Jeffries. This, 
however, is only part of the plan. It is 
known as the profit-sharing account. The 
funds in this account are invested by the 
Title Insurance and Trust Co. in what it 
considers sound, conservative industrial 
SeCUritics. 

The plan includes another account, the 
employee contribution account. Each per- 
son in the profit-sharing program must 
contribute at least 20% of his base pay but 
not more than 8° to the employee con- 
tribution account. This account is invested 
primarily in federal, state, and local gov- 
ernment bonds. 

Here is how the plan pays the employ- 
ee. If he leaves Jeffries for any reason be- 
fore retirement, he gets back the full 
amount of money he has paid into the 
employee contribution fund. Further- 
more, for each year that he stays in the 
plan he receives a vested interest of 10% 
of the share of the company’s contribution 
that is earmarked for him 

Let us suppose that after one year an 
employee has contributed $100 and is 
entitled upon retirement to $200 of the 
company’s contributions to date. Regard- 
less of what he does, he is entitled to 10% 
a year of the company contribution set 
aside for his retirement. If he leaves the 
firm at the end of that year, he receives the 
$100 he contributed plus $20 of the $200 
company contribution. The remainder of 
his share of the company’s contribution 
goes back into the fund and is allocated to 
the remaining Jeffries employees partici- 
pating in the plan 

Since his vested interest in the com 
pany's contribution for his retirement 


Concluded on the next page 


The Council of Profit Sharing Industries offers 
information, advice, publications, and adminis- 
trative services related to profit-sharing pro- 
grams. It is an international organization found 
ed in 1947 by a group of businessmen with suc- 
cessful experience in profit sharing. It now has 
approximately 1,000 member firms in the United 
States, Canada, and other countries of the free 
world. Organizations interested in exploring 
profit-sharing plans and possibilities or in mak- 
ing improvements in present programs may con- 
tact the Council at 400 W. Madison St., Chicago 
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Dale Magor of Jeffries Banknote Co 


tion—LA, Inc third from left 


the new association president, while Robert Orchard of Ray Burns, Inc. (left 


O. T. Hamilton of North Hollywood Printing & Stationery Co right 


immediate past-president of the Printing Industries Associo 


receives a plaque of appreciation from irl Korsen of Eureka Press 


vice-president, and 


secretory-treasurer, look on 


The presentation of the plaque took place at the association's dinner held recently to instal! officers 


grows at the rate of 10 a vear, he may 
ake the entire amount any time after 10 
years, regardless of his reason for leaving 
1 program. He is, of course, always en 
titled to the amount he has contributed 


When an employ , he is en- 





; 


tion plus whatever interest it has carne: 
He is also entitled to 100 ot his share 


ot the fund that has been developed | 


investing the company scontridutions 


The same amount is paid out to an 


employee if he is incapacitated, or to his 


benehciaries upon his death 


Plan Your Business Development Program . . . 


Do You Use Advertising’s Full Power? 


You. never fully appreciate the power 
of advertising until you have some piece 
of household furniture to sell. A classified 
ad in your local paper will keep your 
phone ringing all day, and, in fact, for 
several days afterward 

Consider, also, these facts. National ad- 
vertisers pay $60,000 for a single hour on 
a television network. One of the regular 
weekly sponsors on an FM radio station 
in Philadelphia is a funeral parlor! What 
further evidence of the power of advertis- 
ing do we need? 

Let's take a look at some of the essen- 
tials of advertising. The five fundamentals 
are: attention, interest, desire, Conviction, 


and action. As you drive along one of the 


great turnpikes on the Eastern seaboard, 
you see a restaurant sign (attention). You 
have been driving for some time, the res- 
taurant is only a mile away, so you are 
interested in the idea of stopping. The 
next sign you see lists a number of dishes, 
ice cream flavors, coffee, so desire is awak- 
ened. When you see all the cars in the 
parking area and people walking about, 
some cating ice Cream Cones, you are con 
vinced 
action and drive into the restaurant park- 


Finally, you take the necessary 


ing area. You have been sold 
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Third of a series for printers and lithographers 


By Ovid Riso 


Attention is achieved through head 
lines, art, and layout. The effectiveness of 
these factors is determined by the copy 

Whether a publication or direct mail 
is used, the “message,” or the story you 
tell, is all-important. This is often slight 
ed, or neglected, to the point where the 
advertisement is bereft of all its pulling 
power because of the inadequacy of the 
story it tells 

Good copywriting is important; so is a 
professional layout. The cost of employ 
ing a small agency or a free-lance adver 
tising man is worthwhile because a well 
written ad, with an interesting, attractive 
layout, and good art, gives your message 
added power 

The “message,” we said, is all-impor 
tant. It must contain an idea. Remember, 
it should arouse desire, be convincing and 
strive to get action. Every word must 
count. Whether you use examples, quote 
testimonials from customers, or simply 
tell a straightforward story, they are all 
related to our fundamentals 

To arouse desire, touch on the typical 
problems of an advertising manager, such 


as accuracy, dependability, promptness 


The profit-sharing plan is handled at 
Jeffries by an advisory committee of five 
employees who participate in it. Jeffries 
Banknote Co. has been well satished with 
the plan because it not only increases 
employees’ retirement security, but it also 
does not saddle the company with a fixed 
charge for pensions. By making the 
amount of money in the plan have a direct 
relation to profits, there is a strong incen 
tive to employees to increase profits 

Furthermore, there are certain tax ben 
ehts to both the company and the empioy 
ees. The firm may deduct contributions 
from its tax. Deductions are permitted in 
an amount up to 14 of the payroll 

In case of an employee's death, his ben 
eficiaries receive the first $5,000 of hus 
withdraws 


share tax free. If an employee 


all his funds in one year, he ts taxed ac 


cording to a capital gains An INCOME 


tax, schedule. If he withdraws the tunds 


gradually over a period of more than one 


ear, he is charged income tax only on the 
amount he withdraws each year 

The result of these mutual benefits, ac 
cording to the Council of Profit Sharing 
Industries, 1s that industry in 1960 has 
reached an all-time high in number of 
profit-sharing plans and in the amount 


profits shared 


I employees The tren 


expected to continue Cliimpding 


Conviction is obtained through sincerity 
Avoid generalities, trite terms, ‘blue sky 
To obtain action, offer something—a serv 
ice, a free sample, a booklet 

Now, how will you advertise? The 
three chief media for our field are newspa 
pers, magazines, and direct mail. There are 
big-city papers, regional papers and week 
ly papers, while magazines cover a variety 
of fields from local publications to special 
Is on indi 


ized papers, the choice depen 


vidual circumstances. Direct mail offers, 
in my opinion, the most direct channel of 
subject to 


communication. It is flexible, 


easy control, efficient and productive be 


be directed at individuals, 


cause it may 
groups, OF Organizations 

The direct-mail piece may take a variety 
of forms and sizes. It gives you all the 
space you need to tell your story. It goes 
right to the persons you want to reach 
You can count the returns in proportion 
to the mailing 

The test of any direct-mail unit or of 
any advertisement is the results it pro 
duces. The best-written ad, the best-look 
ing piece, isn't worth a dime if it doesn't 
produce business after a reasonable length 
of time. This you can know only from 


actual experience 
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Stein Printing Co.’s new tri-level plant in northeast Atlanta offers complete, up-to-date facilities for one-stop printing service 





Ideally-Designed Modern Plant 


In Atlanta Is Result of Disaster 


Forced to move to new quarters when fire destroyed its old building, 


management at Stein set out to plan and build a model printing plant 


On Aug. 14, 1958, a fire caused by de 
fective wiring destroyed nearly a third of 
Atlanta, Georgia's Stein Printing Co. To 
day, Stein has a new, modern plant at 
2161 Monroe Drive, N.F 


moved less than a year ago 


, into which it 


The management of the firm believes 
that plant layout and internal organiza 
tion greatly influence production flow 
They agreed to put this theory to a test 
when it was decided that a larger plant 
was needed to house the krowing com 
pany. The fire at the old downtown plant 
hastened the planning. Dozens of designs 
were considered and rejected before every 
one agreed on the final selection 

The second step was to call in all de 
partment heads for an “idea session 
Their suggestions for an efficient layout of 
their particular department were incorpo 
rated in the original design 

The result of this planning is a split 
level building, 225x325 feet, located on 
a four-acre tract in Atlanta's growing in- 
dustrial northeast section 

All floors in the plant area are rein- 
forced concrete with hardened floor finish 
The office area floors are asphalt tiled in 


decorator colors. Walls are of “jumbo 


brick construction with partitions of con- 
crete block. Offices and production areas 
have no windows and depend entirely on 
artificial lighting 

The air-conditioning system has 190 
tons of refrigeration from three compres- 
sor-condenser units, water-cooled by roof 
cooling towers and pumps above the com- 
pressors. Separate air-handling units are 
used for the offices, offset preparation 
room, pressrooms, and bindery-shipping 
department. These all have standard filters 
The offset preparation room has an elec- 
trostatic filter 

Both temperature and humidity are 
closely controlled in the oftset preparation 
room and the pressroom. The pressroom 
winter humidity is kept up by atomizers 
above each air outlet grill. Conditions are 
held at 76° F and 50% relative humidity 
all year. Automatic 100°% outside air-con- 
trol principle is used 

Heating comes from gas-fired duct heat- 
ers used at each air-handling unit. This 
proved more economical than steam or 
hot-water systems, even considering the 
estimated life of 5 to 10 years per heater. 

Ventilation is provided for all spaces 
needing positive exhausts. Excess outside 


air brought in by the air conditioners must 
exhaust somewhere. The ventilation was 
designed to afford this relief efficiently. 

The plant plumbing system consists of 
three-inch cold water service from a city 
main, reduced from 100 psi to approxi- 
mately 55 psi. All cold and hot water is 
run in insulated copper pipes to avoid 
dripping and heat loss, and to provide 
long life for the plumbing system. Hot 
water is furnished by a central gas hot- 
water heater, 420 cfh input, and an in- 
sulated 350-gallon storage tank. 

Of the 85,000 square feet of floor space, 
12,000 square feet is office space. The ex- 
ecutive and administrative offices and the 
copy preparation (planograph) depart- 
ment on the first floor, and the sales, book- 
keeping, production and art departments 
on the second floor, are located in the 
front of the plant. Sixty-thousand square 
feet, used for the actual production area, 
are on a third level berween the two floors 
of offices and connected to the upper and 
lower levels by a half flight of stairs. This 
arrangement enables one to reach any 
point in the plant with only a few steps. 

“We are very pleased with the success 
of our new plant design,” commented 
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4 
9. Art Department 
10. Proofreading Room 
11. Composing Room 


1. Lobby 5. Conference Room 12. Offset Preparation 
2. Planograph Department 6. Sales 13. Pressroom 

3. Typography Shop 7. Bookkeeping 14. Bindery 
4 


Executive Offices 8. Production Department 15. Shipping Department 
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Atlanta Printers Feature 
Open House at Convention 


Members of International Association 
of Printing House Craftsmen attending 
41st annual convention in Atlanta, Aug. 
7-10, will have an opportunity to visit 
at least four of newest and most up- 
to-date printing plants in the South. 
Newest of the lot is the Stein Printing 
Co., subject of the article on pages 63 
and 64. Building has just been occu- 
pied and is located at 2161 Monroe Dr., 
N.E. Two other plants, new within the 
past two or three years, are John H. 
Harland Co., bank and commercial sta- 
tioners, at 655 Lambert Dr., N.E., and 
Foote & Davies, Inc., 764 Miami Circle, 
N.E. Another new plant, occupied last 
February, is that of Williams Printing 
Co. at 345 Peachtree Hills Ave., N.E. 
The schedule for open houses during 
the Craftsmen’s convention had not 
been announced at press time for this 
issue but will be available Aug. 7. 





The front door of Stein enters into the two-story office section of the building 


it will be open house for Craftsmen in August at new home of John H. Harland Co. 





What Improvements Are Needed 
On Today's Web Offset Presses? 


Roll-fed offset presses have come a long way in the past 20 years, but they 


still have a long 


By Charles W. Latham, Offset Editor 


Inland and American Printer and Lithographer 


Roll-fed offset presses have forged their 
way into general acceptance and populari- 
ty in the last few years. Twenty years ago 
they were more or less experimental, spe- 
cially-built machines for specific types of 
products. The printer or lithographer first 
obtained a long-term contract for a high- 
volume job and then ordered a press that 
would turn it out. Nothing was standard, 
and the press was built for the job. It 
might be a special set of forms, state road 
maps, or a publication. The press was built 
to fit it. Today, the presses are becoming 
more standardized, and the publications 
and other printed materials are being al 
tered to suit them 

Gravure and letterpress have had web 
machines for a long time, and on very long 
runs they will probably stay in the lead for 
quite a while. But there is an intermediate 
area between sheet-fed presses and the 
very long run area that just fits the offset 
web if it can fill it 

There is no doubt about the fact that 
web offset, in a few plants, can turn out 
excellent work. Bur let’s face it; the vast 
majority of work being done today on web 
offset presses is of medium quality. There 
is a large amount of this type of work to 
be had, and the web offsets are doing it 
But there is also a demand for quality 
work that the web offsets could do if more 
effort were directed toward quality 

What are some of the main advantages 
»f web-fed over sheet-fed? First, of course, 
is running speed. The web press prints 
from two to three times as fast, and in 
many ways it is a more simple press to 
build, adjust, maintain, and operate. There 
is no complicated sheet feeder, no sheet 
guides, no insertion device, no grippers, 
no transfer cylinders, no anti-setoff spray 

The web press can be built to be a con- 
tinuous running press with three-roll reels 
and a flying paster. At the other end it can 
ieliver to a reroll, a sheeter and double de- 
livery, or to a continuous folder. When 


running a web instead of sheets, slitting, 
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way to go to deliver better and acceptable quality work 


perforating, and imprinting are simple 
The drying problem is simplifed; web 
cleaning is easier than sheet cleaning; curl 
problems are reduced, and static causes 
lirtle trouble 

Such things as bowed gripper edge on 
paper and rear-end fanning are not en 
countered on webs. It is true that we run 
into a new set of problems such as web 


width shrinkage, varying cut-off length, 


web breaks, etc. But this method of print 
ing is fairly new to offset, and right now 
it appears that these troubles can be con 
trolled with less effort than the troubles 
that beset sheet-feds 30 years ago 

One of the big advantages of the wel 
offset over the sheet-fed offset or letter 
press is the simple manner in which it ts 
possible to perfect. The blanket-to-blanket 
press with a straight-through web can pro 
duce any number of colors on both sides 
simultaneously in a simply-constructed 
press. Another advantage of any web press 
over a sheet-fed press is the ability to 
angle-bar the web and to run multiple 
webs through a press 

The web offset has the same advantages 
over gravure and letterpress as sheet-fed 
offset has; namely, cheap plates and fast 
get-away. A four-four press can be com 
pletely replated (eight plates) in one and 
a quarter hours. It can print on a wide 
variety of papers. Unlike the sheet-fed 
offset, the web can print a coated stock 
that is comparable in price to letterpress 
coated paper. And, of course, paper is 
cheaper in rolls than it is in accurately 
trimmed sheets. There is a saving in paper 
costs though waste is often high 


& One of the weaknesses of the blanket 
to-blanket press is that the blankets have 
to be packed too high for good printing 
For sharp, crisp printing and minimum 
elongation in image size, we pack our 
blankets below bearer height on presses 
with metal impression cylinders. If the 
present blanket-to-blanket press is packed 
in this manner, paper of normal caliper 
will not print. The cylinders cannot be 
brought together closely enough to make 


printing contact with underpacked blan 


kets. This is because both blanket cylinders 
have bearers, and they are in line with 
each other. (See diagram A 

Fairly heavy paper if it is a high-gloss, 
coated stock will allow us to pack blankets 
as low as 0.001-inch above bearers. But 
with light uncoated stock, blankets arc 
usually packed 0.003-inch higher than 
bearer surface. This means the blanket di: 
ameter is larger than the plate diameter on 
the first color, and the condition gets pro 
gressively worse tor the other colors 

Because of moisture pickup and wet 
stretch, a greater length of web must pass 
through the second unit than through the 
first. So this unit must have its blankets 
packed at least a half-thousandth higher 
than those of the first unit, the third unit 
still higher, and the fourth unit higher 
with the 


win { Ul 


than the third. So we | 


blankets on the fourth unit 0.0035-inch 


to 0.004-inch above bearers. This has to 


be done to maintain web tension 


An attempt to control web slippage has 
been made by placing two large rollers 
between each pair of units and wrap- 
ping web part of way around each unit. 
Note especially diagram D, page 67 


Diagram 


PARTIAL WRAP 


WEB 
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Wavy-Edged Sheet 





at Rest 








Before printing 


Another way to maintain tension as the 
paper picks up moisture and stretches 1s to 
progressively increase pressure. This is the 
easier and more common method. It con 
sists Of packing all blankets to the same 
height, 0.003-inch for heavy coated and 
0.004-inch tor light uncoated stock. Then 
blanket-to-paper pressures are increased 
progressively from first to last color 

If the blanket cylinder bearers were nor 
lirectly opposite each other but were off 
set as shown in diagram B, blankets could 
be underpacked and pressures adjusted 
freely. Web tension could be better con 
trolled and the quality of the work would 
} 


« higher 


& Another weakness of the web press is 
the tendency to print shadow or double 
lots. Doubles usually originate from onc 
of two sources. First, there is the possibili 
ty of poor locking between the plate and 
blanket cylinders. On one revolution the 


blanket in one 


halftone dots print to the 
place. On the next revolution they print 
half of a'dot or a whole dot to one side of 
the original impression 

Sheet-fed presses were beset with this 


} 


trouble for many years until split or ant 


backlash gears were installed. Later, heli 
cal gears were put on all cylinders. It ts 
lifficule to understand why web press de 
signers failed to profit by the experience, 
unless the demand for quality in web 
printing is lagging 

Another cause of doubles is cylinder 
end play. There should be adjustable 
thrust bearings on all cylinders of any off 
set press, and they should be kept at a 


snug running fit. Bearers, too, should be 





Wavy-Edged Sheet 
Being Printed 





Wavy-Edged Sheet 


Back to Normal 
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Image being printed on pressure- 


distorted sheet 


Drawing A 
GEARS 


Image fanned as sheet returns to normal 
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BLANKET 


CYLINDER BODIES 











Drawing B 


BEARER CLEARANCE 


BEARERS (staggered) ———_» 








BLANKET 











CYLINDER BODIES 














INTERMEDIATE 
ROLLER 


BEARER OVERLAP 


Drawing A (above) shows blankets 
packed above bearers. Drawing B 
shows how blankets may be packed 
below bearers if the bearers are offset. 
Web tension could be better controlled 
and higher quality work could be done 





set, because any shift berween 

i blanket can cause doubles 
r possibility for doubles lies in 
it each of the first three colors 
the blanket immediately 


by the 


4 is true ON MuUiflicol 


resses. When one ¢ 


even by a tew thor 


This happens on sheet-fed presses when 
gear linkage between the colors gets 
r when the sheet creeps slightly in 
the grippers. In web presses there is quite 
1 train of gears linking one color to the 
ext. This means tooth clearance all along 
train with no antibacklash provision 
Anything that upsets the smooth for 
ward contact of all gear teeth will cause a 
ble. One thing that can upset this pow 
flow is web tension. We think of each 
ulling the web from the pre 


The re 1S a possi 


"Srr- 
nit when the blanket gaps 
each other. This fault has 


In one 


a Wratf 
i the blanket 
mpt to control slippage has 
placing two large rollers be 
) pair Of UNIts and Wrapping the 


part of the way around each unit. Sec 


ams C and D. If the web slips at the 


tew thousandths of an inch 
pickup of a shad jot of 


Je Dianket 


is run, ink is not 

1 portions of the rol] 
press, but on the 

IT Heat s¢ 


rougn 


ondition that alse 
nks. When there is a 


§ to Nappen oftener 


n webs than on sheet-teds, ink builds uy 


on the blankets. A web that is narrower 


than the capacity of the 
clean the entire blanket. A bar 
lett on each side ot the blank 
pressman takes time to wash tl 
Atter a tew catch-ups a thick 
of ink forms on the sides of sev 
kets. The longer it stays there, t 
it gets. Considering that the 
packed too high in the first 
all 


it has a band ink 


higher, there is trout 
sure increased between 
blanket in this area, | 
urther upset. Add 


tack Of this in 


is wet 
nr trie 
press 1} 


press idies an 

There is no reason why a web cant 

stopped without stopping the whole press 
Perhaps part of the answer to these twe 

Ink problems is in the hands of the ress 

user. If he will equip his press with sj 
ylor equipment, he can confine the hea 

set ink to the width of the web. The tw 

yutside compartments r the fountair 

could then be filled with 1: 

has no tack, does not dry, and 

ing properties. He we 

blankets, and plates. Wash 

easier. The gains would probal 


the equiy 


ment and extra trou! 

Another thing that web press designers 
could do is to arrange a remote control 
system for the ink fountain roller drive 
The pressman looks at his sheets at the 


Turn to page 


Stained-Glass Window 
Tells Printing History 


“The History of the Printed Word,” 
rendered in stained glass on the 
entire lobby wall of the Delzer- 
Marlow Lithograph Co. has been 
reproduced by this Waukesha, Wis., 
firm as a unique and outstanding 
institutional promotion piece. 

The beautiful four-color litho- 
graph (shown at right in reduced 
size) was presented to customers 
and prospects at the open house of 
the company’s new plant recently 
(see pages 62-64, Printer and Li- 
thographer for March, 1960). The 
piece wos also mailed to customers 
and prospects who were not pres- 
ent. The reproduction as given out 
is printed on one side of 100° off- 
set stock, size 25%x21% inches; the 
illustration of the stained glass win- 
dow is 19%x14% inches, ideal for 
framing. 

Two of the panels in the window 
depict Alois Senefelder, 18th cen- 
tury inventor of the lithographic 
process, planting his flag of lithog- 
raphy on a stone originally used in 
the process. Other panels depict 
basic elements of lithographic crafts- 
men; brushes of the artists, the com- 
era and its resulting line and half- 
tone negatives, chemicals used by 
the platemoker, and rollers on the 
presses. 

Surrounding the central theme of 
lithography are designs represent- 
ing man’s written communications. 
Beginning with the Chinese about 
6000 B.C., panels include Egyptian 
hieroglyphics, Assyrian cuneiform 
writing, the official seal of the 
Roman Empire, and a section show- 
ing Johann Gutenberg and his fa- 
mous Bible. Also depicted is a page 
from a book purportedly printed by 
Gutenberg prior to his Bible. 











The history of the printed word, rendered in stained 
glass as a tribute to the lithographic industry, wel 
comes you to the brilliantly-modern Delzer-Marlow 
plant.. Designed by Al Timler of the Conrad Pickel 
Studio, this window with its jewel-like translucence 
celebrates Alots Senefelder, thd discoverer of the 
lithographic process, and the historic printing 
methods which preceded his. significant discovery 
Special inserts note the role of advertising and com 
munications through the ages and the basic tools of 
the lithographic process. Set in the east wall of the 
lobby, the 7 by 10 foot window casts brilliant and 
varying patterns of color across the entry, welcoming 
you to the new. the vibrant, the extra-dimensional 


Delzer-Marlow Lithograph Co., Waukesha, Wis 


Write for free 24 by 30 inch full color reproduction 
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a long way trom the eight 
fountains that are supplying ink. Some are 
feeding too fast, others too slow. If he 
could click any individual fountain one or 
two notches ahead or back from where he 
is standing, it would be helpful. The foun 
tain blade keys are another matter. They 
will need their final adjustment after the 
ratchet is in about the right spot 

After many years of form roller setting 

the old fumble-and-bark-your-knuckles 
method, the builders of sheet-fed presses 
finally made it easy to set the inking and 
dampening rollers. Now the web press 
puts us back to where we were 

If there is any press where ease of ad 


justmMent 1s important, it is a Dig four-unit, 


perfecting wel There are eight inking 
systems and cight dampening systems, and 
it is a fast, high-hourly-rate press. W« 
should not have to get into tight dark 
spaces and try to move a little set screw 
with a wrench. We should have roller set 
tings where they can be seen and easily 
adjusted 

The multicolor perfecting web is a 
great press. It is opening up new fields of 


work and has a real future. It is still in its 


because the 


formative stage knowledge 
gained in sheet-fed presses has not all been 
applied to this press. If customers demand 
case Of Operation and more quality along 
with its inherent speed, the builders will 


give it to them 


Chorles W. Lathom will answer questions on offset lithography. Enclose self-oddressed envelope ond 
direct your inquiry to The Inland and American PRINTER and LITHOGRAPHER, 79 W. Monroe, Chicago 


Moisture-Condition Paper 
For Goldenrod Stripping 


Q We 


lat does not require exact register, and 


print the type of color work 


we dO not want to ZO tO giass in Our striy 


Goldenrod would be ideal for us if 
1 not change quite so much in size 


We reprint our 


" plates several times, and 


when we have to make a plate Over again 
we have to make a whole set because the 


flats have changed. Why do we have this 


is no different than a lot 


printers who use goldenrod for 


color 


r stripping. It is possible that if you 


tool 
change your procedure a little, you may be 


able to get the fit that you need and sull 


use goldenrod 


paper 
In the Lithographic Technical Founda 
tion's book, Stripping, there is a stretch 
that shows goldenrod as being very 


With a 10 


mosphere, 10 inches of this paper will 


unstable RH change in at 
stretch 0.008 inch with the grain and 
0.014 inch across the grain. This can be 
quite serious when it happens in large 
sheets. In your part of the country a 30° 
RH change is not uncommon in a plant 
that is not air conditioned. This means 
that a 50-inch flat will stretch a little less 
than |4-inch if made across the grain 
There is no good reason, however, for 
having the grain in that direction. Flats 
should always be made with grain-long 


sheets. The reason for this should be 


obvious. Most of the stretch will then be 
around the cylinder and the pressman can 
compensate for it by shifting the packing 
on his press. The sideways stretch is the 
only thing that will be troublesome 
In extreme cases this could be as much 
as \,% inch. In your type of work you 
can come fairly close to eliminating this 
for the one plate that has to be 
made over. Just make two or more cuts in 
the flats from front to back, remove the 
slivers of the goldenrod and close up the 


space. This shortens the flat to the desired 


size and will bring the odd plate into fair 
ly close ft with the others 

You may not have to do even this if 
vu will practice paper conditioning on 
our goldenrod, It is probable that the 
table for stretch was written trom tests 
made of what is called “green paper.” That 
is aterm coined by lithographers to denote 
paper fresh from the mill that had not had 
time to go through several extreme 
changes in humidity. They were probably 
thinking of newly-sawed wood that had 
not been scasonc d 

Any paper that has been dried down to 
| or moisture on the paper ma 
chine will expand considerably the first 
time it is subjected to a humidity of 60 
to 70° RH. The fibers take on moisture 
and grow fat. The whole sheet stretches, 
particularly across the grain. If the sheet 
is then dried down, it will shrink, but not 
to its original size. As the fibers dry and 
grow thin again, air enters the sheet and 
surrounds each fiber. From now on, the 


fibers can change dimension within the 


sheet with less dimensional change in the 
sheet itself. The paper is no longer green 
because it has become more stable. When 
the fibers swell again they have air space to 
swell into 

Every time a sheet of paper goes 
through a cycle of picking up moisture 
and losing it, it becomes less affected di- 
mensionally. So by moisture conditioning 
goldenrod, you will have less trouble in 
holding a fit in the flats 

Construct a cabinet in which you can 
hang from clamps as many sheets as you 
would use in a week. Let the sheets remain 
in the cabinet for a week before using 
them. Allow enough space around the 
sheets for air circulation. Devise a simple 
method of raising the humidity inside the 
cabinet to a point that will never be 
reached in the rest of the shop. An RH of 
98 will not harm the paper if mildew 
does not form 

Goldenrod paper, allowed to stand in 
piles or remain in an opened carton can 
pick up or lose moisture around the edges 
of the sheets. This can be dangerous to a 
proper fit berween colors. After the sheets 
have gone through one or two cycles of 
moisture conditioning, this danger will 
not be so great 

Conditioning of goldenrod and using 
grain-long sheets should be practiced 
when any register work is performed. It 
is even a good idea in an air-conditioned 


plant 


Goldenrod may be used for color strip- 
ping but care must be used to see that it 
is properly conditioned for correct mois- 
ture. Construct cabinet in which you can 
hang as many sheets as you need in 
week. Supply moisture in various ways 





CONDITIONING 
CABINET 





AN APPRECIATION OF OLD-TimeRs by POOR aiCHARD: 


“Experience is a 

dear Teacher ; 

yet fortunate is He 
whofe Year: 

heave richly prepar'd bim 
to Counfel 

the youthful, ambitiou: 
Mechanick.” 


: a 

a sa al en Sa 
Impressive and decidedly appropriate cover from issue of Los 
Angeles Craftsmen publication promoting “Old Timers and Past 
Presidents Night.’ By ace typographer Richard C. Hoffman, the 
original 6x9-inch page has a charm, here only suggested, by 
of red hve and black on ton paper 


brown 


Deing printed 





|e ad 


OBNAWENT 


While typographic ornaments, erstwhile “florets” and “ding 


bots cre rarely used as of yore, their functions remain 


They provide color, moy ntroduce sign ficance to an otherwise 
fiat composition. Harvey E. Scudder, able Stockton, Cal., print 
In black and 


“ brown on tan stock, original has distinction of an old-time flavor 


er, samples many in his book'et, cover obove 
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SPECIMEN REVIEW 


By J.L. FRAZIER 


Vari-Shaped Pictures Well Arranged 
FREEMAN PRINTING Co., Waukesha, Wis 
You did a man-size job in producing the 

brochure, “Welcome Aboard the Del-Craft.” 

Before citing the physical merits of the piece. 

we feel impelled to confess that we had to 

rather study the copy to determine the prod- 
uct of De!-Craft. The diverse illustrations 

boats, kitchen and dining table ware, and 
building exteriors—confused us. We granted 
that the piece was produced to “build up” 
the company and the vision and responsibili- 
ty of its officials. We think, nonetheless, that 
the product should have been given a much 
better play. with illustrations of it dominat- 
ing the piece, even assuming most of those 


mmc (4TH # 


year 
 @ & JOHN FREDERIC PRINTING COMPANY 
. . ‘ . es 


all at different angles. Some halftones are in 
black only, others in four-color process and 
sull others wholly in one of the colors, and 
in black, against background panels in one 
Most complimentary, in our 
which 


of the colors 
estimation, 1s the 
ments of diverse shape and treatment are 
We 


considering Our space, at 


way in these ele 


assembled into a pleasing page could 
get in too deep 
tempting further description, but must cite 
the excellence of the balanced informal ar 
rangements. We would raise the title on the 


cover somewhat. It crowds the illustrations 
relation to open 
We rather feel the 


stitl, ar 


below too much in space 


around the tlustrations 


extended bold sans serif being 


Inadequate though our reproduction, original of the 15x12-inch envelope above points to a designer with o strong 


flair for the dramatic and ability to introduce that quality into the typographical design 
dull yellow, and black. The “’j 


ore in six scattered colors, two blues, two grays 


the stronger blue and gray, while the word proof 


and the small vertical italic line 


company name) and heovy rule underneath ‘'f 


near the upper-left corner 


On it, the 11 circles 


and “f” are, respectively, in 


ot right is in yellow, as ore the rule lines for addressing 


Black is used for the small italic line crossing it 


We are showing line of address in black, because it seemed too 


weak in the light blue on the much larger original. Our one serious adverse criticism is that the small lines of italic 


neor the upper left corner are much too small 


receiving the brochure, unlike ourselves, are 
already familiar with the company and its 
products, and interested in them. Layout of 
the pages is stirring in its informality. The 
page elements seem to move—at, figurative- 
ly, not too fast a pace for holding interest 

to give the piece a most fresh look. Illustra- 
tions and their handling and positioning are 
properly the feature. There are round ones, 
square ones, and others of four uneven sides, 


especially because of the dominating effect of the big circles 


lar, and formal—is out of key with the other 
elements, believe a brush script like that for 
the line would 
create a more suitable While 
the light blue color is all right for the wreath 
front 


a straight line to success 

‘atmosphere.” 
and diamond device on inner cover, 
and as a background for some illustrations, it 
is too weak for the headings on the text 
pages. If the color had to be used, the type 
would be better if it were bolder 
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Items submitted for review must 
be sent flat, not rolled or folded 


Replies cannot be made by mail 


Exceptional Bank Statement 
GRAY Print of Spangler, Pa.— Your 
s'axS'o-inch folder, “Statement of 
Condition” for the First National Bank, 
stirs decidedly interesting observations 
Front and back pages, and bands of 
rule in deep blue and gold at the top 
and bottom of the spread inside could 
have been printed in quantity for a 
leaving only the 


imprinted at the 


number of reports 


actual report to be 
call. The front 


i deep blue background with 


time of design is fea 


tured by 


maran typographers 


In dull orange on original cover of 4x9'4-inch 


one-line type book of progressive, highly-re 
garded Baltimore printing house, the giant fig 
ure “1 has significance which is interesting if 
not demanded. Of course, and possibly more im 


portant, it helps a lot in providing design quality 


an open oval panel near the top, show 
ing paper, and with the line “Statement 
of Condition” also reversed to appear 
white. The oval opening in the plate is 
bordered by lines of white and gold, 
as well as the blue, and rule lines of 
gold and white, respectively, follow the 
“Statement of Condition” line, about 


a half-inch below. With the page back- 
ground so heavy in consequence of the 
deep blue color, the name of the bank 
and address within the oval opening 

the larger dimension, by the way, lat- 
erally—-seem weak, even though in 
black. The type is light in tone. Things 
stand out because of contrast with sur- 
roundings and background. We have 
shown on these pages that a light-toned 
ad surrounded by others in bold type 
will stand out more than any one of 
those in bold types, which melt to 
form a background. On this page, it Is 
the open panel (white) which gets the 
eye and not the type within, though the 
lines get attention enough. We are con- 
sidering esthetics, now. There is an 
over-all lack of proper tone balance, to 
be corrected by the use of bolder type 
for name and address to more nearly 
match the of the deep blue 
page background. In view of the print- 


color ; 


ing against white, the name—always 


the most important display—will, of 
than in the 
objec- 


out more 


worthy 


course, stand 


lightface and, so, two 


tives are achieved at one stroke 


Real Thing Beats Picture 

TOLEDO PRINTING Co. of 
Ohio.—Glorifying the 
simile typewritten circular letter with 


Toledo, 
common tac- 
some object—the real thing, not just a 


attached in way or an- 


the surest 


picture one 
other 
think ef to get attention to and interest 
It has not been long 
a letter 


mented by an accordion folder of wee- 


is about way we can 
in advertising 
since we described such aug- 
page size glued onto the lower left cor- 
ner. Now, we have to thank you for 
circular letter heralding your 
award of first place for multicolor 
work in the All-Toledo exhibition of 
printing sponsored and staged by the 
local Craftsmen’s club. The lines of fac- 
simile typewriting that tell the story 
are short of the usual measure, leaving 
a wide area open on the left. Here a 
real and typical blue ribbon is attached 
at the top by one of those character- 
istic point-notched. round gold seals 
stock and on 
It is most intriguing, 


your 


found mostly at shows 
legal documents 
and who did not read at once what is 
printed on the blue ribbon and be much 
impressed in your favor? Our only ad- 
verse criticism is two-fold, namely that 
your letterhead many 
groups it lacks unity and that the print- 
ing on the ribbon in a yellow intended 


has so visual 


to simulate gold is too dull to do so 


Stationery Scantly Matched 

THE COURIER PRINTING Co., Little 
ton, N.H.—Letterhead and envelope 
for the Olympic Ski Committee are ap- 
pealingly interesting. It is well to note 
that they are properly suggestive of the 
great out-of-doors. Much ts gotten onto 
the letterhead, even while leaving a 
good space for typing letters. With so 
many members of the 
was wise to set their names in 
small type, arranged in five columns 
along the bottom of the sheet. Else- 


committee it 
very 


A halftone illustration like the one above, a view from the air of 
downtown Birmingham, Ala., on cover from booklet program for o dis 
trict conference of Craftsmen, offers a change of pace, power, and 
if significant, unusual suitability worth attention in designing. Credit 


Alabomoa Engraving Co. and Commercial Printing Co. of Birmingham 


xmv> 


re 
<> 


Seni 


XS 


. 
CZ 


DACL O-GLESEYV 


,AUDIBY 


Thre ectting of Taupe te Taupe. cach Mannchin bi ede bie 
Srether, duty and as breremeth bis quality, ie an Art 
net te be lightig Cearned and peing aperebended, one 
that te te be honoured in the Act as, sooth it is of both 
high and low in the A.oult) Sor it is a very Prince 
nag, the mightiest af Genarchs ameng the Arts 
having in tt the power of Man bis Sraune 
nae siso of the Tongue. as 


faint Dau saith 


Archie J. Little, widely known typographer of the Northwest, salutes an- 
other, Paul O. Giesey—from Seattle to Portland—with highly interesting 
testimonial. We have cut down on margins, the better to show the type 


Original! of 9'2x12'2 inches is in black and deep orange on rough India 








Rx invitation 





Front of French-style folder ot once identifies the nation’s 
for the bid of local members for the 1960 


International Craftsmen’s convention. In reverse color, the effect 


capital, “ca noturol 
s of capitol dome being flood-lighted against the beautiful 


rather light blue of original. The design is inviting ond dromotic 


HOPKINS SPRING BOOKS 1960 


Repeating type in identicol lines, one reversed in color plate 
ond second overprinting color in block, is an effectual attention- 
orresting device. Spotting of illustration below combines with 
type toward highly interesting white space distribution, ac- 
cented by scant margin ot sides of type. By John B. Schmitz 
& Sons, Baltimore, the booklet cover in pale green and block 
gives pzint to company slogan “Printers with imagination” 
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— 


where, they would stymie effective dis- 
play and layout of the feature copy 
We get the impression of too many 
colors being used, but these may have 
been required to properly represent the 
five linked circles forming the emblem 
of the Olympic Games. Display of this 
and major copy elements along the top 
is fresh and informal. Four thumb-nail 
sketches appear one atop another in 
the light blue in the margin along the 
left, making no demands on space. It 
is these, the tier about half way down 
the page, which probably accounted 
for the curving line in red leading to 
and over the top display, “Olympic Ski 
Games” in slanting sans serif caps and 


deadline for entries apri 2 


“matched.” Not matching at all, the com- 
plete coloration undoubtedly offsets the men- 
tioned relationships. The handlettering of the 
two main lines is patently unskilled—rough 
and uncertain of direction—and unattractive. 
Unless the artist is accomplished, one had 
better stick to type, designed by the most 
talented letter men. Here, no problem of 
space is involved to require lettering 


Is This One Booklet or Two? 
WICKLANDER PRINTING Co. of Chicago 
Aside from occasional booklets from Quebec 
and South Africa, where government publi- 
cations must be printed in two languages, 
and on which one cover design appears at 


both ends of the piece (reversed up and 


Sta society of typographic arts 


Interesting design device suggesting o sheet of paper passing between bed ond cylinder of a press 


features 20-inch square circular of Chicago group. In getting attention, it should function many feet 


away. Being mailed out and not posted, it is fortunate; long-distance reading is not required. Even 


so, it seems strange for an organization of dedicated typographers to so subordinate type, which 


tells the story. There is, too, the matter of proportion to require that the type should be much bigger 


“Committee” to the right and lower in 
brush script printed light blue. Seeming- 
ly, it was felt that this red line was 
necessary to unify the several parts 
With the major elements somewhat 
more to the left, however, the wavy 
line could be eliminated, thus reducing 
the calls on the eye for attention and 
simplifying the whole. The envelope 
corner card printed in only the light 
blue—set vertically along left end—is 
related because of the circles emblem 
and four skiers, both considerably 
smaller than on letterhead. The letter- 
ing of the two main display elements 
is a near match, although the first, 
“Olympic Ski Games,” is much bolder 
Even so, the two can scarcely be called 


down) with text following to the center from 
either end, we haven't seen application of the 
idea here until receipt of yours for the 1959 
electronics field conference. You make in- 
teresting use of the unmistakably 
separate (1) matter pertaining to the organi 
zation and program and (2) that about ex- 
hibitors their exhibits. With the head 
with the cover design right side up, the be- 
holder finds all inner pages to the middle of 
the saddle-stitched piece in like position. If 
he finds he has started at the wrong end and 
wants to check the program rather than the 
exhibits, he must turn the booklet around 
and start from the other side or end. Decora- 
tive elements of the cover, in part significant. 
dominate type more than we consider they 
should. Copy in type is what's most impor- 


idea to 


and 
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tant, but, of course, while this copy is read- 
able, its impact is weakened by interest in 
the “picture.”” Type, it has been said, should 
be “invisible”; that is, it should not be so 
take the reader's mind 
from what it represents. It should certainly 
not be made invisible through undue promi- 
nence of decoration or illustration; the latter, 
unless the picture tells the story, puts across 
You had a 
problem handling the headings over the text 
relating to individual exhibits. Most are ill- 
shaped, which couldn't be helped, at least 


ostentahious as to 


the message better than words 


sometimes, considering space, but in all caps 
of bold sans serif, these will be read slowly, 
if at all. The clutter of so much bold type 
ind unpleasing outline of the different heads 
makes Upper- and 
composition would be a lot easier to 


these pages uninviting 


lower 
a word at a glance, 


read because one “gets” 


due to its individual shape, while words 
wholly in caps are always of rectangular out- 


line, variation being only in the length 


Styling That Handicaps Function 
RatpH Corey of Miami, Fla.—We 


ilways to be liberal, to accept in a 


try 
given 
instance some departure from the laws and 
rules of sound design, display and type use 
when a worthy objective is achieved accept- 
the item is. We 


ilways fear the danger that such departures 


ible to viewers Of w hatever 
will lead to their application by some when 
Your menu for “The Little 
room 


there 1s no point 


Greenwich” tea has an exotic flavor 
reminding us of restaurants and frequenters 
of the Greenwich Village of New York, 
with which had a acquaintance 


The bottom of the cover shows a 


we brief 


years avo 
band of diamond-shaped units as of a tile 
alternating in black and the dull soft 


orange of the paper 


floor 
Standing aslant as part 
with a pointed base at the 
bottom edge of the page and keys for tuning 
strings at the top against the left side (fold) 


of the drawing 


the conventionalized picture of a mando 
lin in modern technique grips the attention 
especially with the rounded back of the in 


strument’s “bowl” in several different colors 
The 


roman caps 


only type ts a short line of 10-point 


The Little Greenwich,” the last 
with a much over-sized 


The end of 


word being started 


lower-case “g> printed in green 
the line strikes at right-hand side of the page 
guratively, at least 


There is no margin. | 


one needs a telescope to find this name line 
the extending 
high on the page at the left side, must be a 
name 
Items of the menu spread over the inner 
pages are handled similarly, sectional head- 
like “Coffee small roman 


caps, initialed with comparatively very large 


and, of course illustration 


constant menace to attention to the 


ings being in 


lower-case letters. Listed items are in irregu- 
lar lines, no two in line. For our part, in the 
usually darkened like big 


and big-type menus the rule 


restaurants, we 


They are 


Simulated Brief Case Scores High 
BoDINt Michigan City, Ind. 
With the four folders on Naugahyde and 
Koylon foam, styled alike for a you 
have achieved something far out of the ordi- 


IN¢ of 
series, 
nary. Front and back simulate the common 
brief case 12 inches long by something less 
than eight inches top to bottom, the latter 
the “handles” die cut in the 


not counting 


Filmotype is a good substitute for an artist hand lettering ou 


Vo mechanical proce fake thé 


where the effect 


4 note we sald “substi 


pace of an individually created ff rt. Aoweves 


( warranted Filmotype 


maa 


Above, reduced a bit more than half, are dramatic pages from a booklet by Typographic Service Co., Philadelphia 


Throughout, from outside to center, the leaves are stepped down with telling effect. Extensions of wider pages 


provide bonds of one of the colors at outsides of adjacent shorter ones as indicated on the first page above. On 


second, background at right is printed light gray, pale cool yellow being used where the blue appears above 


center of a long side. Solid browns and deep 
red are printed over front and back to simu- 
late leather; definition for sewing and clasp 
are provided by an overprinted line illustra- 
tion in black. The effect is surprisingly natu- 
ral, demonstrating the power an approach to 
the real thing may have in printing. As the 
folders were produced for mailing to hotels 
and motels to sell operators on the merits of 
furniture with the coverings and upholster- 

in open panels of the 
the front of for 


suggestive of labels 


ings named, there are 
one, 
instance the 
one is sure to find attached to his trunks and 


color impression of 


designs 


suit cases in Europe and which he may ob- 
tain here if he wants to broadcast his travels 


One of these displays just the words “Two 


2G 


Va 
Unnounte 


Partners,’ named in another at the right, 
combining, we believe, trade marks of the 
two. Below, are three more such stickers in 
an irregular row, one round, another of oval 
shape. and a third rectangular with round 
corners. On these, in type or lettering, one 
“Stay at the best.” “Hotels,” and 
“Motels.” words in each panel are associated 
with illustrations in keeping. To repeat, it 
Type matter and illus- 
trations on inner spreads run the short way 
of the sheet. contrary, of course, to outside 
pages. Both typography and illustration are 
not only in the best taste, but most impres- 
sive as an ensemble, much of the effect being 
due to the process color halftones representa- 
tive of luxury and comfort. 


reads 


is all most realistic 


Folder (above) of several graphic arts organizations a! one Cincinnati address demonstrates striking, colorful 


effect achieved with simple “home-made” geometric forms, triangles at fold on right. The short front leaf extends 


to reverse color panel, bleeding off at left ef back leaf. Color on pale blue paper of the original is a heavy rose 





THE SPECIALTY PRINTER 


Atlanta Printing Firm Has Varied Line of Specialties 


Dittler Brothers, Inc. was started as a commercial job shop in 1903 
It soon turned to unusual services that other printers could not provide 


Much of the equipment needed for specialty jobs is made at Dittler plant 


quires a great deai ot 


] hI | ¢ y | ' ] 
Profitable calendar printing needs multi 


COlOr presses plus spe 11 COlMAtINZ, Mectai 
cdging, stitching, rolling apping, 


NAuIng equi} 


Another mainsta 


iding speed and flexibil 
The firm also has seven flat 
presses, Michles and Millers 


ialler pro 


duction jobs. It als 


ronzing mact 


embossing press, and PM¢ 


Christensen t 
cutting 
concentrate on equipment 


r railroads and other in- Much of the firm's specialty equipment 


But soon this became a highly is designed and produced at the Dittler 


n like hisky labels, rothers plant € plant operat ama 
1, like whisky labels Brothers plant. The plant operates a no 


Dittler Brothers’ his- chine shop that can do not only any and 


favor of other all kinds of maintenance on existing 


products unavailable in other shops equipment, but it can design and build 


Among Dittler Brothers’ items are cigar special machinery frequently required for 


labels, bands, and wraps. This is an area new types of work 


that calls for multicolor presses, bronzing For example, Dittler Brothers has pro 


\ ' " 
and varnishing machines embossing pres- duced its own special die-cutting equip- 


ses, and gumming and die-cutting equip- ment for cigar bands and small labels 


ment. In fact, because the jobs require so specially-made automatic stitching, fold 


much special equipment, few plants in the ing, and disk-ruling equipment for memo 


ountry can handle this work profitably books, and special collating, metal-edging, 


| 


Calendars are another big item for rolling, and wrapping units for use in 


Dittler Brothers and, again, one that re- calendar work 
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pecial machinery 


A good example of a Dittler-designed 


nachine is a rolling and wrapping unit 
production, It rolls the 
endar, Cuts a wrapper for it 


inside the wrapper, prints the outsid 


the wrapper around the calendar 
seals it 
The 
rechn 
manuts 


st by dir 
iow This has 

nportant factor in Maintaining a 
position and in financing the 


company’s almost continuous expansion 


& When the company 


sole capital was $250 which the Dittler 


De gan 


brothers, Emil and Jake, borrowed to start 
operations. That has been the only capital 
ever put into the firm. All other financing 
has come from earnings except for short 
term bank loans 

A few years after the founding of the 
company, Jake sold his interest to Emil 
who owned the business until his death in 
1942. At that time ownership passed to 
his son, Alex, and six years later, the or 


ganization was incorporated with Alex 
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Dittler as president and Mr. Schwartz as ales volume of two major items, memo 
executive vice-president books and calendars. Ending the year at 
In order to keep a close and constant December cut off accounting at a peak 
check on the business, Dittler Brothers sales period and gave a distorted picture 
books are given a complete accounting and of yearly activity, It also necessitated an 
balancing cach month. A financial state inventory in the midst of rush production 
ment, the type prepared by most compa activities 
nies Once a year, is Made up each month As a result of this kind of careful finan 
at Dittler Brothers. As Mr. Dittler pointed cial management and of a sales policy of 
mut, the business can get out of hand for offering specialized services vital but not 
not more than 30 days. Furthermore, the generally available to industry, Dittler 
monthly balances give management a Brothers has experienced constant growth 


means of finding quickly any hidden costs The firm that began with a $250 invest 


r losses ment at the beginning of the century « 


Management also switched the fiscal day employs approximately 175 employ- 
ear from January-to-December to April ces and handles an annual volume of 


to-March because of the highly seasonal abour $2-million 


FARMER'S arom, be comets sod ALO. Bi 


nies ford’s new series for small print- 
RANCHER’S sd hegen 
Do your offset men know how to 
MEMORANDUM make good deep-etch plates for 


best press performance? Charles 
W. Latham tells how it’s done. 








You may find it to your advan- 
tage to lease that new piece of 
equipment instead of buying it. 
Note pros and cons of leasing. 


result of its acquisition lost year of the Smith Advertising Co. of Xenia, Ohio. Although memo books t ¥ 


Dittler Brothers, Inc. lays claim to the title of the world’s largest memo book manufacturer os a 


have long been a staple of the Dittler line, its other major specialties include cigor labels, bands 


be full of special articles, too. 
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ond wraps, calendars, ond transportotion tables, primarily timetables for the railroads ond airlines 





PROMOTION 
FILE 


By HARRY 8. COFFIN 


4 Idea Sketches 


A large proportion of your ay 
prospects can easily adapt these 
“blueprints” in their printed needs! 





The Idea Sketches on the left-hand page printer, mount 


article show “blueprints” for 


jobs. They can be adapted by near offset, simply clip 





any user of sales promotion to his par reproduction 








two, 
sketches tor a sing 


and paste them up ft 


each ot these 


mailed or handed out b 


three, or all Iry to make 


cut. If 


ACCPSAKCS, 


line you usé¢ y your salesmen, as 
closely related to your own personnel and 


facilities as you can, Make each piece your 


ticular products and services. Each one If you wish to reproduce sketches from own by adding photos and captions about 
features ways to save time and money by the rzght-hand page to show to your pros your (1) key production staff members 
combining functions, so that each piece pects, change the captions (now addressed 2) sales staft, (43) office staff, (4) compos: 
as multiple uses to you, the printer) and adapt their mes tors, (5) pressmen, (6) bindery staft 
The captions are already addressed t sages for the printing buyer. Also past lelivery vehicles, (8) new type faces, and 
prospects, so clip the sketches and the word Picture where we have the words )) by showing a montag t recentl 


tions as a unit. If you are a letterpress Idea or Idea Sketch 


compieted jods 


The four captions below are addressed to the printing buyer 





Letter-Envelope And File Folder 





Letterhead - ; nein” 
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| Business Card Is 3x5” File Folder Pes es 
uct oa 
ny prod <a Lz 
- comp? in ia Lig 
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| Eight-Page P 
/ Booklet 
| 3” 





One Sheer 
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if / 

|} Reply Card ] LY 
i ne Y r 
4 a ee 500d" = 











can combine the functions of (1) an outgoing envelope to hold samples 


ond od enclosures, 3) a broadside, and (4) a ver 


2) a covering letter, 


tical file folder (into which it refolds) all on a 11'4x19-inch sheet printed 


two sides as sketched above. If you want complete privacy for the letter, use 


o seo f not, it may be mailed unsealed 


over the edge (first-class mail 





French-Fold Portfolio Sells Four People 


ah aa 









































————— T 

Nome of Product ond Compony ] 

= 1 | 

i i] 

4 i | | \¢ 
6 5 A Ff 8 i Cc ; oO 
’ } 
ro President Office Mgr ' Purchasing Soles i 
} 
— f— 7 i 
—_—_—_—_——_ | _— + 
i SS |) 
Letter Front 4 Pictures and Ad (Bock 
Said aden - = 
Half of 17x22 Slots for Pockets inner Port 

mm»: TIP eTe hoor Ie 
Four Folders s - Ao Ad +17 ptt it | 
77 -_——— — — oe ee ee _ i] 
Each 4x + mn x , tes tii) 
Foid 6 3 Pics & Ad | ad — | Cara 
| to 442% a noes a" L : ee 
ay Letier }e On” oe tn” = 22 —+| 





Most products and services need explaining in different ways, depending on 
whether you talk to the president, office manager, purchasing agent, sales 
manager, or some other executive. So, why not equip your salesmen with our 
which contains four, eight-page folders each ad 


nexpensive “portfolio 


dressed to these key men? We can combine them all on one 17x22-inch sheet 
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Here's a 34x5-inch file card with a projecting tab for your company name or 
the name of a featured product. It holds an eight-poge booklet, 3x5 inches 
saddle-stitched the five-inch way, for your main sales story. Your salesman's 
which folds over to form a detachab'e reply card od 
10x12-inch sheet 


card is on the cover 


dressed to him or to your company. We print it all on one 
r —a 
OPTI TITT TT IT ITT 
| 
Giant Letter- 
| ‘ p 
Reply Card A A 
Ply Picture j 
All-Purpose al E Ad a 
Reply Cord . 4 
; 3 
| if Piece | nnecd 
if Piece Is Plo , Your Company Letterhead [ } 
for No 10 Envelope 
Picture (P) Car Deor Mr » 


Cover Address 


ssesppy 


Areo (A) also 


soveoap 





Signed | 
ee sp HE 0 | 
| 


- | 





Here’s a 4x9'4-inch card you can distribute as a self-mailer or enclose in a 
No. 10 envelope when privacy is needed for the letter. It provides 26 square 
inches for a letter (typed or form) plus 12 square inches for a sales mes 


sage (pictures and text) and an all-purpose reply card which can be left 


b'ank so that you can type on it any individual questions you want answered 
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layouts to show three or four 
of the Idea Sketches from the 
opposite page to your trade. 





With these promouon pieces, used reg Many of the Idea Sketches will be new Giant Letter-Reply Card.” The first item 
larly month-by-month, you will identi to your prospects though not new to you holds enclosures when mailed and later 
ty your plant as one that is ready to render After all, you deal with ways to present becomes a file folder for them. The second 
a personalized service to each account, on selling material for varied businesses all is a business card, eight-page booklet, and 
where :deas are valued, Let your prospects lay long, but many prospects are in a rut hle folder, all in one. The third item con 
know that vou have hundreds of ideas ‘on without knowing it. Show them how to tains four eight-page folders directed to 
ip,” classifed for ready reference by in apply ideas that work well for others four key men that you want to “sell” in 
stry, type of piece, function, paper, typ Many of them have never seen items such ach company that receives the piece. Th 
tac tc., to guide them in planning their as the “Letter-Envelope File-Folder,” ch fourth piece is a handy short ‘sie form 
wn printed advertising and other promo Business Card File-Folder,” the “French plus an all-purpose reply card. It can be 
il materials Fold Portfolio to Sell / People,” or the sent as a self-mailer or in an envelope 


The four captions below are addressed to the printer 


Self-Mailer And Reply Card 








+ 


Shows Three ideo Sketches 





r - —— —_—_——, 
a Front Reply Cord Bock } 
| doo Seth | Gee Seetch a Prospect ‘ 
; — of 
oe 2 = =] Nome 


ond Address 








Or Use 

* Montoge 
osmang 
| j oom wooy of Recent 

j weernseg | bus 

worsesg | sedwe) tien Dinos 
} - | oo) 
Oo 0 
| ideo Shorch | memes | Addrem —- S00 
§ | Sea Bi y 
| | = il Sale Z| — 
fos . — 
This self.moiler with its two porallel folds enables you to get back the 


reply cord requesting dummies and prices on any or all of the three Idea 
Sketches you show. Card comes back just os you oddressed it, along with a 


code number identifying the source of your prospect's nome or indicating o 
ying P 











particular mailing list. The seal can be made on element of the cover design 
| ——— ° — Business Card—3«5" File Folder | 
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| > hs Oe 35 | 
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fi if Be ee rare 
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business card” in the form of a tabbed card-pocket to fit a 3x5 


holding four Idea Sketches 


“oa 


nch card file These can be run grouped in oa 


6x6-inch square area when reduced from opposite page and then cut aport 


to make 3x3-inch units. A side stitch at each end makes the jacket, folded 


to 3% inches deep, making a %-inch tab at the top for your company name 









One-Fourth of Run in 


Slotted 
Cerd 


Each of Four Colors 








ideo 
Shetch 


- 

















Bock [ S10 . et Composing 
} ee) (] : Room 
Mail in No. 10 Envelope | ae 5 2) ———— } 
LS =y ; | da «| 

Gather Assorted Colors for Each of { } 0 2 Pressroom | 

| ' 

Four ideas, Plus Cord Mount for Five- | | ——————E 
Color Effect — o' iiiitl 0: ==, 
= — J 
A No. 10 envelope insert, 4x9'« inches, of post cord bulk, has two pairs of 
diagonal slots that hold two Idea Sketches each, photo album style. The sec 
ond one inserted in each pocket is trimmed to project above the first. A 


covering letter invites the reader to request dummies and prices on the de 


tachable reply card. Use different colored paper for ideas and for the insert 


; 









Letter With Three Reply Cards 12x9'4""—Folds to 4x9". 
| 
Paper lighter then peostel cord con 
be vsed (0.9. sub. 70” offset) Two of - Twe of 
| Return pestege '€ extra = | 





— 


Your Letterhead 
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jontage of 


\ Recent Jobs 
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On a 12x9'4-inch piece, which folds to 4x9'4-inches for handing out or insert 


ng in a No. 10 envelope, is a short covering letter in three columns across 
the top, inviting the recipient to consider adapting three Idea Sketches to 
his own promotions. Each piece also carries your publicity and a reply card 


your prospect can use to request prices and dummies of the ideas i!lustrated 


| 





THE COMPOSING ROOM 


Questions will be answered by mail if accompanied by a stamped envelope. 


By Alexander Lawson Answers will be kept confidential upon request. 


Hermann Zapf, Major Contemporary Type Designer 


ron in this specialty All of his book jack 


lignit mak 


West German designer made his first major contribution at 21 
ets are remarkable for their 


: illustration seem superfiuous 


At the age of 42, Zapf has produced nearly 50 new type faces ing i 


tis is ) ‘ ‘ ype designer that 
Compared to W. A. Dwiggins because of his wide range of interests Pn (1 ee ar vate st imy m 
can typography, his 
The book was prit 
er at the printing oft 


Foundry. Jan Tschich« 


European ¢ 


cre samples of a few of nearly 50 types by Hermonn Zapf, one of today's major type designers 


national typo sitio ABCDEFGHIJKLMNOPQ 
Fon ant Graver) im Michelangelo ABCDEFGHIJKLMNOPQ 


| book was the result 


ip wi . P ’ as 21. ri : i Melior A B C D E F Ls H | J K LM 
on of 1"th and 18th century sips | paling notice AABCDEFGHIJ KLM NOPQRS 


at without doubt he had mastered every 


acet of the form. Pen and Graver printed - ~ ~~ , ~ / 
22g eatin toring A APE TG g 
ym ih -cut engravings by August Virtuosa | AGE DGS G HE eC) 1G 


osenberger, was acclaimed on both sides 





BCI. 


f the Atlantic. The American calligraph- 
er, Paul Standard, stated in the introduc- 
tion to the English edition that it ranked Saphir 


the finest calligraphic manuals 
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[wo ttling fonts followed 


both taken from Roman_ inscriptions 


These types—Michelangelo and its bold 
companion Sistina—have been used ex 
tensively in this country. They are valued 
tor their classic form. There are unfortu 
nately too few types of this genre present 
available 
Possibly one of the most interesting of 
the Zapf designs is the Melior type. After 
studying the so-called newspaper legibili 
faces, it was his intention to incorpo 
into a type all of the requirements 
for utmost 


legibility, such as large x 


height, open counters, ct common to 


these letters. His problem was to retain 
some of the characteristics of the classic 
forms of roman letters, and the extent to 


Melior 


ated among ty 


which he succeeded in the design 


s still being det pographers 
the type is clean and legible, pat 
im the size 


rane 


1ewhat square 


has been 

iwailable for it c¢ operation 
one contrast makes the type extreme 

en in the smaller sizes, but 

inless the European trend to gothics tor 


every printing use is adopted in the United 


} 
States, Optima will remain primarily a 
European type 

Zapt has demonstrated his catholicity in 
lesign with the addition of such diversi 
hed faces as Sapphire, a beautifully-pro 
portioned decorative letter, an interesting 
script, Virtuosa; several Greek alphabets, 
and a number of fleurons and borders. All 
of this adds up to a remarkable achieve 
ment for a designer who ts self-trained 
he never attended art school), but who is 
nonetheless thoroughly grounded in the 


traditions of type design 


Palatino, 


American printers will have an oppor 
tunity to see and hear Hermann Zapf, as 
he will be in the United States this fall 

Along with many other great type de 
held of 


Perhaps some of 


signers, Zapf has talent in the 
communication as well 
his own comments can best illustrate his 
approach to the problems of design in 
this period of experimentation 

Writing in Motif a British graphic 
arts periodical, Zapf said 


the tools of the 


Types are tools, 


compositor There are 


suitable and unsuitable tools, and not 


every tool is fit for the job: it is the com 


positor'’s task to choose the right face for 


the right job. Like a good tool, the type 
must express its purpose; a type designed 
as a newspaper face is as unsuitable for a 
book of lyric poetry as a display advertis 
ing face is for a lengthy text. In the design- 
ing of a new face, the type’s purpose de- 
A type 
face is the sum of a set of factors which 


termines its individual form 


must combine to unite in a single harmo- 
nious entity, if a satisfactory type is to be 
created. The designing of a face demands 
knowledge of the historical trends of the 
evolution of type design, artistic perce; 

tion, and a thorough understanding of 
type-founding technique 


Your Slugcasting 


MACHINE PROBLEMS 


By Leroy Brewington 


Mr. Brewington will answer machine problem questions addressed to him in core of this magazine 


) K 


« 


Locking Screw Breaks 


| ha in accident 


was f taule. The 


have this trouble, so we judge that 
perhaps a beginner. Experienced men have 


formed the habit of completing one me 


chanical operation before starting another 


one. In other words, they have a certain 
routine in assembling lines, sending them 
away, moving the filling piece to the right 
side and then to the left again, and so on, 
all through the work 

These habits are formed with delibera 
tion and serve their purpose in preventing 
the destruction of matrices and the loss of 
time, all of which falls on the owner of the 
machine. To avoid trouble such as you 
have described, formulate a plan of opera 
tion for each kind of line—all normal, all 
auxiliary, and mixed lines. Aim to reduce 
the period between operations to mini- 


mum, so that there is no loss of speed 


Pot Leg Adjustment 
Q W hat allowances ar 


r aagyusting 
when a Mone 
Mouthpiece Hole Causes Squirt 

A reader has a suggestion for anyone 


having trouble with backsquirts 


Apparently, in his situation he had 


checked and corrected everything 


related to the lockup but got no positive 
results. Then he noticed the end hole of 
the mouthpiece was too far to the right 
The right liner was covering about half 
of the hole. A very small amount of metal 
would cling to the end of the mouthpiece, 
resulting in a slow buildup. After 20 or 
more lines were cast, a small backsquirt 
would occur 

He solved this problem by plugging the 
hole with a piece of 6-point brass rule, 
ground down to fit the hole precisely. (Not 
all mechanics would approve. They would 
cither move the mouthpiece or the pot 


legs and use the hole for casting.) 


Important Linotype Adjustment 
Delive ry slide The 


13/32-inch inside the first elevator. 


slide should stop 
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GC R E Offset Lithography « Letterpress « Flexography 
ke /;~ Gravure « Screen Process ¢ Collotype « Embossing 


Questions will be answered by mail if accompanied by a stamped envelope. 
Answers will be kept confidential upon request. 


Researcher Points Out Wrap-Around Plate Trends 


Major developments are in direct relief, not planographic, plates 


Depth of etch a major factor in direct printing from flexible surfaces mounted upon a manila or metal 
around, a method which has been 
Predicts widespread commercial use of shallow-etched wrap-arounds the produ 
this cont 
By John W. Rockefeller, Jr.* The application 
J. W. Rockefeller, Jr. and Associates set plate has not 
Short Hills, N.J spread as the wet off 
10es NOT POSsess TO tl 
vantages O 
= o rap around printi 4 adove 
a printing plat . Since 


around the printing nce it depends on thi 


printing plate came upon the incompatibilit 
use when a grained zinc plate was we no longer have a planographic plate of around pl which w 
tituted for ld lithographic stone a uniform cross section. Because there is hus far POSSESSE 
an attendant reduction in initial cost reliet and because the plate must be thick have been used in connec 
increase in € produ n ¢ } er, we are likely not to get the same clos« im possessing a high 
conformity to the contour of ¢l ler In the case of wet 
The first off plates derived « that characterizes the wet off pl silient member is, of 
f their success from the fact that the These two disadvantages have limited, F t. This has mad 
were planographic plates with a uniform late at least, the application of the iet , not 
ross section. This meant that they could ( ry offset plate ing a very une 
made, that they could | } The third type of wrap-around plat har urtaced 
and finally that 1 rapp! and the one in which we believe most of sheet metal 
because f the present-day interest 


f section 


inder itself, but their 














United States and 


mn the reer oftset 





tneir f luction 
' 
applications 
them Nave taken 
which have, 


be quite 


*This article is adapted from a talk Mr. Rocke- 

er presented at Navigraphic ‘60, a meeting 
of the Navigators Club of New York City. J. W y The Mosstyper t 
Rockefeller and Associates is a graphic arts “Are you sure, George, you shut the press down? 


reseorch and consulting firm 
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ence in the rulpber itself so that unevenness 


n the form, the paper, or other material to 
be printed, or indeed in the cylinder sup 
orting the paper, may be accommodated, 
t least to permit printability 

As we get away from the planographic 
plate, going to a relief of approximately 
0.015-inch for dry offset on a plate of 

tal thickness 0.030-inch or a relief of 
approximately 0.050-inch on rubber, out 
of a total plate thickness of approximately 
0.100-inch, we are sacrificing in the case 
f the metal plate the ability of the plate 
to conform to the cylinder and to describe 
with its Outer surface a true circle. In the 
ase of rubber, we normally sacrifice a 
hardness suitable for fine-screen halftones 
as well as fine typography 
und direct printing plates of 


} 


than rubber have now 


cesstully for some time 
resses designed specifically for their 
One form that these plates have taken 

astic having about the same thick 


r and considerably less yield 


approaching 


In this plate we are 


closely the narrowest definition of 
around since it fulfills the re 
yurrements of being a relief plate and still 
f rubber 
This plate was used on a standard wet 
ted rotary relief press for printing the 
most recent edition (about 1-million) of 
the Paris telephone directory. It has been 
used for 18 months in connection with an 
lby sheet-fed rotary perfecting press at 
the plant of St. Paul Moulineaux at Issy, 
France 


This press takes a maximum sheet 


64x90 cm. or approximately 25x45 inch 
es. Twenty minutes are required to make 


a complete plate change since the individ 


plates are mounted on a steel wray 
around. The press runs at 6,000 impres 


sions per hour, and it will average 5,500 


ial 


mpressions per hour at the end of a day 

Since the cost of the plate is compara 
tively high, the minimum run considered 
economical on this press is 15,000. The 
average makeready time on a flat-bed 
sheet-fed press of comparable size in the 
same plant is four hours or a total of eight 
hours for both sides 

In the United States, where wages are 
considerably higher, it is altogether likely 
sheet-fed 


the breakeven point for the 


wrap-around press would be depressed 


considerably below 15,000 impressions 


To be continued next month 


Rockefeller Releases Results 
Of Wrap-Around Plate Studies 

The results of studies on wrap-around 
plates have been released by J. W. Rocke 
feller, Jr. and Associates, consulting engi 
neers in Short Hills, N.J. Tests were made 
to determine the nonconformity of etched 
strips 1x12 inches wrapped around a cyl 


r six inches in diameter 


This test bench, or do-it-yourself laboratory, is available to members of Great Britain's Printing, 


Packaging and Allied Trades Research Association. PATRA ranks it as one of its major developments 


PATRA Develops Test Bench 
For Paper and Ink Research 


A “packaged laboratory” or do-it-your 
self testing bench has been developed by 
Great Britain's Printing, Packaging & Al 
lied Trades Research Association 
PATRA). It is designed to cut printer's 
costs, reduce raw material waste, and im 
According to 


prove production efficiency 


PATRA, it provides the printer with the 
materials he needs to carry out simple 
paper and ink investigations plus a bin- 
ocular microscope and necessary equip- 
ment for measuring atmospheric condi 
tions. An instruction manual telling how 
to make and interpret tests is a featured 
part of the bench 

PATRA says the test bench will permit 
owners to test paper for substance, caliper, 
visual smoothness, surface oil absorption, 


pH, surface strength, starch, mechanical 


The bench hos a guillotine at one end with a tilting waste bin beneath it 


wood, and folding characteristics. The test 
bench owners will be able to test inks for 
drying, color, and fading characteristics. 

The bench not only allows printers to 
anticipate the performance of materials 
but allows them to investigate and correct 
printing defects, such as faulty drying, 
picking, nonbottoming, etc. The new test 
bench is available only to members of 
PATRA 

The bench itself consists of a number 
of specially-made units which the printer 
can fit together himself. The working sur- 
face is 819x224 feet and is three feet off 
the ground. It is covered with Formica 
and has a sink, complete with a cover and 
a fold-down tap, at one end and a trans- 
parency viewer and guillotine at the other 
end 


At right, an operator 


inks up a glass plate with ao hand roller, part of the equipment for testing drying tendencies of inks 





the proposal we made for the recipe book 
was, in my estimation, just exactly what he 
was after. Our costs were right, our crea 
tive ideas unusual. We were sure no com 
Ss A L E Ss - E | petitor could show him anything better 
Pe s In other words, I felt that even if we 
never got to be week-end golfing buddies 
C L 4 a a C we were going Co get together on a booklet 
order with mutual benefit—and excellent 
reprint potentials 
Until, one day—a bitter cold winter 
day it was, too—I arrived in the “lobby 
to discuss some of the photography tea 
tures of the book. As usual, the rece} 
tionist asked me to wait in the buyer's 
othce corridor, and set out to tind him 


About five minutes later, here he cam 


Personality Conflict Loses Job or espana oer tere agen 


his hands on the desk t 


5 
By John M. Trytten Opposite the lot if rid forward toward me 
This story indicates how, even when to the buyer's office was the al ve Would vou 


yu offer the buyer exactly what he wants, ot the factory. Here were asked crossly, ** 


personality conflicts can stand in the way at which the ofhice cf 1 and th find you snooping in 


I Thy 
getting the order. In this instance the recepuonist worked lon't know when else 
= rl] le auhieinaiiney 1j - i } ho ne , ; labl ¢ 
yer was the saies Manager of a division It had always been the practice of the have Deen more flabbergasted 
large tood-products concern. He was recepuonist, when I called, to ask stock still fe at seemed [ike 
a son of the founder of the company all corridor that led th Finally, | decided 


He was a very difficult man to g ) yer ice. She then would cal n be as evident to him as 


know. He was shy, dithdent, and talked trom factory. ? CCl " I told him that if | had 


He was of austere dis spend most of his time would strid whatsoever ¢ ) ‘ Y wanted t 


; rr 
worked in a briskly down the same corridor, past me, apologize, but tha ad merely waited 


a plain and around behind his desk, sit down, and then standing, in the little hallway—and alwavs 
ipretentious factory building ask me what I had on my mind today at the suggestion of his receptionist 
Despite the fact that his personality was This had been the consistent pattern Assuring him that I had never enter 

mut the opposite of mine, I felt I had of my calls during the development of tained an ulterior motive in waiting 

been making some progress. In fact, we this recipe-book project. No chit-chat, his hallway, I asked why, if he had been 
were at the point where we were discuss strictly business, never time to join me for irritated by this in the past, he | waited 
ng the production of a rather comprehen lunch so long to Menton it to me 
sive book. It was to consist of recipes using And always, no matter how detailed I then explained, quietly | 
their various food products, 1 f yur discussion of the project got, a wall that my only interest was to come 

lor process f impenetrability remained between the a recipe book that would be a 

We had submitted a tentative proposal two of us. It bothered me, of course, | Turn to page 
for the entire job. All the customer was 


furnish was recip we would furnish 


the necessary color photography, artwork, re m 

layout, and production. Altogether, the An IDEA to Sell Printing 

, : ae . . . 
order would have come to over $50,000 

As I say, this buyer was a difficult man 

i aed <a caens Any printing or lithographing company should be able to sell this idea to any business that closes 

) get next to, and | feit 1ad Made quite 

; ‘ a down its entire operation for an annual vacotion. The Tension Envelope Corp. of Kansas City, Mo 

a bit of progress to reach the point of 

: , recently sent out this two-color mailing piece announcing the 1960 vacation dates for its plont 


submitting tentative sketches and prices Printed on both sides in orange and block on white card stock, this ideo is one thot you can sell 
I had started actually with a cold call ' 

In the first interview I had with him, it 

was obvious, even through his high wall 

f aloofness, that he had some project in 

mind bout three calls later, he had 

broached the idea of the recipe book, < a) 

something he had wanted to do for years JULY 2 thru JULY 1 

Apparently, he had the authority necessary 

to make the decision and proceed with the 


be convinced that our 


n office in an unpretentious 

Actually, the office was near the 

just off a small corridor from the 

lobby.” I put lobby in quotes, because it 
was about as small a waiting room as you 
ould possibly find in a factory of that 


size. It had nothing to sit on 
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THE PROOFROOM 


By Burton Lasky ae ee eae cies 
Answers confidential upon request. 


Proofreader’s Rules May : ( » pr it at least a Momen eI approach under discussion. The 


comma is necessary ( ‘ sentence expresses a precise 
} 


pes i second sentence and thought, but it was not the thought in 
Vary From Job to Job rs me : 


the fourth. Commas tended by the author. In context, it 
This is the second par ft a discussion f hi t irst sentence and cit ipparent that the word only applied to 
approaches to the problem of handling n the third would reterable, but they three courses, not to sugge 
riginate it py when the re not really required When dealing with sentence structure 
ike corrections rego ( been s the proofreader must take many variables 
| into consideration. If the text, on the 


carefully, ne 


whole, 

can suggest changes somewhat more fre« 
ly. An awkward phrase may |! 

sight or even a typist’s error ther 
hand, if the 

the proofreader may have to ignore all 

the most heinous errors. Sometimes 1S 


CTICS ossible to restrict O f to corrections 


The same cr 1 apy O questions which involve resetting only one or two 


- structure lines. A general query may suffice for a 
painfully awkward sentence or a mislead 
blems arise ng paragraph 
ns or those that The existence of these variables pre 
ards of good style cludes any rigidity in the proofreader’s ap 
ntences have the proach. A fault which should be correcte 


ay be ignored in another. Burt 


in one joo n 
the primary criterion is always meaning 
Is the author saying what he wants to say, 
ven if he is saying it badly? If the answer 

es, the proofreader can « verlook the 


ile with a reason: clear conscience 


New Proofreading Technique 


iding technique has been University of Toronto Press. The 


ntroduced by the believes that the development will find ap 


plication in the graphic arts held, and that 
Robert Allen, head reader of the printing depart 
it also possesses potential advantages for 
ment of the University of Toronto Press, uses pact 
higher command authors dealing with proof and manu 
the electronic copy-holder technique described 
Her nonrestrictive script, as well as with transcriptions of 
: in the article. In the center foreground is the , < 
lause, bu e is misleading source materials of all kinds 
: special switch designed to facilitate use of the . 
without a re who. In this case The new method of proofreading ex 
dictating equipment for proofreading purposes : _ ' 
the proofreadet ul query 1 ploits the advantages of two traditional 


garding the comma : proofreading procedures by making the 


The four following sentences illustrat prootreader his own copy-holder 
1 constructions srapsesa 98 pare. One traditional proofreading procedure 
ach requires the use 25 ' is the comparative method, which is the 
3 oldest and perhaps still more general] 
idience was becoming restless » ' : used. This plan involves direct comparison 
he chairman decided to start the of proof with manuscript, phrase by 

at once . phrase, or line by line 
ith the speaker and The second method is to “read in pairs 
previous chairman proposed a aaa aie Under this system, a copy-holder reads the 
motion of approval : ne, 4 manuscript aloud to the proofreader—the 
As we approached the city its lights more skilled of the pair 

seemed to get brighter and brighter Under the new Toronto system, a tape 
As we aj proached the city seemed to recorder of the othce type 1s modified to 


rT 


welcome us from across the river Turn to page 
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The Miehle 25, two-color offset press features include continuous operation, swing-grip infeed, 


common impression cylinder, running register control, lorge form rollers, and easy accessibility 


New Miehle 25 Offset Press 
Can Handle 20x26-Inch Sheets 


A new Miehle 25, two-color offset 
press, said to be identical in operating fea- 
tures to the firm's 29 and 38 two-color off- 
sets, has been introduced by the Miehle 
Co. The press can handle sheets from 1 1x 
16 inches to 20x26 inches at speeds up to 
7,500 per hour, according to Miehle. Fea- 
tures of the Miehle 25 include continuous 
operation, swing gripper infeed, common 
impression cylinder, running register con- 
trol, large form rollers, and exceptional 
accessibility 

Standard on the press are the nonstoj 
feeder and continuous delivery. According 
to the manufacturer, this continuous op- 
eration feature eliminates downtime when 
reloading or unloading the press and in- 
creases production efficiency 

On the all-electric feeder, special sup- 
port rods are inserted to hold the last 
sheets being fed; push buttons are used to 
ower the electric pile hoist. The operator 
moves in a new skid of paper and runs it 

under the load being depleted. Rods 

are removed and the new load continues to 
teed without interruption 

At the all-electric delivery, the operator 
slides in an auxiliary sheet catcher while 
he removes the load. He then pushes a but- 
ton to raise a skid board into position, and 
slides out the sheet catcher, while the press 
keeps on going 

The press uses four form rollers of three 
lifferent diameters in the inking unit to 
ssure even distribution with the control 
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and precision required. All rollers in both 
the inking and the dampening systems are 
adjustable for exact ink-water balance, and 
all adjustments can be made from outside 
the press without stopping production 
The second color unit's plate cylinder can 
be adjusted both across and around from 
outside while the press is running. In addi 
tion, the second color unit can be moved 
out of the way to give full access to the 
plate cylinder and the inking and dampen- 
ing rollers for fast wash-up and quick 
changeover 

For information: Miehle Co., Division 
of Miehle-Goss-Dexter, Inc., 2011 Hast 
ings St., Chicago 8 


Rotomatic Redesigned 


Several innovations intended to im 
prove the appearance and operation of 
50-station Rotomatic collator have been 
completed by Thomas Collator Industries, 
Inc. Controls have been repositioned for 
greater ease of operation, and smoother 
paper flow has been assured by simplified 
guides that receive sheets earlier in the col 
lating cycle. The design has been modern 
ized in accordance with the recommenda 
tion of an industrial designer while the 
colors have been changed to gray shades 

Features of the Rotomatic include a 
push button programmer that allows dif 
ferent collating jobs to be run at the same 
time, a miss and double detector that auto 





AND 


matically points out the source of error, 
and an accessory stitcher that automatical 
ly staples each collated set. The collator 
can collate, count, and stagger material at 
a rate of 14,000 to 25,000 sheets per hour 

For information: Thomas Collator In 


dustries, Inc., 1OO Church St., New York 


Electrion pH Meter 
Introduced by Sel-Rex 


Designed by Swiss engineers and man 
ufactured by Sel-Rex Instruments, Inc 
under an exclusive license, the new Elec 
trion line-operated portable pH meter fea 
tures a drift-free, constant-reading meter 
and a single electrode. According to the 
manufacturer, standardization once-a 
week or less affords precise, re} roducible 
pH readings. Other design features in 
clude constant-reading meter; amplifier 
stablized, drift-free indicator needle 
reference pointer, easily-connected solid 
ground; fast-response tubes which require 
no “breaking-in” time spent watching the 
indicator needle vacillate during readings 

For information: Sel-Rex Instruments 


Inc., Nutley, N.J 


The Magnacraft Model IM-12 inserting mochine 
automatically feeds, opens, and inserts one or 
more pieces of printed matter up to magazine 


size ot the rate of 12,000 magazines per hour 


Magnacraft Inserting Machine 


A new high speed, heavy-durt 
} 


Model 
M-12 inserting machine has been de 
signed and developed by the Magnacraft 
Corp. The unit automatically feeds, opens, 
and inserts one or more pieces of printed 
matter up to magazine size at the rate of 
12,000 magazines per hour, It can be 
equipped with one or more additional in 
sert feeders to permit several inserts into 
the same magazine, the manufacturer said 
For information: The T. W. & C. B 
Sheridan Co., 220 Church St., New York 
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TAKE A CLOSER LOOK AT 


NEW TEMPLAR’ COATED OFFSET! 


New TEMPLAR Coated Offset is new in every way except name. New whiteness, brightness and 
ink receptivity have been engineered into TEMPLAR Coated Offset to give you greater fidelity 
of reproduction in both black and white and ful! color. Press-engineered surfaces assure top 
performance; greater strength provides excellent foldability. Why not take a closer look at the new 
TEMPLAR Coated Offset and see for yourself. For more information and samples, call your Champion 
Paper merchant or write: THE CHAMPION PAPER AND FIBRE COMPANY e HAMILTON, OHIO 


CAMPION ose RS 
> nn 


CHAMPION SETS THE 





THESE MERCHANTS SELL CHAMPION PAPERS 


QUALITY HOUSES THAT OFFER A QUALITY LINE OF PAPER 


ALABAMA 
The Whitaker Paper Company 
The Partin Paper Company 
W. H. Atkinson... Fine Papers 


ARIZONA 
Bloke, Moffitt & Towne 
Butler Paper Company 
Blake, Moffitt & Towne 
ARKANSAS 
Roach Paper Company 


CALIFORNIA 
Blake, Moffitt & Towne 
Bloke, Moffitt & Towne 
Carpenter Paper Compony 
Bloke, Moffitt & Towne 
Bloke, Moffitt & Towne 
Bloke, Moffitt & Towne 
Carpenter Paper Compony 
Blake, Moffitt & Towne 
Bloke, Moffitt & Towne 


COLORADO 
Graham Paper Company 


ONNECTICUT 
John Carter & Co., inc 
John Carter & Co., inc 


DELAWARE 
Whiting-Patterson Co., inc 


DISTRICT OF COLUMBIA 
The Whitoker Paper Company 


FLORIDA 
The Jocksonville Paper Co 
The Evergiade Paper 
The Central Poper 
The Capital Poper 
The Tampe Paper Company 


GEORGIA 
The Whiteker Paper Company 
The Macon Paper Compony 
The Atiantic Poper Company 


IDAHO 
Bloke, Moffitt & Towne 


MLUINOTS 
Owight Brothers Paper Company 
Porker, Schmidt & Tucker Paper Co 
Decatur Paper House, inc 
Peoria Paper House, inc 
irwin Paper Compony 
C. J. Duffey Paper Compony 
INDIANA 
The Milicratt Paper Compony 
indiane Poper Compony, inc 
1OWA 
Corpenter Paper Company 
Pratt Paper Compony 
Carpenter Paper Company 
KANSAS 
Carpenter Paper Compony 
Southwest Paper Company 
KENTUCKY 
The Rowland Paper Compony. inc 


LOUISIANA 
The 0D & W Poper Co., inc 


MAINE 
John Corter & Company. inc 


MARYLAND 
Gorrett-Buchanen Company 
The Whiteker Paper Company 


MASSACHUSETTS 

John Carter & Company, inc 
John Carter & Company, inc 
John Carter & Company, inc 


MICHIGAN 
The Whiteker Paper Company 
Central Michigan Paper Co 


MINNESOTA 

C. J. Duffey Paper Compony 
inter-City Paper Compony 
C. J. Duffey Paper Compony 
inter-City Paper Company 


MISSISSIPPI 
Jackson Paper Company 
Newell Paper Company 


missourR! 

Carpenter Paper Company 
Wertgame Paper Compeny 
Acme Poper Compeny 
Shoughnessy Kmep- Howe 

Paper Compony 


MONTANA 

Carpenter Paper Company 
Carpenter Paper Company 
Carpenter Paper Compeony 


NEBRASKA 
Cerpenter Paper Compeny 
Carpenter Paper Company 


NEW HAMPSHIRE 
John Carter & Compony, inc 


NEW JERSEY 
Central Paper Compony 
Centro! Paper Company 


NEW MEXICO 
Carpenter Paper Compony 


NEW YORK 
Hudson Volley Paper Co 
Stephens & Company. inc 
Hubbs & Howe Company 
The Millcraft Paper Compeny 
Forest Paper Co.. Inc 
Milton Paper Co., inc 
Pohimon Paper Co., inc 
Remmhold- Gould. inc 
Royal Paper Corporation 
The Whiteker Peper Compony 
| Bulkley Dunton For East 
Bulkley Ounton $. A 
jChompion Poper Corp.. $. A 
Chempion Paper Export Corp 
Genesee Valley Paper Compony 


NORTH CAROLINA 

Henley Paper Compony 
The Charlotte Peper Company 
Epes-fitrgerald Paper Company 


ono 
The Millcroft Paper Compony 
The Cincinnati Cordage & Paper 
Company 
The Whiteker Peper Company 
The Millcraft Poper Compony 
Sterling Paper Compony 
The Cincinnati Cordage & Paper Co 
Sterling Paper Company 
The Millcreft Paper Compony 


OKLAHOMA 

Carpenter Paper Company 

Oklahoma Poper Company 
Beene Paper Company 
Tayloe Paper Company 


OREGON 
Bloke, Moffitt & Towne 
Carter, Rice & Co. 
of Carpenter Paper Company 


Portland 


PENNSYLVANIA 
Kemmerer Paper Company 
Owimon of Garrett-Buchanen Company 
ncoster Gerret?-Buchanan Compony 
» Gerrett-Buchonen Company 
Paper Merchants, Inc 
Whiting-Patterson Company, inc 
The Whitoker Paper Company 
Gerret?-Buchanan Compeny 


Allentown 


Philodeliph 


RHODE ISLAND 
John Carter & Compeny. inc 


SOUTH CAROLINA 
Epes-Fitzgeraid Paper Compony 


SOUTH DAKOTA 
Sioux Falls Paper Compeny 


TENNESSEE 
Bond-Senders Paper Compony 
The Cincinneti Cordage & 
Paper Compony 
Roach Paper Compony 
Toyleoe Peper Company 
Bond-Sanders Poper Compeny 


TEXAS 
Kerr Paper Compony 
Carpenter Paper Compony 
Corpenter Paper Compeny 
Olrmsted-Kirk Compeony 
Carpenter Paper Company 
Carpenter Paper Compony 
Olmsted-Kirk Compony 
Cerpenter Paper Compeny 
Carpenter Paper Compeny 
Southwestern Paper Co 
Corpenter Paper Company 
Carpenter Paper Company 
Olensted-Kirk Compeny 
UTAH 
Cerpenter Poper Compony 
American Poper & Supply 
Compony 
Carpenter Paper Compony 
VIRGINIA 
Epes-fitsgerold Peper Compeony 
Epes-Fitzgeraid Paper Compony 
WASHINGTON 
Bicke, Moffitt & Towne 
Carpenter Paper Compony 
Bloke, Moffitt & Towne 
Spokone Paper & Stationery Co 
Bicke, Moffitt & Towne 
Corpenter Paper Compony 
WEST VIRGINIA 
The Cincinneti Cordege & 
Paper Compony 
WISCONSIN 
Dwight Brothers Paper Compony 


CANADA 
Bilcke Paper Limited 


THE CHAMPION PAPER AND FIBRE COMPANY 


General Office: Hamilton, Ohio 


Mills at Ham 


lton 


Canton, N. C Pasadena, Texas 





The Harris-Cottrell three-hole key register punch (left) is used to position holes in the goldenrod and plate prior to exposure in the vacuum printer. The 


three-pin key register strip controls (center) register on both light table and in vacuum printer. The previously punched golidenrod and plate are placed on 


strip pins and exposure to the plate is made. Exposed plate is ploced on three regis'er pins on the plate bender, (right) locked in position, and bend is made 


New Cottrell Preregister System 


new ¢ Piste n for Harris 


wel 


i 
Design 


three-pin mister str 


register pl ender. The 


Offset Newspaper Press 


its 


ivantare 
th finto sn 


Duolith. The 


nits f iif ) foot act 


wm Maching 
lifficult areas 
Thatcher 
Features of the Press ine ¢ an automat 
tension ( f (wo 
ive 
impression cylinders 
quick change and pre 
anism inket fastening 
nimum siz 
blankets 
Ink distril 
rm re 
inch 
me 2-inch rid 
and one ara 


intain. The damrener sys 


inch 


esistant Water 
fountain roller, ; 1one rust-resistant 
fountain solution pan 


For information: Duolith Presses, In 


4424 Wilshire Blvd 


Los Angeles 5 


posinon holes in each goldenrod betore 


ipped uf 1 in each 
The strip controls 
light table and in the 

three pins con 


plate 1s 


is the n 


r punch and pin 


] } 
ped plate Dende 


Du Pont Bookbinding Material 
Improves Offset Cover Durability 
A new bindis material, devel 
ped | u at d by book 
unders, publisl and educators in the 
manufacturing and printing of book cov 
ers. The material is said to be durable and 
lithographed cover designs 
exten no ( constant han 
{ling ar 


{PX cloth, the new ma 


Paper movement on the Thatcher press can be 
stopped while the press is in operation for roll 


up, wash-up, plate changes without web breoks 


components: (1) vinyl-impregnated book 


cloth; (2) a specially-formulated primer 


coat, and (4) a clear protective film de 
signed specin ally for use on book covers 
The process is a method of laminating the 
specially-compounded film, Fabrilite V 

to lithographed vinyl PX cloth. This is 
jone after the vinyl PX cloth is pretreated 
rimer coat, Fabrilite No. 9145 


lu Pont de 


with the f 
For information: The E. | 


Nemours & Co., Wilmington 98, Del 


Lewis-Sheperd has designed revolving paper roll 
grab and pressure regulator valve and gauge 


for precise pressures in handling paper rolls 


Revolving Paper Roll Grab 

A revolving paper roll grab and pres 
sure regulator valve and gauge for precise 
clamping pressures in handling parer rolls 
is now offered on the Model “E” Space 
Master electric fork lift truck. The model 
is capable of handling a roll range from 
26 to 50 inches in both vertical and hori 
zontal positions. This clamp model is 
available with 180°, 270°, and 360° rota 
tion to suit the needs of the entire han 
{ling operation 

Contact pads on the model 40B revolv 
ing paper roll grab are covered with a dur 
able high friction surface for positive han 
{ling with minimum clamping pressures, 
climinating roll distortion, the company 
reported 

For information: Lewis-Shepard Prod 
ucts, Inc., 125 Walnut St., Watertown 72, 


Mass 


91 





Protectomatic Develops 
Safety Control Device 


The Protectomatic control is an auto- 
device that provides greater safety 
operator of power machinery by 

ng the possibility of an accidental 
according to Protectomatic, Inc. 
control the operation of punch 
power shears, molding presses, 
tectomatic Ss operation by 

one OT five methods Foot switch, one 
hand nonautomatic, one hand automatic, 


nonautomatic, and two hand 


ice Of Operating method 1s ac- 
by turning a selector knob, 
ide the control box. An indica- 
*ht shows which method has been 
The company reports that to en 


, 
precautions, the control box 


method selection cannot be changed 
rout the knowledge of the operator. 


r in Protectomatic, Inc., 


Ave. N., Minneapolis 12 


rmation 


Protectomotic is used to control the operation 


of power sheors, punch and molding presses, etc 


Staplex Automatic Stapler 
An aut ] pl 


rina varie 

y the 

operated by a 
ting mechanism 


ym of the material 


ra 


achines Can 
ime with a 
inches. The 


inters and 


Staplex Co 


The Partlow Cast-A-Trol instrument can control 
linecasting machine pot and mouthpiece temper 
atures with an over-all range of three to four 


degrees from preselected desired temperatures 


New Instrument Controls 
Casting Temperatures 


A compact machine-mounted instru 
ment to control linecasting machine 
and mouthpiece temperatures and simul 
taneously indicate both temperatures vis 
ually to the operator has | nnounced 
by the Partlow Corp. The new Cast-A 

Partlow Model MMSS can control 
temperatures at the pot and mouthpiece 
with an over-all range of three to four de 
grees from the preselected temperatures 

The device measures 7x7x3 inches. A 
universal mounting bracket is available 
for installation on either the Intertype or 
the Linotype machine, the fir 

The Cast-A-Trol is described as a de 

indicating thermostatic ntrol with 
two mercury bulb sensing elements. Onc 
element goes into the pot; the other is a 
pencil type element for the mouthpie 
Temperatures in each critical area are re 
ported through a capillary tube to separate 
thermal elements 

Mercury expanding or contracting in 
one capillary actuates a plunger which, in 
turn, activates a microswitch controlling 
the electric heating element circuit for the 
bh] 


e and moves the 


cruc 


temperature indicating d 


The mercury in the other bu 

lary powers the other switch 
pointer according 

the mouthpiece 

The Partlow Cor; 
535 Campion Rd., New Hartford, N.Y 


For intormat:or 


Silk Screen Squeegee Blades 
Vulkolan, a urethane casting material 
is being produced in West Germany for 
use as squeegee blades in silk screen print 
The manufacturer claims that such 
have high abrasion resistance and 
hold their edges without sharpening 
For information: The Moldex Co., P.O 
Box 51, Yonkers, N.Y 


Bobst Press Can Handle 
36'/4x49'/2-Inch Sheets 


A Bobst die-cutting and embossing 
press, which features 550 tons pressure 
and handles sheet sizes to 3644x49! 
inches, is being distributed in the United 
States. The combination press has special 
features for hot embossing on folding-box 
work 

The upper platen is equipped with a 
built-in heater. A maximum heat of 
320°F. can be obtained and held, and spe 
cial provision has been made to allow for 
heat expansion to protect the vital parts 
of the press 

The machine is equip; ed witha Special 
clutch mechanism which can be activated 
by an electric switch. Under normal pro 
cedure, the press will run up to 4,500 
sheets per hour for die cutting and stri 
ping. When the special clutch ts put int 
operation, the platen will slow down on 
impression and create what is common! 
known as a dwell. With this combination 
of heat and dwell, it is possible to accom 
plish good embossing results and still hav 

benefit of a high-speed machine, th 
listributors claimed 
Thomson- Nationa 
Inc., Franklin, Mass 


For information 


Press Co., 


The new Bobst die cutting and embossing press 


can handle sheet sizes up to 36'4x49'2 inches 


Rubba-Peel Labeling Adhesive 
A labeling adhesive which ts supposed 
to eliminate the need for pressure-sens: 


} 


tive labels on polyethylene, polystyren 


metal, etc., has been developed by Rubba 
Inc. According to the manufacturer, r 
movable labels can be adhered with Ru! 
ba-Peel without the need for removing a 
release paper prior to application. It is 
nonflammable and can be applied | 
brush or by lal ngz machines, the 
pany claims 

For information: Rub 


73rd Se.. New York 60 


Rouse Bevelling Attachment 

A new bevelling attachment which fits 
ver the gauge bar and securely fastens t 
either the 24-inch model or the 15-:nct 


model of the Rouse plate saw has been in 


1. The saw’s automatic feed can 
it a 20° bevel on all types of metal 
plastic jf lates The attachment consists 
a machined aluminum inclined plan 
a stce ] Sto} 
For information: H. B. Rouse & ( 
14 N. Wayne Ave., Chicago 14 
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The Centraflex press was designed by Kidder for 


vse in central cylinder flexographic printing 


New Centraflex Press 


The Kidder Press Co. has introduced its 
new Centraflex press for use in central cyl 
xographic printing. Centraflex 

around a central drum, 86! 
liameter, includes splicers, ex 
handle 20-inch diameter rolls 
A new du control drver, 
rate heat source for between-col 
permits the use of a hot blast 

web after each color station 

irying system gives complete 
ature and pressure of the 
as it passes from 
anion to rewinder, the company 
According to the manufacturer 
press has been operated under 


peeds up to 500 


CONAITIONS at 
ninute 


ation: The Kidder Press Co 
Dover, N.H 


New 5.500-Foot Ribbon Developed 
For Automatic Typing Equipment 


The development of a 5,500-foot rib 


as been announced by the Columbia 


n and Carbon Manufacturing Co 


lesigned for use in automat 


It was 
yping cquipment 


fa patented coated him base, the 


118 ys of an inch wide and 
n an cight-inch diameter 


to protect it from distortion. Part of 


} 
| 


the M-50 line, the ribt 


ll type faces. According to the manufac 


on is adaptable to 


ribbon is all-purpose and wall 
like image for type styles 
from 8- to 14-point. It may also 
in reproduction Offset of any 
NR Process 
information: Columbia Ribbon and 
Manufacturing Co., Inc., Glen 


Y 


‘ 


Litho-slit Cutting Rule 
A new product called Litho-slit that 
uts windows, slits, or cuts corners off 
the press during regular litho 
as been introduced by H. S. Boyd 
it cutting rule is ap} lied to the 
impression cylinder with a special 
slyester tape so that cutting can be done 


] 


simultaneously with the printing impres 


sion. Litho-slit will accommodate a varie 
ty of stocks in various weights. Litho-slit 
is available in 3, 8, and 16 cuts per inch 

For information: The H. S. Boyd Co., 
Tulsa, Okla 


Simco Static Eliminator 


The Simco Co. has introduced a new 
long-range static eliminator, called the 
Acrostat, The device incorporates a static 
neutralizer-head in the air outlet of a cen 
trifugal blower and neutralizes static at 
distances up to four feet on materials pass 
ing through the air stream, the firm said 

The Aerostat is availal le in two sizes 
The smaller has an effective length of 10 
inches, and the larger double unit has an 
effective length of 20 inches. For dis 


parts or wide materials, the 


charging large 
units may be butted together to create a 
neutralizing held of any width extending 


from the ionizers to a four-foot depth 


Both sizes of Aerostat are available with 
standard static neutralizer heads or with 
shockless static neutralizer heads. They 
can also be provided with completely 
light-free shields. 

For information: The Simco Co., 920 
Walnut St., Lansdale, Pa. 


Simco has designed long-range static eliminator 


Cheshire SL Labeling Machine 


A new machine that will apply pre-ad 
dressed labels to magazines, newspapers, 
tabloids, catalogs, flyers, and other printed 
pieces has been announced by Cheshire, 
Inc. The new Model SL applies roll-striy 


pack form labels, and 


labels, continuous 
tape-strip labels pre-addressed from mag 
netic tapes, punched cards, plates, etc 


Standard size 9x 12-inch magazines and 
smaller, up t ;-inch thick, can be la 
beled at controll. peeds up to 30,000 
yur. The machine can be adjusted t 

irger printed pi up to 14x] 
The Mode! SL adjusts for changes 
1 position or piece thickness. The 
rotary-type head is equipped with a photo 


electrically-controlled throw-out which 


' A < # , , 
prevents iost iabdeis The zone, club, and 


singles separations can be made automati 


cally on the onveyor 


The hopper-feeder has been counter 
balanced for quiet, vibration-free opera 
tion, Cheshire reported. A reciprocating 
action feeding mechanism enables pieces 
to be fed at same speeds as machine rollers, 
preventing costly jam-ups. Pieces are add 
ed without stopping the machine. Label 
ind glue supplies can also be replenished 
while the machine is in operation, the 
manufacturer claims 

The unit is powered by a dynamic vari 
able-speed drive. Push-button controls are 
located at the right hand of the feeder op 
erator. The conveyor is independently 
powered with a separate variable-speed 
drive unit. Separate, self-contained pumps 
provide the vacuum for the labeling head 
and hopper-feeder 

For information: Cheshire, Inc., 1644 
N. Honore St., Chicago 22 





Analytical Combines pH 
Meter and Strip Chart 


A combined pH meter and strip chart 
recorder has been introduced by Analyti 
al Measurements, Inc. The instrument 


an electronically-modulated am 
pensates tor line voltage 

and uses standard radio tubes 

chart recorder torms the tront pan 
the instrument and contains a 63 
per that will last for 

ne inch per hour, the company 
Other chart speeds are available 


inches per hour by a simple gear 


Screed 


Combined pH meter and strip chart recorder has 


been introduced by Analytical Measurements 


sistance thermometer | ide automatic 


€ compensation. A switch ¢ 
permits disconnecting the 


c 


ing that 
f 


fore has been impractical Decause 


mpiicated installation, et acco 


nalytical Measure 


N_J 


Lowell Vibra-Check Pads 


Vibra-Check, manufacture Lowell 
ustries, Inc., is an anti-vibrational ma 
lesigned to be placed under the bas« 


machines to prevent t 

ration anda noise to su 
Pads of correct dimension 
the bz ( 1 machine 
these ma 

mly neces 

the Vibra 
locate the pads and the 

, the compan 

Industrie 


Lowell 


wntormalion 


Ilston Station, Boston 


A new cold type adding compoun 


Cold Type Padding Compound 


No. 216 has been intro 
The com 


chrome Cort 


i 
} 


pound is packed in a new square glass con 
uiner with an extra wide three-inch 
mouth, which assures maximum visibility 
ind ease of handling. According to the 
manufacturer, the compound is water 
t when dry but can be washed off with 

It has rapid setting and 


yperties when applied to pap 


irying pre 
ind has long shelf life 
For intormation: Polychrome 


Ashburton Ave., Yonkers 2, N.Y 


New FotoPlate 8 


The 8. D. Warren Co. has introduced 
new negative-working, presensitized Lith 
graphic plate for the offset duplicator field 


plate is made in 16 sizes ¢ 


fOr presses 

12 through 17x22 inches. According 

to the manufacturer, some of the For 

Plate 8's features are low initial cost, rapid 

levelopment time, and versatility. A faster 

sensitizer reauces exposure time and per 

mits taster roll-up, less waste, and high 

speed processing 

Three methods o 
press developme 

cw ne 

convent 


sitizing with 


with clean running an il reproduc 
tion of halftones, type, and solids. A thick 


ess of U.U00S-inch 


ormation: The 8S. D. Warren ¢ 
89 Broad St., Boston, Mass 


No-Marx Cutting Units 
By Index Manufacturers 
No-Marx cutting ut 
blem ft curting NCR 


ifacturers 


nits 


Dal 
} 


16 maer 


The No-Marx cutting unit is ready for cut on 
power cutter. The operator is oiling the knife 


to minimize the blue edge on NCR and CFB stock 


rolled, anti-pressure blocks; a 
controlled density rubber strip that seals 
to the clamp with double-faced paper tape, 
and a complete set of illustrated operating 
instructions 

{ 


The unit will cut up to 1,000 sheets of 
CB, 15* per lift 


t 


The company also r 
I 


ported that CFB stock can be cut without 


smudge, marks, or delayed action haz 
ae 


No-Marx can also be 


used to cut any easily damaged surtac« 


and with no draw 


such as fele or embossed finishes, velours 
art board, corrugated board, or any sheets 
sensitive to marking 

For intormation: Index Manutactur 


learwater Sc., Los Angeles 39 


Agfa Lupe 8X Magnifier 


A new clear plastic magniher calle 
Agta Lupe 8X has been introduce 
Agta Inc. The magniher, similar 

photographers and pri 
check detail of photographs or 
proots, rests on the paper or ot 
nspected. It provides eight-time mag 
canon e Clear plastic base admits 
to illuminate the subject to be view 
lack PIAaSTIC ¢ 
iching the 


Fo 


The Agfo Lupe 8X cleor plastic magnifier can 


be used to check detail of photographs or proofs 


Harrison Web-Fed Offset Press 
The D. I 


ind engineered a new web-fed offset pre 


Harrison Co. has design 


to handle different size forms. Th 


frames are designed so that when a di 
| the 
naking it as so 
ss, the firm rey 
ile in two standard wet 
26 inches. The range of the 
unches, and perforations ar 
rements of inch and from 14 
inches in circumference 
The press also has an impre 
ening system. Punch rings are chang 
from one size to another by lifting out the 
shaft with the bearings and gears alread 


1 placing in another shaft hav 


mounted an 
ing die rings of the right size. None of the 
p is disturbed by this proce 
manufacturer claimed 
For information: The D. I 


Co., P.O. Box 83, Dallas | 
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The Pier’ Painting on loan from the artist, Francis Chapin, Chicago 


As the artist sees it... 


Capturing the evanescence of color the brilliant interplay of 
light and shadow forcefully and faithfully ...is just one of 
the new frontiers that is being reached and conquered by today’s 
fine printing and lithography 

Today “loss in reproduction” is being pared to the minimum 
The world expects miracles from our great, proficient high 
speed presses. Reproducing such great works of art as this 
watercolor by Chicago’s world famous artist, Francis Chapin is 

or can be ali in a day’s work 

Ideal has played a leading role in the impressive forward strides 
in printing and lithography. Fine works of art demand... and 
deserve ... faithful, even inspired, reproduction. Through con- 
stant exploration into new roller materials and new manufac- 
turing techniques Ideal has brought printing and lithography 
the power to capture color at its zenith, and to take their 
rightful place in the aristocracy of the Arts 


IDEAL ROLLER & MANUFACTURING CO. 


CHICAGO, ILLINOIS 2512 West 24th Street HUNTINGTON PARK, CAL 6069 Maywood Avenue 
LONG ISLAND CITY, N.Y 21.24 Thirty Ninth Avenve CHAMBLEE, GEORGIA 5238 Peachtree Road, NE 
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New Sizes and Shapes for Mail After Jan. I, 1962? 


Compiled by Hal Alien, Eastern Editor 
PRINTER and LITHOGRAPHER 

Development of mechanized processes 
for speeding mail handling prompted the 
Post Office Department to propose new 
standard envelope, card, and self-mailer 
sizes and shapes to become effective Jan. 
1, 1962. Proposed regulations were de- 
tailed in the May 4 issue of the Federal 
Register along with an invitation for pos- 
tal patrons to submit their views in writ- 
ten form. This indicates that there may be 
some prospect for revision before the date 
set for making the rules relating to first- 
and third-class mail effective. 

Printers should take note of certain reg- 
ulations which, if not revised, would be 
absolute requirements for mailable ma- 
terial. These include 3x4'%4-inch mini- 
mum size, rectangular shape, full sealing, 
and a minimum 1 to 1.414 width-to- 
length ratio for all first- and third-class 
envelopes, cards and self-mailers. 

Double post cards would have to be 
prepared so that the useable surface of 
each part, less sealing, or trim edge, is not 
less than 3 inches in width (height) or 
41% inches in length. Post cards are those 
produced by industry. Postal cards are 
produced by the federal government. 

Envelopes, cards, and self-mailers with 
other than rectangular or square shape 
would not be mailable. All such material 
for first- or third-class mailing would 
have to be sealed on all four edges. This 
means, not tip-sealing or staple-sealing, 
which will not provide a sealed edge, but 
a continuous closure all around so that it 
stays put while running through mail han- 
dling machines. 

Weight for each third-class mailing 
piece, except letters for the blind, could 
range up to but not including 16 ounces 
Third-class items which are not envelopes, 


Federal Trade Commission Staff 
Keeping Sharp Eye on Direct Mail 

All Federal Trade Commission staff 
members and other employees, including 
those at 10 field offices, have been re- 
quested to keep a sharp eye on direct mail 
advertising delivered at their homes or 
which may otherwise be brought to their 
personal attention. 

Sherman R. Hill, director of FTC’s Bu- 
reau of Investigation, based his request on 
the fact that the commission's policing of 
false and misleading advertising covers 
radio, television, newspapers, and maga- 
zines, but not direct mail. The bureau 
found that getting copies of direct-mail 
sales promotion material from advertisers 
was not feasible, but that a substantial 
sampling could be obtained from staff 
members and employees. 

What they are looking for is advertising 
for products, not services, and mostly, as 
Mr. Hill put it, letters, circulars, leaflets, 


MOT ACCEPTABLE After Janvery 1, 1962 
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NOT ACCEPTABLE 


After Jenvery 1, 1962 
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T LESS THAN 3 





i DOUBLE POST CARD 


MOT LESS THAN 414 


“and other such handout material made 
available .. . by merchandise vendors.” 

It may be assumed that anything which 
sounds or looks like false or misleading 
advertising will be passed to the bureau 
for investigation. 

Mr. Hill pointed out that responsibility 
for policing direct mail is shared by the 
FTC and the Post Office Department. The 
FTC, he said, can bring action to correct 
false and misleading advertising “even 
where no fraud is involved, but where the 
advertising has the capacity to deceive or 
mislead.” 

He called attention to a Supreme Court 
ruling that the FTC can issue cease-and- 
desist orders “without findings of fraud.” 
This ruling made it clear that the Post- 
master General can, but the FTC cannot, 
bar an offender from using the mails, an 
order which could destroy a business. Post 
Office authority is limited to instances 
where actual fraud is clearly proved. 


* ess THan —a 
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ACCEPTABLE SEALING Must be Sealed (Closed) on Four Sides 
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RECOMMENDED FOR USE 


cards, or self-mailers could have shapes 
other than rectangular. 

Any first-class envelopes which do not 
maintain the minimum 1 to 1.414 size 
ratio could be mailed without additional 
charge if they are 3x44 inches or larger. 
Post cards larger than 3;%x57% inches 
would be accepted but charged at the let- 
ter or post card rate. Post card 
thickness and color specifications would 
not be changed. The letter rate would 
apply to cards that do not conform to pres- 
ent requirements. 

Printing Industry of America has point- 
ed out that only two of the proposed regu- 
lations relating to third-class mai] mini- 
mum or additional charges are new. One 
is the width-to-length ratio for envelopes, 

rds, and self-mailers, and the other is the 

23,04 ¢ 
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# not followed im post cords 
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MOT ACCEPTABLE Self Mailers, Uniess Fully S 


mini increase from 
3x44 inches. Illustration opposite was 
furnished by Printing Industry of America. 
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MONTH’S 
NEWS 


Devoted to timely items concerning men and 
events essocioted with printing. Copy must reach 
editor by 15th of month preceding issue dote 


PIA Plans Convention 
And Exhibition Oct. 24-28 


Increased productivity, lower Costs, and 


} 


oved profits are the basic subjects duc 


ission during Printing Industry of 


ith annual convention Oct 


Sheraton Park Hotel, Wash 


firectly with the first 
ment exhibition conducted by Print 
Educational Exhibits, Inc 
a new corporation set up, with A. E. Gieg 
ngack as gencral manager, to stage 
lisplays during PIA conventions 
The Octob r and later shows will be de 
signed to keep PIA members informed on 
new developments in equipment, supplies 


processes, and to serve as a Market 


and | 


place focusing industry buying power on 


ipplies 


new equipment and s 
A review of the first exhibition is sched 
{ for the convention's opening sessior 
on the morning of Oct. 24. Registrants 


will have ample time for touring the show 


sccing new cquipment in operation, and 
liscussing applications of improved ma 


processes. The exhibition will 


chinery and 
public after it has served its 
for PIA members 

production management and 

technical forum will be held following the 

conclusion of the regular sessions. The 

Production Conference planned for Junc 

16-17 at Chicago was rescheduled for 
March next year 

Requests for further exhibition infor 

mation and applications for space should 

be addressed to A. E. Giegengack, Printing 

Industry Educational Exhibits, Inc. at 

28 Connecticut Ave., N. W., Washing 

ton 15, DA 


Western Distributor for Goodkin 
Griswold Duplicating Products, Inc 
has been appointed Western distributor 
for the M. P. Goodkin Co., Newark, N.J., 
manufacturer of projectors and cameras 


for the commercial and graphic art fields 


Articles, Films, Scholarships All 
Part of ECGIA Recruiting Drive 


The Education Council of the Graph 
Arts Industry is stepping up its program 
for recruiting Manpower, according to 
Richard Small, president of the council 
and vice-president of Western Printing 
and Lithographing Co 

The graphic arts industry must depend 
on the entire community of colleges and 
universitics tO mMect its Manpower 

x college educated personnel as execu 
tives and sales trainces, said Mr. Small 

College studet placement othcials 
and guidance counselors will be the target 
of the council's recruiting drive during the 
next school year. The program calls for 


keeping them informed about the indus 


professional and executive Career OF 
ing this message 
written ft ication in profes 
sional journals. Production of a motion 
picture depicting graphic arts career of 
portunities for college graduates is also 
planned 
The council will expand its campaign 


for obtaining scholarships for students 


planning to enter the industry. Printing 
companies and trade groups will be re 
quested to participate in career day pro 
grams of colleges in their communities 

Mr. Small expressed the hope that “this 
multi-phased program will serve as a 
foundation on which individual compa 
nies may build their college campus re 


cruitment activities 


His statement was issued soon after the 
council's Invitational Conference for Per- 
sonnel and Training Directors in the 
Printing and Publishing Industry. How to 
identify, select and evaluate supervisory 
personnel was the theme of this fourth 
annual conference held May 18-20 at the 
Ritz-Carlton Hotel, Atlantic City, N.J 

Loren F. Minnick of the Standard Reg- 
ister Co., Dayton, Ohio, was chairman of 
the committee that planned the program, 
which included workshop sessions and 
seminar discussion of the future of college 
printing Management programs 

There ‘were meetings of the National 
Scholarship Trust Fund board of trustees 
and the council's officers and executive 
committee. One of the reports submitted 
to the officers and executive committee 
listed 1,000 companies offering career op- 


portunities for college graduates. It was 


compiled for use by college placement 


officers 


Dayton Rubber Co. Changes Name 

Shareholders of Dayton Rubber Co. 
Dayton, Ohio, voted at a recent annual 
meeting to change the firm’s name to 
Dayco Corp. They also approved a stock 
option plan limited to five years and 50,- 
000 shares and reélected three directors, 
C. M. Christie, who is also the corporation 
president, H. H. Kahn, and B. G. Mc- 
Cloud, Jr 


As the drive continues to promote career opportunities in the graphic arts, Horris-Intertype Corp., 


Cleveland, has staked the Education Council of the Graphic Arts Industry to the money needed to 


produce coreer information packets. In Boston, Arthur Olney (I. 


of Harris-Seybold, ao Harris-inter 


type subsidiary, hands one of the packets to Dr. David R. Cook of Northeastern University’s test- 


ing and counseling center, while Hamilton Reilly, president of Buck Printing Co., looks on. The Buck 


plont wos one site of seminors sponsored by Northeastern and the Graphic Arts Institute of New 


England to brief high school career counselors on career possibilities in the graphic arts field 





C. L. Jewett Elected New President of R.& E. Council 


C. L. Jewett of Minnesota Mining and 


New officers of the Research and Engineering Council of the Graphic Arts Industry are (left to 
right) J. Russell Porrish, Meredith Publishing Co., secretary; Paul Lyle, Western Printing & Litho 
graphing Co., first vice-president; C. L. Jewett, Minnesota Mining & Manufacturing Co., president; C 


M. Flint, Chaos. T. Main, Inc., second vice-president; H. S. Hutchison, Mack Printing Co., treasurer 


The New York Club of Printing House Craftsmen recently elected new officers for one-year terms 
They are (left to right) Paul B. Chaput of the Edison Photo Engraving Co., reélected treasurer; Stanley 
Walkwitz of the Publishers Printing-Rogers Kellogg Corp., first vice-president; Lovis Van Hanswyk of 
LouVan Typographers, reélected president; Lovis A. Croplis of the American Type Founders Co., sec 
ond vice-president, and Joseph F. Weiler of the Western Printing and Lithographing Co., secretory 


The Lansing (Mich.) Club of Printing House Craftsmen recently celebrated its 10th birthday. Two major 
officers of the International Association of Printing House Crafismen were guests. Thomas L. Cooper 
n hat), International president, and Robert G. Edgar (barehended), International vice-president 
were greeted by delegation in Confederate caps to honor Cooper, who is from Atlanta. Left to right 
in cops cre Herman Sonnenberg, William Clark, Karl Taylor, Chorles LaTour, Douglas Bartrem, Roy 
Louch, Walter Kipke, Everett Downing, Horry Drennan (Lansing Club president), John Vitovsky, 


Milton Gates, Jr., and Zig Kowalski, mayor's executive aid, who presented city key to Cooper 


Manufacturing Co., St. Paul, Minn., is the 
new president of the Research and Engi 
neering Council of the Graphic Arts 
Industry 

The executive committee of the council 
elected Mr. Jewett and other officers at a 
meeting held during the council's 10th 
annual conference in Dayton, Ohio, May 
23-25. Alan S. Holliday of Craftsmen 
Inc.. Kutztown, Pa., is the retiring pres: 
dent of the council 

Other new officers are Paul Lyle, West 
ern Printing and Lithographing Co., Ra 
cine, Wis., first vice-president; C. M. Flint 
of Chas. T. Main, Inc., Cambridge, Mass 
president; J. Russell Parrish 
Meredith Publishing Co., Des Moines, la 
secretary; and Harold S. Hutchison, Mack 


Printing Co., Easton, Pa., treasurer 


second vice 


Mr. Jewett, the new president, is a Un: 


versity of Minnesota class of 1931 gradu 
ate with a bachelor’s degree. In 1942 he 
joined Minnesota Mining and Manutac 
turing Co. as a mineral department 
search chemist charged with studying th 
problem of developing methods for color 
ing mineral granules for use in surfacing 
asphalt roofing. Later, he was technical 
director of the roofing granules division 

Mr. Jewett was associated with 4M’s 
new products division from 1945 until 
1951. During this period he codrdinated 
early development of the presensitized 
lithographic plates which the company 
troduced to the trade in 1950. From 1951 
to 1955 he served as technical director of 
the newly-organized printing products di 
vision. Since 1955 he has served as general 
manutacturing manager in charge of the 
laboratory and production organizations 
He is a member of the Lithographic Tech 
nical Foundation research committec 

The 1961 conference of the council 
will be held at the Fort Des Moines Hotel 


At the Research and Engineering Council! meet 
ing President-Elect C. L. Jewett of Minnesoto 


Mining and Manufacturing Co. (! 


eft) presents 
an engraved plaque to retiring President Alan 
S. Holliday of Croftsmen, Inc. The plaque wos 


in appreciation of Mr. Holliday’s leadership 
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Des Moines, la., May 22-24. C. M. Flint, 
the council's second vice-president will be 
conference chairman 

Statistical quality control was the gen 
Lead-oft 
peaker at the first session on Monday 
morning, May 24, was O. H. Somers of 


theme of the conference 


the Raytheon Manufacturing Co., who di 
vided his talk into two parts: “Sampling 
Versus 1OOG 
Your Pe 
Somers described methods used in the 


onics industry and suggested how 


Inspection” and “Educating 
rsonnel in Quality Control.” Mr 


could be applied to the graphic arts 


v( ase histories were presente 1 Mon 
ifternoon. Russell K. Johnson of the 
E. 1. du Pont de Nemours & Co. discussed 
Quality Control in Printing Operations 
us handled in Du Pont’s printing depart 
ment in Philadelphia. Orto ¢ 


lescribed “Quality Control in Acronauti 


1 
Stoessel, Ir 


cal Chart Reproduction” as conducted in 
the Acronautical Chart and Information 
Center in St. Louis 

Final speaker Monday afternoon was 
Frank Preucil of the Lithographic Techni 
cal Foundation’s research department, Chi 
cago, who described “Measuring Quality 
ind Ti 

After-dinner speaker Monday 
was Dr. Albert B. Bishop of Ohio State 


Columbus, who addressed the 


nes of Color 


evening 


1 the subject, “How to Determine 
Levels 

ll-day session of panel presenta 
ensuing question-and-answer 


permitted various suy 


s after each 
the printing and lithographing 
to describe their efforts toward 

) quality of product. The five pan 
included talks on photosensitive ma 
als, metals, ink, paper, and adhesives 

Wednesday, May 25, delegates visited 

the plants of Harris-Seybold Co., Reynolds 


& Reynolds Co., and the McCall ¢ orp 


A Du Pont Dycril plate is removed from washout 
tank during a letterpress workshop on the Dycril 
plote May 12 at the New York School of Printing 
Workshop wos sponsored by the letterpress di 


vision, New York Employing Printers Association 


J. V. Kratz Named Head 
Of Pl of Philadelphia 


Printing Industries of Philadelphia's 
new president is John V. Kratz, owner of 
John V. Kratz, Printer. He was advanced 
from first vice 
D. Beck of the Beck Engraving Co 

Frank F. Boyle of Allen, Lane & Scott 
was elected first vice-president with Jo 
seph M. Flounders of Schuylkill Paper Co 


as second vice-president. Completing the 


president to succeed George 


new slate are Harold B. Pressman of Pear] 
Pressman-Liberty Printing & Lithograph 
ing Co., treasurer, and Roy C. Imsick of 
the Du Pont Co.'s printing department 


recording secretary 


PIP’s annual meeting at the Sheraton 
Hotel drew a record attendance of 115 
guests. John S. Williams of Williams & 
Marcus Co., finance committee chairman, 
announced that the $40,000 building 
mortgage, which was to run for 12 years, 
had been paid off in five years. There were 
lrawings for the retirement of debentures 
worth $2,500, the only remaining in 
lebtedness on the $160,000 building 


Buys Tipper-Collator Facilities 

Super Speed Printing Machinery, Inc., 
Chicago, has purchased the manufacturing 
facilities for production of the Pacemaker 
Tiper-Coilator from Printing Specialties, 
Inc., Detroit. Super Speed formerly was 


listributor for the Pacemaker 








@ SLOT HOLE AND 
@ ROUND HOLE PERFORATING 


today’s FINEST 





19" 
ROTARY 


These ore the ultimate in quality perforating units . . 
formance, utmost efficiency ond maximum production . . . 


you. Get details. 


PERFORATING 


THESE MACHINES 
ARE UNEQUALLED 


24” 
ROTARY 


Whether your plant is large or small there’s an 
incomparable N-D PERFORATOR to adequately 
and dependably suit your requirements. And 
you can always rely on it for the most profitable 
and best in all-around speed, accuracy and con- 
sistent performance. What's more, these ore 
more than merely perforators. They crimp . . . 
slot . . . score; they do snap-out and cut-out 
slot hole work; theyre positive on strike-in jobs; 
and the 22” model does BOTH slot hole and 
round hole perforating. Such versatility can 
make money for you! So, for utmost satis‘action, 
get an N-D PERFORATOR. Write us now for 


literature. 


FEEDER - PERFORATOR - JOGGER 


. designed for top per- 
to make money for 


NYGREN-DAHLY COMPANY 


1422-32 ALTGELD ST. 


CHICAGO 14, ILL., USA. 





New officers of the National Association of Litho Clubs are (left to right 


Avery-Gordon Taylor, Inc., 


Boston, second vice-president; John W. Murphy of Lithomaster Co., De 


roit, first vice-president; Rae E. Goss, Inland Lithograph Co., Chicago, president; Glenn R. Smith 


Todd Co. Division of Burroughs Corp., treasurer, and Edward Harwood, Stromberg-Allen, Chicago 


executive secretary. Officers were elected at the association’s convention held in Boston May 19-21 


National Association of Litho 
Clubs Met in Boston, May 19-2I 


15th ial convention of the Na 
of Lith 


at the Statler Hilton 


Clubs ran its 
otel in Boston. There were 250 regis 


, \ 
attended the techn 


wwler of the U. S. Coast 
ic Survey, Washington, D.C 
ts successor as first Vice- 


John W. Murphy, Lithomas 


it. He was advanced from 


ident. Past-year treasurer 
Fraggos of Rand Avery-Gordon 
Inc., Boston, was named second 

nt. Glenn R. Smith the 

n of Burroughs Cor; 
rer. Edward Harwood of 
nberg-Allen, Chicago, was elected ex- 
succeed Raymond 


ecutive secretary te 


Geegh of the Government Printing Office, 


Leonard Holzinger of Photomatic, Inc., 
neapolis, and David Gandleman of 


Printing Co., New Haven, Conn 


William O. Mor 


gan of Graphic ts Mont? 


are assistant secr 
Chicago 
with Wil 


liam Dodd of the Champion Paper & 


continues as 


Fibre Co. as his 
Stein of! 
nistorian 

James Fraggo 

ng planning 
as the 

ur intention, 

Strengthening 

uilding a 
tion. News, technical, « 
er service material will be dire 
member of each club instead 
clubs themselves. NALC has a great poten 
tial tor sharing know] t 
members 

There was discussion of a 
taking on a full-time paid 
manent headquarters serving as a s 
ror promoting the OrgZanization § 
W. Stuart Grau of the Michle Co 
of Miehle Goss De xter, ( hicagt ~£ 


that the comm 


} 


with consider 


James Fraggos of Rand 


ing this matter had tound that hiring a 
professional service organization would 
be more practical and economical. This 
recommendation was referred to the 
standing planning committee 

Annual per capita dues were raised 


. } 
0 . 
POTS 


from $1.50 to $3. The association's 
relating to hospitality suites during na 
tional meetings was changed. A resolution 
to ban such suites was defeated, 
suites will be closed during business ses 
sions at future conventions 

Why all members should be concerned 
about education was told by Archie A 
Macready, secretary and executive director 
it the Chicago Lithographers Association 
He forecast continued rising demand for 
skilled manpower 
years 

Printing company 
cussed by Spencer F. Martin, Jr 
D. Little Cambridge, Mass. H 


luring a seminar 


mecrezcrs wer 


The days of the all-pu 
numbered. This ma 


Cx 
ion Taylor, Inc. and Al Materazzi of Hul 


Oftset Co. moderated tinal mornir and 


aft 


ernoor 


The executive committee of the Lithographic 
Technical Foundation met recently to plan fu 
ture LTF research activities. The meeting took 
place ot the Harris-Intertype Corp. headquarters 
n Cleveland. Attending were (clockwise) Charles 
Shapiro, Robert Wolf, William H. Webber, Her 
bert E. Brod, Charles F. Roberts, Naomi Berber 
William H. Bulkeley, Michael Bruno, U. Gordon 
Colson, J. L. Kronenberg, Lorne B. Campbell 
M. J. Hoover, Felton Colwell, and George C 
Houck, meet ng host ond president of Harris 


Seybold Co., a Harris-Intertype Corp. division 
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seb Bocoeiete(-3 Offset department 
can be YOURS 


ide)au(=\--mAeteheea GOllar an hour! 


American 


Type 
Founders 


For less than a dollar per working hour, you can pur- 
chase a complete ATF offset department, including: 
press, camera, darkroom sink, negative layout table, 
platemaker, and utility table. If you have some 
seldom-used equipment to trade in, chances are you 
will need little or no down payment. 

Or you can lease the complete “package” —or any 
part of it—without trading in any equipment or 
making a down payment. 

Either way, you get brand new equipment—and 
only what you need—on the easiest terms. You can 
pay as you go and make a profit as well. 

Heart of this plan is the ATF Chief 15, the small 
press with the big press features...the press which 
has been chosen by over 1500 professional printers. 
You can see this press and the related “package” 
equipment in operation at your nearest ATF Branch 
Office; or your ATF Representative will supply full 
details, including a folder, “How to Set Up for Off- 
set,” which outlines various plans and choices of 


equipment. If you prefer, use the coupon below. 


ATF Type Faces used in this advertisement: heads, Craw Clarendon; 


text, Bodoni Book; coupon, News Gothic Condensed 


American Type Founders, Dept. IP 
200 Elmora Avenue, Elizabeth, N. J. 


I'm interested in your “Offset Package Plans” on a () purchase 


lease basis. 


Name 
Company 
Street and Number 


City Zone State 


lf you have trade-in equipment, list descriptions, models, serial numbers) 


101 





Warren L. Rhodes 


Dr. Wm. C. Walker 


Dr. Cyril A. Horton William T. Reid 


Dr. Wm. C. Walker Heads TAGA; 
Meeting Next Year in Columbus 


Dr. William C. Walker of the West 
Virginia Pulp and Paper Co., Williams 
med president of the 
ciation of the Graphic Arts 
ions annual convention in 
7 20-22. He succeeds 
Philip E. Tobias of Philadelphia 
New first vice-president is Warren L 
Rhodes, Rochester Institute of Technol- 
zy. second vice-president is William T 
Reid, Battelle Memorial Institute, Colum 
bus, Ohio. Cyril A. Horton was reélected 
secretary -treasurer 
TAGA now has about 600 members, 
300 of whom attended the convention 
Sixty new members were added during the 
ast year. The association maintains a 
iling address at P.O. Box 43064, Fed 
ral Sta., Rochester, N.Y., but does nor 
have a national headquarters location. Ac 
cording to views expressed at the conven 
tion, a paid executive secretary and a head 
yuarters office are being considered 
The 1961 TAGA convention is sched 
uled for the Deshler-Hilton Hotel in Co 
lumbus, Ohio, June 12-14. Edwin Ff 
Graves, Battelle Memorial Institute, will 
conterence chairman. The 162 con 
vention 1s tentatively uled tor Min 
neapolis-St. Paul 
Electronics in the Graphic Arts” was 
the general theme of the Washington 
meeting, for which Robert J. LeFebvre of 


Kensington, Md., was convention chair 
man. Nineteen papers, most of which had 
a direct bearing on the convention theme, 
were presented, and were later reviewed 
in layman's language during the meeting 
at a special panel presented by the Wash 
ington Litho Club 


Preprints ot the addresses presented at 
the convention were distributed to those 
art offered 


present. Speakers tor the most | 


TAPPI Testing Conference 
The Technical Association of the Pul; 


and Paper Industry has set Sept. 27 


29 as 
the time for its 11th Annual Testing Con 
ference at the Pantlind Hotel, Grand 
Rapids, Mich. Relative humidity control 
for paper testing is the subject announced 
Lashot 


of the National Bureau of Standards 


1 
4 


for a symposium chaired by T. W 
t 


The executive committee of the National Sofety 
Council's Printing and Publishing Section re 
cently used Printing Industry of America’s Wash 
ington, D.C., headquarters os a place to make 
plans for expanded activities and membership 
At the National Safety Congress in Chicago this 
October, the section will launch an expanded 
program of industry sofety activities. Commit 
tee members are (left to right) C. Howard 
Timanus, Bernard J. Taymans, Muriel Millsap 
Jack Stroube, Stanley L. Juroff, Poul L. O'Neill 
Doniel H. Grothaus (chairman), 
Eugene P. Ernest, D. N. Gasse, and W. R. Smith 


Harry Johnson, 


shortened versions, sometimes with slide 
illustrations, instead of reading the longer 
material which appeared in the preprints 
Complete proceedings of the convention 
will be available later in printed form 


and may be purchased by those interested 


NAP-L’s 28th Convention 
Oct. 5-8 to Draw 2,500 


National Association of Photo-Lithog 
raphers’ officials are predicting that the 
organization's 28thannual convention 
and exhibit to be held Oct. 5-8 at Chica 
go's Conrad Hilton Hotel will be the 
largest lithographic parley and show ever 
held in this country 

Registrations are exrected to excec 
500, including more than 1,000 execu 
tives and craftsmen. All exhibit space has 
been sold. Equipment, supplies, and ac 
cessories will be displayed by 166 firms 

Stanley R. Rinehart, president of the 
association, will call the convention to 
order after a meeting of the ofhcers 
directors. The program calls for talks 
panel discussions on finance, quality 
trol, selling, advertising, estimating, labor 
relations, and new equipment and materi 
als. A technical forum is scheduled tor the 
Social events will include a 
Harry Hershteld 


humorist, the annual dinner-dance, and 


final day 


luncheon addressed by 


} 


entertainment. The Chicago Litho Clu 
is Cosponsoring the convention 

Next year's convention will be held 
Sept. 2 
New York City. At last month's end onl 


30 at the Commodore Hotel tn 


30 exhibit spaces remained unsold. The 
1962 convention and exhibit are sched 


iled for Sept. 19-22 in Los Angeles 


Clark Heads Kansas City PIA 
Carl W. Clark, Sr., 
Clark Printing Co., has been installed as 


president of the 


president of the Printing Industrics Asso 
ciation of Kansas City. The ceremonies 
took place at a dinner-dance attended | 
225 persons. Hy Vile, president of Vile 
Goller Printing Co., was named graphic 


arts man of the the association 
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TAPPI Stages Its IIth Annual Coating Conference 


The I 1th Annual Coating Conterence, 
sponsored by the Technical Association 
of the Pulp and Paper Industry, was held 
May 23-25 at Chicago's Edgewater Beach 
Horel with R. W 


dotte Chemical Corp. serving as general 


Hagemeyer of Wyan 


chairman. Attendance of 957 persons in 
dicated widespread interest in the confer 
ence subject 

Fourteen 


technical papers on various 


aspects of Coating were presented and dis 
cussed during five major sessions 
H. H. Lavery of International Paper Co 
chaired and Walter W. Roehr of Kimber 
y-Clark Corp. moderated the panel dis 
cussion of coating for letterpress, offset 
rinting. Graph 
Ayers of Conu 
nental Can Corp., Charles H 
the Lithography 
Frederick W. Goetz of the 
and Marvin C. Rogers of the Chi 
Testing Laboratory. Philip ¢ 
ot the Mead Corp., Alger P. Rey 
S. D. Warren ¢ and Wil 
lard | Marathon division of the 
American Can Co., 


ialists to 


ogravure, and board | 
arts panciists wer  - 
Borchers of 
Technical Foundation 


Publication 


Evanof 
nolds of the 
Stinger 
S| oke as coating Sy 

tele gatcs 

TAPPI's Graph 
ic Arts Division at Lehigh University was 
reviewed by Alex Glassman of R. R. Don 
& Sons Co. and Dr. W. C. Walker 
of West Virginia Pulp and Paper Co. They 


reported progress in research for develop 


conference 


Research sponsored by 


nelley 


ing a routine control method for evaluat 
ing surface strength of printing papers 
Marvin ( 


pean approach to printability research. A 


Rogers described the Euro 


method for determining the degree of 


coated paper resistance to web rub was 
and Executive Vice 
President Arthur McGinn relax while Secretary 


Juanita Naumes officially 


President Steven Hutins (I 


begins construction 
on a new plont for Cadillac Printing & Litho 
graphing Corp. in Broadview, a Chicago suburb 


detailed by F. Ray Adams Jr. of the Inter 
national Paper Co. H. H. Murray of Geor 
gia Kaolin Co. and W. D. Jones of Wash 


ington University described a precision 


Lanston Monotype Moves Out; 
National Publishing Moves In 
National Publishing Co., Philadelphia, 
has moved its offices and operations into 
the block-long, seven-story building form 
erly occupied by the Lanston Monotype 
Co. at 24th and Locust Sts. Lanston is now 
located on “G" St Ave., P.O 
Box 4768 
National's 


se 
building 


below Eric 


layout in the 


detours 


production 


Lanston will climinate 


and backtracking and is expected to in- 


crease output 20° within six months 


with present | ersonne!l 


technique designed to measure coating 
thickness. Michael H. Bruno and Paul 
Hartsuch of Lithographic Technical Foun 
dation’s research staff reviewed new offset 
printing developments. 

Guest speaker at the annual luncheon 
was Bert Cremers, vice-president of W3 
andotte Chemicals Corp., general manager 
of its Michigan Alkali division, and presi 
W yandorte 


tional, Inc 


dent of Chemicals Interna 


Western Equipment Firm Moves 
William M. Kemp Co., 


graphic arts equipment firm, has moved to 


fan Francisco 


expanded quarters at 1245 Howard St 
The company is the exclusive Northern 
Royal Zenith 


California distributor of 


Corp. products 
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"320" 


CAMERA 
16” x 20’ 
FILM SIZE 


MORE 

ROBERTSON Cameras 
are in use 

today... 

than any 

other 

make! | 





. More real value for the money 

. Longer service life... less maintenance 
. Faster, easier operation 

. Most advanced design 


. Higher assured trade-in value 


. Highest quality product 

.... THEY'RE BUILT AND BACKED BY THE 
LARGEST MANUFACTURER OF PHOTO- 
MECHANICAL EQUIPMENT IN THE COUNTRY 


There is a Robertson Camera for every photo-mechanical 


requirement 


Dealer for full details. 


ROBERTSON PHOTO -MECHANIX, 
CHICAGO 31, ILLINOIS 


7440 LAWRENCE AVENUE ° 


. in the most economical size and model 
to match your needs. Ask your Robertson Camera 


| obertson 


Inc. 





The Los Angeles High School recently presented the Gordon Holmquist printing award to Ronald Brown 
left). Shown with him are Fred Sherwyn, printing instructcr at the school and Charles Smith, the 


winner of the Benjamin Franklin medal awarded by the Los Angeles Club of Printing House Craftsmen 


The Milwaukee Vocational Schoo! honored L. E. Oswald (center) with its Civic Apprenticeship Award 
for developing training programs for graphic arts apprentices in the Milwaukee area. Mr. Oswald 
o post president of the Lithographers & Printers Notional Association and the Graphic Arts Asso 
ciation of Wisconsin, helped MVS develop its new Litho Training Center. Around him (left to right 
ore Dovid W. Jones, executive director of the GAA of Wisconsin; Eorl Vogt, president of the 
association; George Parkinson, director of MVS; Al Redmon, president of Milwaukee Typographical 


Union; Peter Olsen, treasurer of the GAA; Anthony Karpowitz, MVS Apprentice School Chairman 


unio 


The New York Club of Printing House Craftsmen refurbished Craftsmen’s corner of Charles Francis 
Library at the New York School of Printing, New York City. The printing form is an enlarged ver 
sion of the one used to print the January, 1945, issue of New York Craftsman. Behind the form is a 
Washington hand press. On left wall is a plaque (not shown) honoring P. R. Bookbinder, president 
of King Typographic Service Corp., who originated funds for the project and edited the Craftsman 


Graphic Arts Education 
Assn. Plans Conference 


The 35th annual Conference on Print 
ing Education, sponsored by the Interna 
tional Graphic Arts Education Associa 
tion, will be held Aug. 14-19 at the Uni 
versity of Houston in Houston. Prof. $ 
Wayne Taylor of the university's faculty, 
and conference chairman, predicts that at 
tendance of printing teachers coming trom 
many states with their wives and children 
will be the largest to date 

New trends in graphic arts education at 
secondary school and colle RC leve iS 18 th 

, 


sul Irinkk WOrkK 


yect due for discussion « 


\ 
d 


shop sessions. Information evelope« is 


expected to be published for graphic arts 
courses 

Thirteen printing teachers will attend 

onference under Elmer G. Voigt 

Summer School Scholarships. They will 
receive one-unit college credits from the 
University of Houston. This ts the fourtt 

ur Mr. Voigt, former chairman of the 
Western Printing and Lithographing ¢ 
has made scholarships available 

Professor Taylor announced that mem 
bers of the Houston graphic arts industr 
had contributed funds for entertainment, 
and that the Taylor Publishing Co., Da 
las, will host the annual banquet 

The University of Houston's printing 
lepartment suffered a fire recently but is 
ex pecte 1 to be in full peration luring the 


conference 


Named Outstanding Apprentice 
Of Year in Washington, D.C 

Patrick J. Harrington has been named 
the outstanding apprentice of the year in 
Washington, D.C. He received one of th 
Bridges-Randolph gold plaques nam« 
after Senator Bridges of New Hampshire 
ind Senator Randolph of West Virginia 
who sponsored the D. C. Apprenticeshiy 
Act of 1946 


Awards are presented annually to print 


ng, building, and service industry appren 
tices, and to the outstanding Negro aj 
prentice. Mr. Harrington, 25, is a year 
ihead of his composing room apprentice 
ship schedule at Mercury Press, Inc. His 
printing lessons given by the 
International Typographical Union aver 


marks for 


age 
Magazine Honors G. S. Dively 

The Spring issue of Graphic Arts Edu 
cation magazine is dedicated to George S$ 
Dively, chairman and president of Harris 
Intertype Corp. and a member of the Case 
Institute of Technology board of trustees 
He is cited for his continuing interest and 
leadership in the educational progress of 
the printing and publishing industries 
The magazine is published by the Educa 
tion Council of the Graphic Arts Industr 
and the International Graphic Arts Edu 


Association 
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...and at their best when they roll into action! 


Sharp—uniform—attention- 
getting! Expect all these fea- 
tures when you print on eco- 
nomical Franklin Bristols and 
Williamsburg Offset. And have 
you tried Princess Anne Bond? 
See your local distributor of 
Union-Camp fine papers for 
sizes, weights and samples. 


3 
' 
: 
The Greek King's Guard— printed on Williamsburg Offeect. Basia 8 


= UNION-CAMP 


FINE PAPERS 


nm 233 Broadway NY 7 NY 


er” 


» Bag-Camp Paper Corporat: 


FREE! For reproductions of this series of six different “honor guards”, suitable for framing, write Dept. 86 








American Institute of Graphic William S. Vaughn Elected 

Arts Elects Eisenman President New Eastman Kodak President 
Alvin Eisenman, associate professor of William S. Vaughn has been advanced 
aphic design at the Yale School of Arts 


nd Architecture, was elected president of 


Waste Paper Utilization 
Council Meets in Chicago 


The Waste Paper Utilization Council 


rsons interested in 


trom vice-president and general manager 
to president and chief executive officer of 
of Graphic Arts at the Eastman Kodak Co. He succeeded 
n May 17 in New Albert K. Chapman, who becam: 

1 Edna Beilenson man. M. Wren Gabel, assistant 


the American Institut 
paper in the graphic ; 


yucnt jf roble ms 


They met on 


no W astc Pay er 
in Chicago 


ting Of its ¢t 
ich has it 

New Y« 

sD. W. Berg 


the Bergstrom 


ris Ralph W 


A Gora 


na 


Printing Industry of Seattle 
Elects R. O. Olzendam President 


Roderic Olzendam 


manager, 


was named general manager 


James E. McGhee and Edward 


were 


Mr 


lected to the executive 
McGhee is vice-president 


States sales and advertising, and Mr 


1S ViIC¢ 


po! 


resident for profession 


icture film sales and for foreign sa! 


advertising 
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OXY-DRY INK 


FFSET AND Blohitrevincen 


ELECTRORIC SISPERSKL/DRY POWDER SPRAYER 


THE BLOCK OFF 


any film or foil printing or converting co in the world 


A fine, even coat of OXY-DRY ink offset pre- 
vention powder will knock the block off of 
any sheet or web of film or foil—at any point 
in processing from manufacture through print- 
ing or converting. 

The most efficient, easiest-to-operate de- 
vice for laying down the powder is the OXY- 
DRY ink offset preventer. OXY-DRY starch 
powder will increase the speed of ink set and 
drying and materially increase ink vapor 
evaporation. Where ink offset is a problem, as 
on most foil runs, nothing excells the OXY- 


DRY ink offset preventer. 

Would you prefer to call it "slippage"? To 

make positive sure your film or foil will slip 
or jog perfectly and convert without sticking 
in any way, from ink offset or blocking, add 
an OXY-DRY ink offset preventer. 
Research note: Oxy-Dry has tackled the job of 
removing dry powder (and any other parti- 
cles) from film and foil. Some remarkable 
results are assured with the OXY-DRY SHEET 
CLEANER. 





chaired 
ntracts, Pr 


anices which 


Striai reiatior 


ot C.B. Hawley ot t 
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Dr. Albert C. Zettlemoyer (second from left 


nk-making industry. Dr. Zettlemoyer is director of the National Printing Ink Research Institute 


Randolph T. Major, an American Chemical Society director and professor of chemistry at University 


receives the Ault Award for his contribution to the 


Virginia, presents the award while John S. Thome (left) of Sun Chemical Corp. president of 
e research institute, and James D. Yates of Martin Driscoll & Co. (right), president of the National 


Association of Printing Ink Mokers, watch. The award was mode at the annual NAPIM meeting 


J.D. Yates NAPIM President; 
Thome Heads Research Institute 


ates Of Martin Drisc 


E. G. Morrison Named to Direct 
Product Planning for MGD 
Edgar G. Morrison has f 
Miechle-Goss-Dexter, In« 
signment, Mr. M 


Louis, was named to su 
as treasurer. Martin Meix 


nk Co. ar 





PF IF EEE EE EFF FELL DL OPPO OO Pe 


vcess. | @ $3000 in 


an of Californiz 


rancis was named iS rn are mar esearcn roduct d 
¢-presid uart Braznell is treas PRIZES velopment, an ir pore acquisitions 
lrer of the institute Q eo i DECI ith MGD sin 
Nz i onvention, held May 16-1 5), excel or five ears iring World 
t the Grove Park Hotel, Asheville, N.C., { = ENTER War I] when he served in the U.S. Nav 
c n attendance of 245 persons, one of { : : = 
PEE ANS a =~, BP. I. A. Printers Miami University Paper Center 
bieenes [— ff, and Lithographers’ Named After R. B. Robertson, Jr. 
Zettlen , director of 7] Self- Advertising Miami: University, Oxford, Ohio, has 
iting Ink Research Insti- YF Exhibition & named its paper technology center the 
Ault Award, recogniz- and Awards Robertson Laboratory, after the late Reu 
COCO O OOOO ee rere eseeeeseeeseeeeeeeeeees en B. Robertson, Jr 
ry’s technological progress. Dr. Ran Obtain Rules and Entry Blanks from Mr. Robertson, president of Champior 
T. Major, professor of chemistry at PRINTING INDUSTRY OF AMERICA, INC. Paper and Fibre Co., Hamilton, Ohio, and 


5728 Connecticut Ave., N. W. a former deput ( y of defense, was 
Washington 15, D. C. 


iad tii iaeiiainatiaialinedinaiieainainnat tials sane 7 
, »7 until his recent death 





ng his contributions to the printing ink 


niversity of Virginia and a director 
member « Miami board of trustees 


can Chemical Society, pre 
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the 

world’s 
lurgest 
exclusive 
manufacturer 
of 

rollers 

for 

the 

graphic 


arts 


BINGHAM 
ROLLERS 





HOME OFFICE 


636 Sherman, Chicago 5 


SERVICE LOCATIONS SHAMROCK 


Atlanta Indianapolis 


CHICAGO 
Cincinnati 
Cleveland 
Dollas 
Des Moines 
Detroit 


Houston 


Kalamazoo 
Kansas City 
Milwaukee 
Minneapolis 
Nashville 
Pittsburgh 
St. Louis 
Searcy 


Springfield, Ohio 
New York City 
Baltimore 
Rochester 
Philadelphia 
Cambridge 
Jersey City 


Garwood, N. J. 


SINCE 1826 





New York Printers See 
50% Sales Jump in 1960's 


ghting the Ne rk Es 
t M sat He 


y Impressions, Inc., vice-chairman; Harry G. Wolfe of Davis, Delaney, Inc., treasurer; Don 


Thrush Press, Inc zirman of the board; Anthony Perrusi, Advertising Agencies 


c., vice-chairman; Jesse Lehman, Georgian Press, Inc., secretary, and Dor 
president. Officers were elected at a recent NYEPA meeting, marking its 95th anniversary 


ew officers of the Young Printing Executives Club, affiliated with the New York 


ected May 2 are lef ~ 9 Doniel P. Hunter, Peter F. Mallon. Inc pr 


Lone, Hygrade Printing & Stationery Co., vice-president; Richard T. Eveleth, Masta Display 


Jacob Worner, Jr.. New President 


Of Printing Industry of Ohio 
Worner. Jr.. Print 


demon, Mead Papers, Inc., treasurer; P. M. O'Brien, NYEPA staff 


executive secretary 


‘ 


ID 


ewly-elected officers of the Master Printers Section, New York Employing Printers 


Association 
to right) Richard P. Stanley, president of Stanley Impressi In residen Alfred Bigger 
dent of s9er Press. Inc vice-presider Kenneth B. Van deWoater § Sentine 


yrer 3nd hony ye novese NYEPA headavarter 


ecretar 


Chemco to Sell Ascorlux Products 
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PEnInSuLaR 


“Over stock specialists for over 9° years 


In the circus or in business, only the dramatic and the colorful 
captures the center ring spotlight. That’s why your Peninsular 
merchant salesman is ready to help you get the most from 
every color job... whether it is an all-out process color job, 
clever color-on-color, or black on color. From a selection 

of over 100 whites and colors, your Peninsular man can 
suggest the cover or text sheet that will work best, add 

most to the results you want. Remember Peninsular 

next time you want to put on a big show with COLOR. 


This message ia printed on 65¢ Snow White Tuscan Cover. 


There are two whites and eleven colors available in Tuscan 
aee tent-top above for colors). All Tuscan colors are stocked 
in 508, 65# and 1308 double thick. Both whites also in 808. 
New Snow White Tuscan Opaque offers a 70# matching text 


PENINSULAR PAPER COMPANY 


YPSILANTI, MICHIGAN 


° Tuscan © Economy ©* Orkid « Duplex * Bermuda *¢ Zamora 
Stock [ Med Pab * Twin Tone « Angelo * Wolverine * Snoweave * Tintex 


PRESENTING COUNT NICHOLAS Ringmaster 
of Clyde Beatty-Cole Bros. Combined Shows... formerly 
with Ringling Bros. & Barnum and Bailey Circus 





Craftsmen’s 50th-Year 
Book Nears Completion 


(Concluded from page 59) 
office reproduction processes completes 
this section of the book. 

“To a summary of the changes which 
have occurred in the graphic arts industry 
is added a postscript of the technology of 
the future.” 

Each chapter or section was designed by 
a different designer and was produced un- 
der the auspices of a local Craftsmen’s 
club. The paper varies from section to sec- 
tion, and printing often includes several 
colors. Some process color is included. The 
trimmed size of the book is 8x11 inches, 
and the bulk is approximately two inches. 

Printing Progress is bound in morocco- 
grained black cloth which has been dec- 
orated with blind and four colors of foil 
stamping. The seven-pound volume is 
being distributed in a slip-case and a spe- 
cially-designed mailing carton which was 
also contributed. 

The executive committee responsible 
for the completion of the project includes 
—hbesides Howard N. King, chairman, and 
Clifford L. Helbert, editor—A. R. Tom- 
masini, superintendent of the University 
of California Press, Berkeley; A. E. Gieg- 
engack, president of the National Graphic 
Arts Expositions, Inc. and former Public 
Printer of the United States, and J. Homer 
Winkler, technical adviser, Battelle Me- 
morial Institute of Columbus, Ohio. 

Of the 10,000-copy edition which was 
produced, only a few hundred copies re- 
main for sale. General Chairman King 
said, “It is hoped that some of the copies 
still available will be ready for sale at the 
August 7-10 Atlanta convention of the 
International Association of Printing 
House Craftsmen, and that distribution of 
the subscription copies will be completed 

that time.” 


New Proofreading Plan 
Utilizes Electronics 


(Concluded from page 87) 

permit instantaneous switching between 
the dictate and the playback functions. 
The total of man-hours required for 
proofreading by the new technique ap- 
pears to be significantly less than by either 
of the old methods. Most important, how- 
ever, the accuracy of communication be- 
tween the copy-holder and proofreader is 
brought close to perfection, for they are 
the same person. 

In the present experiment, various 
makes of dictating machines were tested, 
and compared from the standpoints of 
simplicity of operation, quality of record- 
ing, initial cost and probable maintenance 
and depreciation costs, cost of materials, 
ease of “spotting” positions during use, 
space required for equipment, rewinding 


112 


time in the case of tape recorders, and ease 
of transfer between “dictate” and “listen” 
positions. 

In the end the Philips dictating machine 
was selected, and an important modifica- 
tion proposed by the University of To- 
ronto Press was immediately incorporated 





CONVENTIONS 


What 


Where When 











JULY 

Western Packaging and Materials Handling Ex- 
position, Pan-Pacific Auditorium, Los Angeles, 
July 19-21. 

AUGUST 

International Printers Supply Salesmen's Guild, 
Biltmore Hotel, Atlanta, Aug. 5-6. 

Seventh District Conference, International Asso- 
ciation of Printing House Craftsmen, Biltmore 
Hotel, Atlanta, Ga., Aug. 5-6. 

International Association of Printing House 
Craftsmen, annual convention, Biltmore Hotel, 
Atlanta, Ga., Aug. 7-10. 

Southern Newspaper Publishers Association 
(Eastern Division), mechanical conference, Hotel 
Dinkler-Tutwiler, Birmingham, Ala., Aug. 14-16. 

International Graphic Arts Education Associa- 
tion, annual Conference on Printing Education, 
University of Houston, Houston, Aug. 14-19. 

International Typographical Union of North 
America, annual convention, Denver, Aug. 20-25. 


SEPTEMBER 

Canadian Graphic Arts Industries Association, 
annual convention, Charterhouse Hotel, Winni- 
peg, Sept. 14-16 

National Business Forms Associates, annual con 
vention, Chase-Park Plaza Hotels, St. Louis, Sept. 
14-17 

Mail Advertising Service Association Interna- 
tional, annual convention, Sheraton Cadillac 
Hotel, Detroit, Sept. 17-20 

National Paper Trade Association, fall conven- 
tion, Conrad Hilton Hotel, Chicago, Sept. 18-21. 

Business Forms Institute, fall outing and meet- 
ing, The Greenbrier, White Sulphur Springs, W. 
Va., Sept. 19-21. 

International Printing Pressmen and Assistant's 
Union, annual convention, Hotel New Yorker, 
New York City, Sept. 26-30. 


OCTOBER 

National Association of Photo-Lithographers, 
annual convention and exhibit, Conrad Hilton 
Hotel, Chicago, Oct. 5-8. 

Direct Mail Advertising Association, Americana 
Hotel, Miami Beach, Fla., Oct. 9-15. 

American Photoengravers Association, annual 
convention, Statler-Hilton Hotel, Buffalo, N.Y., 
Oct. 10-12. 

National Metal Decorators Association, annual 
convention, Shoreham Hotel, Washington, D.C., 
Oct. 17-19. 

International Typographic Composition Asso- 
ciation, annual convention, Statler-Hilton Hotel, 
Dallas, Oct. 19-22. 

Printing Industry of America, Financial Man- 
agement Training Institute, Edgewater Beach 
Hotel, Chicago, Oct. 19-24. 

International Association of Electrotypers & 
Stereotypers, annual convention, Continental Hil- 
ton Hotel, Mexico City, Mexico, Oct. 23-26. 

Printing Industry of America, annual conven- 
tion, Sheraton Park Hotel, Washington, D.C., Oct. 
24-27. 

Packaging Institute, annual national forum, 
Statler-Hilton Hotel, New York, Oct. 31-Nov. 2. 


INTERNATIONA e/a ENTIC 


tlanta 








by the manufacturers. This involved in- 
sertion of a dictate-playback switch in 
the wiring, to permit change-over of func- 
tions without necessity of attaching and 
removing plugs. 

A special advantage of the Philips ma- 
chine is that the tape is carried in a plastic 
magazine, and may be recorded on both 
edges; é.¢., the magazine may be “flopped” 
at the end of the tape (approximately 20 
minutes), and the dictation continued on 
the other edge of the tape. When this is 
complete, no rewinding is necessary before 
playback, which may begin either im- 
mediately or after additional magazines 
have been loaded with copy. Reference to 
break-off points in the manuscript, as well 
as other advice to the proofreader can be 
dictated at the time of reading the original 
copy. 

The experiment at the University of 
Toronto Press seems to indicate that elec- 
tronic copy-holding possesses advantages 
ranging from increased accuracy to in- 
creased output and lessening of fatigue. 


Personality Conflict 
Loses Job for Salesman 


(Concluded from page 86) 
his company and ours, at a mutually agree- 
able price. Nothing more. 

He appeared mollified, and we went off 
into a discussion of photography. But by 
now the bubble had burst. My next couple 
of calls were conducted in such a frigid 
atmosphere that the project was shortly 
shelved completely 

I am certain the buyer realized after- 
ward the absurdity of his irritation. And, 
of course, realizing the absurdity of it 
served only to increase his embarassment 
in my presence. 

I am convinced, however, that even 
without the hallway incident, this buyer 
and I would never have gotten together 
on this or any other order. I don’t know 
what kind of personality would jibe with 
his, but obviously mine did not. 

This doesn’t mean that I give up on 
a prospect if we don't hit it off from the 
start. But I do pay a lot more attention 
to a man's reactions to me and to my 
presentations 

And you can bet, I don’t wait for cus- 
tomers in their private offices. 


Miller Printing Machinery Co. 
To Make Trailblazer Presses 

The Miller Printing Machinery Co. of 
Pittsburgh has acquired manufacturing 
and patent rights of the Trailblazer web 
offset press from the Waldron-Hartig di- 
vision, Midland-Ross Corp. F. G. Betlock, 
Miller vice-president, said that definite 
marketing plans have not been made. 

Although web offset is a new field for 
the Miller Printing Machinery Co., the 
firm has manufactured web-fed gravure 
multicolor equipment for many years. 
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RIT Hosts 10th Annual 
Quality Control Seminar 


The 10th Quality Control Seminar for 


the Graphic Arts Industries, sponsored 
early by the Graphic Arts Research De 
partment at Rochester Institute of Tech 
nology, was held June 6-10 at Towne 
House Motor Inn, Rochester, N.Y 

How to measure and control printing 
quality was the basic subject for study 
Case histories were used for emphasizing 
the need for quality control. Sampling 
methods and their job-to-job applications 
were explained. The entire program was 
lesigned for making buyers as well as 
producers of graphic arts materials famili 


ar with methods required for launching 
ind administering statistical quality con 
uniform, 


programs ensuring more 


eciscly-measured products and reducing 
osts. Registrants learned how to plot and 

ret control charts and then use them 
jality 


mproving q 


nz round table sessions gave reg 
nts oOpportunitics to discuss with fac 
members their particular interests in 
improving 

lity. This in 


t ways for soiv 


annual RIT-SQC Award for 
ntributions to graphic 


{ito Dr. Carl 


Pl of Greater Miami Picks New 
Officers; C. M. Leavy President 


New President of the Print ng Industry of Great 
er Miami, Charles M. Leavy (left), Nationol Li 
thographers, Inc., receives the gavel of office 


from C. C. Crosby, the retiring PIGM president 


Edward Deegan of Atlantic 
and Robert Murphy of the 


Press, Inc., 
Printers, Inc., 
Printcrafters, vice-presidents, and W1l 
liam Uhle, Miami Post Publishing Co., 
secrctary-treasurer 

New directors are Arthur Weiss, A. D 
Weiss Lithographing Co.; James Ludwig, 
Franklin Press, and C. C. Crosby, Center 
Printing Co., the association's retiring 
president 


Acquires Middlesex Products 


Hampden Glazed Paper & Card Co., 


Holyoke, Mass., has acquired the Middle 

sex Products Corp., Cambridge, Mass., and 
formed the Hampden-Middlesex Corp. of 
Holyoke 


Transkrit Corp. Now Encoding 
Checks With Magnetic Ink 

Transkrit Corp., spot carbonizing firm 
with plants in New York City and Chi- 
cago, is encoding bank checks with mag- 
netic ink for printers, stationers, and busi- 
ness forms dealers. Electronic testing 
equipment was installed for controlling 
quality in line with American Bankers 
Association specifications 

Check sorting machine manufacturers 
approved sam} le encoded checks taken 
from production runs, according to Rich- 
ard Neubauer, president. He forecast in- 
creasing demand for spot carbonized en- 


coded payroll checks 





Versatile 12 pound (24M) 


Office and 
Factory Forms 


Multiple Copies 
and Bulletins 


ALPENOPAKE 


stretches the advertising dollar 


Direct Mail 
Advertising 


The dollars you put into printed forms and 
advertising can be stretched by using 12 Ib. 


ALPENOPAKE. Designed for BIG SAV- 
INGS, this lightweight paper costs less per 
ream than regular bond and offset papers in 


Envelope 
Enclosures 


heavier weights. It saves postage and cuts the 
cost of filing. It is titanium treated for maxi- 
mum opacity and tub sized to insure smooth, 
uniform printing, whether offset or letterpress. 
ALPENOPAKE is ideal for a wide variety 


of uses because it is highly opaque for its 
weight and is available in brilliant White and 


six bright colors. 


Send for new bro- 
chure demonstrat- 
ing practical uses | 
of ALPENOPAKE 


Catalogs 
Price Lists 


FLETCHER 


== 
PAPER COMPANY 


General Sales Offices: 20 N. WACKER, CHICAGO 6, ILLINOIS 


Mill ot ALPENA, MICHIGAN 
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Six young Evropeon businessmen recently watched a Fotosetter in action in the Typo Photo Compo 
sition, Inc. plant. They ore (I. to r.) Ralph E. Guyer, Switzerland; Kjell Linder, Sweden; Walter 
Rufenacht, Switzerland; H. A. Burgers, Holland; Robert Jeker, Switzerland; Volker Bergmann, Ger 
many, and Jack Abrams of Typo. Seated is Harry Schwechler, also of Typo. The businessmen were 


taking part in on “Experiment in International Living’ and spent a month in the Philadelphia oreo 


Ronald S. Freiman (second from left), president of the Newark Printing Co., Newark, NJ., receives the 


Whiting-Plover Paper Co.'s trophy awerd from R. L. Hensler. The award plaque, which was also pre 
sented, is held by David Rudd (second from right), vice-president of Newark, and Bernard Bloom of the 
JB Card & Paper Co., suppliers of the stock. The trophy and plaque were awarded for the outstanding 
design and production of the Newark Printing Co.'s own letterhead, designed by Keyes, Martin & Co 


Graphic Arts Institute of New England's annual conference was held at Lexington Inn, Lexington, Mass., 
on Mar. 30. Taking part in ponel discussion on “What Are Printers Doing to Each Other?” were (| 

Dona'd Morris, John A. Lowell Bank Note Co.; Eugene Gordon, Jr., Rand Avery-Gordon Taylor, Inc.; Jo 
sich Heal, Spaulding-Moss Co.; Donald Hagar, Rapid Service Press; Frank Dobel, Standish Lithograph 


PI of Illinois Elects 
F.C. Landis President 


The Printing Industry of Illinois has 
named Fred C. Landis, executive vice-pres 
ident of Logan Printing Co. of Peoria, to 
serve as president. He is the first president 
of the association to come from an area 
outside metropolitan Chicago 

Mr. Landis was elected at the 35th an 
nual meeting of PII, held recently in Chi 
cago. Elected to serve with him as PII vic 
presidents are N. B. Jacobson, president 
of the Huron Press, Chicago, and Joseph 
J. Hennessey, president of Sherman-Hen 
nessey Printing Co. of Chicago. Walter 
Steinmeyer of Chicago's Diversey Print 
ing Co. was reelected treasurer 

More than 125 graduates of PIl's 
Charles M. Stewart Graphic Arts Insticure 
received certificates of completion at the 
meeting. Another presentation was mad 
to John H. Goessele, Jr., retiring president 
of the association. He received the secon 
PII Benjamin Franklin award for his con 
tributions to the organization 

Members heard Floyd Simerson 
president, Sears, Roe bu 
on work simplification 
Sunshine Biscuit Co 


Advertising Counc 


president 
president of the 
New York 


need for new ideas in industry 


addressed members 


John H. Goessele, Jr. (left), 


of the Printing Industry of Illinois, receives 


retiring president 


Pil’'s Benjamin Franklin Award from the associo 


tion's newly-elected president, Fred C. Landis 


Graphic Supply Forms Subsidiary 
Graphic Supply Co., New York Cie 

Grafco Roller Co., Inc. as a sul 

sidiary for distributing graphic arts rollers 


made by the United States Rubber Co. ¢ 


has set uf 


4 io TLCS is Gratcos vice president lirect 


ing operations at 22 Bond St., New York 
City. Benjamin Tankel, Grafco president 
is also president of Graphic Supply C 


which took over the roller distributorshiy 
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-..-and you can have CONFIDENCE in 


~Curlpront” 


PERFECTION’S. NEW ...REVOLUTIONARY... 


GUMMED LABEL PAPERS 


the All-New Process Gumming that 
REFUSES TO CURLI 


Here is a gummed paper that prints and handles as 
easily as any other kind of paper and is MORE 
PROFITABLE than most! A completely new process of 
gumming that is not adversely affected by changes 
in temperature or humidity. It allows the paper to 
expand or contract without curling. No storage prob- 
lem on broken packages. 


@ Our Free Sample Book has all the information. 
Available from 100 Fine Paper Merchants. 


by the makers of 


PERFECTION . 


Fiat Gummed Paper 


PERFECTION 
SS A grade and finish 


__ for every need. Also 
age *, lab-developed grades for 
A specific requirements. 


187¢ 


PAPER MANUFACTURERS CO. 


PHILADELPHIA 15, PENNSYLVANIA 


Sales Representatives’ ATLANTA + CHICAGO + CLEVELAND ~- DALLAS 


Complete list of distributors in Walden’s “Paper Catalog.’ KANSAS CITY - LOS ANGELES » NEW ENGLAND + NEW YORK + SYRACUSE 








20—count ’em—20 big 


reasons why 


leading lithographers choose famous 
3M Type “R” Photo Offset Plates for 


BRAND 


3 out of 4 jobs! Why don’t you, too? 


Easier handling because of lighter weight . . . supe- 
rior registration because of ‘“‘zero’’ stretch... 
cleaner runs because oxidation has no adverse 
effect . . . safer to use because they can be run 
without bichromate . . . longer shelf life . . . no dark- 
room needed...nodarkreaction...nocontinuing re- 
action...constant exposure time. ..nogumming for 
shutdowns . . . may be stored indefinitely . . . not 


affected by heat and humidity... perfect dots... 
better solids from less water . . . easier desensitiza- 
tion, residual coating is not trapped .. . less ink 
and water used... truercolor fidelity ...noshopcoat 
ing... no variabies and inconsistencies . . . you 
save time and money. All 

k PRINTING 
big reasons why you will 3m & PRODUCTS 
like these famous plates! em DIVISION 





L. F. Neely, Head of Neely 
Printing Co., Chicago, Dies 
Lloyd F. Neely, president of the Neely 
Printing Co., Chicago, died June 9. He 
had been in the printing industry since he 
was 15, when he 
became an appren 
tice in a trade com 
posiuon plant. He 
formed the Neely 
1910 in 
fourth-floor walk 


Co. in 


up quarters. Since 
then the firm has 
made two major ex 
pansions into new 
Lloyd F. Neely plants. In 1942 the 
ompany entere d 

offset held by 
plane of the Buckley-Dement Co., Chica 
zo. In 1955 W. S. Woolsey, Mr. Neely's 


business as Mr 


purchasing the entire 


son-in-law, entered the 
Necly's executive assistant. He assumed 
ipon Mr. Neely’s death 


the presiden 


L. A. Distributor for Amsterdam 
3419 We st 


Magnolia Blvd., Burbank, Calif., has been 


Amport International, Inc., 
ippointed Los Angeles area distributor of 
lam Continental Types and Graphic Arts 

t. Im - New York City. Ameri 
14 found 


pean type faces imported by Amster 


ly faces are cast by 


izht countries 


The Wisconsin State Boord of Vocational and Adult Education recently set up an offset printing dis- 


play on the Capito! Square in Madison to publicize graphic arts instruction offered in Wisconsin 


vocational and adult schools. The disp'ay was designed by the LaCrosse Vocational and Adult School 


Champlain Starts Training Courses 
Champlain Co., rotogravure printing 
and fabricating equipment manufacturer, 


Roseland, N. J, 


five-day courses for training enrollees to 


has launched a series of 


operate and maintain the company’s new 
Registron C-300 electronic control for 
automatic proportional correction of col 


or-to-color and cut-to-print register 


AMA Plans Packaging Course 


The American Management Associa 
tion has scheduled a packaging manage 
ment lecture course for the week of Oct 
31 at Hotel Astor, New York City. The 
course is offered for managers and others 
who wish to increase their knowledge of 
the application of management principles 
to modern packaging needs 


Your 3M lithographic supply dealer 
has the complete performance story! 


Actually, we'd much rather you wouldn't 
take our word for how good, how consistent, 
how dependable these plates are. We'd much 
rather you would get in touch with your nearby 


It's one thing to read the words in an adver- 
tisement... it's another to see these words in 
action right in your own shop. Those words on 
the opposite page, for instance. There are 
some pretty strong claims in those words. We 
ask you to believe what we say about 3M 
Brand Type ‘'R"’ Photo Offset Plates. But you 


don't have to. 


PRINTING PRODUCTS DIVISION & 


3M lithographic supply dealer an 
come over and prove our words. We're con- 
fident he can do it to your satisfaction. Call 


ask him to 


him now. Or mail the coupon. 


NAME 
TITLE 
COMPANY 


ADDRESS 


MINNESOTA MINING AND 

MANUFACTURING COMPANY 

Dept.PBK-70, St. Paul 6, Minnesota 

Will you please arrange for a demonstration of 3M 
Brand Type “'R”’ Plates in my own shop. 


ZONE _STATE 


Tiinwesora Affinine ano \fanuracrurine COMPANY Gy 


... WHERE RESEARCH IS THE KEY TO TOMORROW 


ST. PAUL 6, MINN, 





Hammermill Names DeVitt 
Executive Vice-President 


Election of John H. DeVirtt as execu- 
tive vice-president, John E. Franzen as 
vice-president for marketing and Donald 
S. Leslie, Jr., as treasurer of Hammermill 
Paper Co. was announced by Donald S. 
Leslie, Sr., at the stockholders annual 
meeting 

Mr. DeVitt joined the company in 
1922, was treasurer when he was elected 
to the board in 1953, and became assistant 
general manager early in 1958. He is a 
director of the Beckett Paper Co., Hamil- 


ton, Ohio, and Grays Harbor Paper Co., 
Hoquiam, Wash. Both are Hammermill 
subsidiaries. 

Mr. Franzen has been associated with 
Hammermill since 1946, when he com 
pleted his World War II service as a ma- 
jor in charge of central procurement of all 
paper and paper items. In 1949 he became 
sales research manager. Since last Decem 
ber he has been general sales manager. 

Mr. Leslie, a Princeton University grad- 
uate with a master's degree from Harvard 
Graduate School of Business Admin 
istration, joined Hammermill in 1956 fol- 
lowing World War II service and several 
years of experience with other companies 
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Interchangeable 


Bonus No. 


Exclusive with the UNIVERSAL STRIP CASTER 


Eliminates the buying of separate molds for extra faces. 


With a Universal Strip Caster you can cast 16 rule faces 


from a single rule mold. You need only one rule re 
mold for each strip thickness and the slide matrix 


for the face. 


Compare production, performance and price and 
youll choose a Universal Strip Caster. 





Mom Thelen 


T of a 
henna 





Send for free folder and sample 2 pt. hairline. 


NIVERSAL MONO-TABULAR CORPORATION 


Manufacturers of the Honig Multiple Broach 


715 N. CENTRAL EXPRESSWAY + 
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RICHARDSON, TEXAS 


F. B. Myrick New Dexter 
Trade Relations Manager 


Frank B. Myrick has been appointed to 
the newly-created post of trade relations 
manager of the Dexter Co., a division of 
Michle - Goss - Dex 
ter, Inc., Chicago 
He will make his 
headquarters at the 
Dexter plant in 
Pearl River, N.Y 
Prior to this ap 
pointment, Mr 
Myrick was for 1§ 
years editor of 
Book Production 
Frank 8. Myrick magazine. He is 
also the author of 
the textbook, A Primer in Book Produc 
tion. At the Dexter (¢ O., Mr. Myrick will 
be responsible for maintaining close con 
tact with the various segments of the 
graphic arts industry 

He will also assist in production prot 
lems and in the development of techniques 
and systems that can utilize Dexter's bind 
ery products. He will have the further re 
sponsibility of editing Dexter's internal 


publication, Dexter Digest 


J. R. Alf Heads BFI 
Cost Manual Revision 


The Business Forms Institute is revis 
ing its five-year-old Cost Accounting Man 
wal. Heading the committee charged with 
this task is John R 
Alf, assistant to the 
general manager of 
the Hamilton 
Autographic Regis 
Hamilton, 

Ohio. His commit- 


ter Co 


tee met in New 
York City recently 
to further plans for 
complete revision 
to bring the manual John 8. Alf 
up-to-date and 

make it useful for both large and small 
forms printing companies. Price Water 
house & Co., accounting firm in New York 
City, is working with the committee. The 
current manual is available to nonmem 
bers as well as to BFI's 35 member firms, 
according to Mr. Alf 


Paper Executives Move Up 

Alexander Calder, Jr., the president of 
Union Bag-Camp Paper Corp., has been 
elected chief executive officer succeeding 
his father Alexander Calder, who became 
honorary chairman. Hugh D. Camp, form 
er executive vice-president for finance, was 
elected chairman succeeding Alexander 
Calder. James L. Camp, Jr., vice-chairman 
of the board, was named chairman of the 


executive committe 
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MGD Forms West German 
Manufacturing Affiliate 


Michle-Goss-Dexter, Inc., Chicago, has 
established a new manufacturing afhliate 
in West Germany. Known as MGD Ma 

chinenfabrik fuer 

Graphische Indus 

trie und Druck 

GMBH, the firm is 

owned by MGD's 

Swiss subsidiary, 

Michle-Goss- Dex- 

ter, S. A. Fribourg 

T. Niggl, manager 

of international op 

erations for MGD 

Ted Niggli resident of 

the Swiss subsidi 
ary, said construction on the West Ger 
man plant has begun at Offenbach near 
Frankfort, and will be completed shortly 
The plant will produce American-de 
signed printing and binding equipment 
for sale in international markets. It is al 
ready making Dexter-Christensen stitch 


rs in rented quarters 


Holds Progress Exhibit 


Printing Developments, Inc. is display 
a progress feport in pictures at ifs 
York executive offices. This is the 
first progress exhibit since the company 
was established in 1950 as a wholly 
wned subsidiary of Time, Inc 
Trade paper editors previewing the ex 
hibit saw many samples of offset printing 
n Lithure and Lithengrave plates. They 
inspected with special interest multicolor 


productions for which the PDI Color 


F. Ookes, president of Charles Francis Press 
Inc eft) new chairman of the Boord of Com 
mercial Arbitration of the Federation of Graphic 
Arts of New York, receives govel from retiring 
chairman F. A. Young, Mail & Express Printing 
Co, Inc. The new vice-chairmon is Chorles E 
Schatvet, Guide-Kalkhoff-Burr, Inc. The orbitro 
tion boord has helped to settle disputes in the 


graphic arts industry for more thon 48 yeors 


Scanner was used for making continuous 
tone separations 

The display covers a broad range of 
color use for magazine editorial, general 
advertising, ROP newspaper work, pack 
aging, books, catalogs, posters, annual re 
ports, and house organs 

Chester T. Marvin, market develo; 
ment director, said that the exhibit was 
designed to show the broadening scope of 
the company’s graphic arts products and 
services, which also include a line of off- 
set chemicals 

PDI's offset platemaking plant is lo- 
cated in Racine, Wis. The company has 


scanner studios in Stamford, Conn., and 


Chicago, Overseas scanner studios are in 
Paris, London, and Haarlem, Holland. 


Harold S. Greason Dies at 65 

Harold S. Greason, who served on the 
American Writing Paper Corp. sales staff 
for 40 years, died suddenly on May 9 in 
his home at South Orange, N.J. He was 
born 65 years ago in Newport, R.L, at- 
tended grammar and high school there, 
and graduated from Princeton Univer- 
sity in 1918. He served in the U.S. Navy 
in World War I and joined American 
Writing Paper Corp. in 1920. He became 
a New York City area salesman in 1922 
and head of the New York office in 1938. 





feferred Wisk Mutual selects 


Sorg’s WHITE SOREX for its “Policy Kit” 


The p 
nght were monvtactur 


rporation for Preferr 


Where strength and durability count most 


on jobs like 


heavy-duty envelopes, displays, charts, file pockets you'll 


find SOREX the choice of people who know paper best. 


And yet, for all its toughness, snap, and stamina, SOREX 


in dazzling bright White or warm, rich Cream—has a printing 


surface that produces beautiful results by letterpress or offset 


lithography. For proof, simply call your Sorg distributor and 


have him furnish you sample sheets of SOREX for a press-test 


of your own. You'll discover quickly why SOREX should be 


Your Seorg distributer will be happy 
to provide you with swatch books of 
SORE X in beth White and Cream 


your top choice for the next job that calls for a paper with 


its remarkable strength and beauty. 





© hhemwtectere: ond Converters of Stock Lue end Specmaity Papers 


Offices in NEW YORK «+ CHICAGO + BOSTON « ST. LOUIS - LOS ANGELES 
SOR8G STOCK LINES 
WHITE SOREX « CREAM SOREX + LEATHER EMBOSSED COVER « PLATE FINISH « EQUATOR INDEX BRISTOL - REGISTER BOND 
MIDDLETOWN POST CARD + 410 TRANSLUCENT +« EQUATOR LEDGER + SORG'S BLOTTING + TENSALEX 
GRAMITEX « PARCHTEX 
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A two-color offset press scheduled to serve a tour of duty in graphic arts reseorch is inspected 


at the Harris-Seybold Dayton plant by George C. Houck (left), Harris-Seybold president, and William 
H. Webber, executive director of the Lithographic Technical Foundation. The press, on loan from 


Harris-Seybold Co. to LTF, will be used in lithographic research projects in LTF’s Chicago laboratories 


ees ee 
Mueller Color Plate Co. is planning an addition of approximately 40,000 squore feet to the offset 


ond gravure divisions of its Milwaukee plant. Completion of the project is scheduled for early autumn 


The Printers League Section, New York Employing Printers Association, officers for 1960-61 are (I. tor 


Anthony Perrusi, Advertising Agencies Service Co., president; Seymour Udell, Advertisers Offset Corp., 


vice-president; Robert B. Davis, Davis Delaney, Inc., treasurer; M. A. Kelly, NYEPA staff, secretary 
A. F. Brown, Jr., (center) receives a Junior Achievement advisor pin from Richard T. Hicks, chairman 
of the educational committee, Printing Industry Association of Connecticut and Western Massochu 
setts. Pins were presented to Bond Press, Inc. personnel who served as industry advisors to Pre 
cision Printers, the Junior Achievement company sponsored by the association. Looking on are (I. to 


r.) Robert H. Cagenello, association chairman, and advisors R. H. Jacobson and K. A. Sassaman 
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Testimonial Dinner Given 
J. E. Eddy, M-G-D Head 


Nearly 300 friends and associates at 
tended the testimonial dinner given by the 
Printers Supplymen’s Guild of Chicago on 
May 13 to honor John E. (Jack) Eddy, 
chairman of Miehle-Goss-Dexter, Inc 

Some of Mr. Eddy’s closest friends an 
associates took part in a program teting 
the man who has led the Michle Co. in 
modernizing pressroom equipment and i 
bringing universally-accepted methods t 
the graphic arts tou y. In a modified 
This Is Your Life” sequence, several otf 
Mr. Eddy’s friends were presented as sur 
prise guests; each one covered a phase ot 
Mr. Eddy’s career tro arly days on th 
gridiron at Princeton to his 
as head of one of the graphic arts 
try's leading firms 

A silver tray was presented t Mr. Edd 
as a remembrance of the occasion. A leath 

r-bound volume containing {| 
lanions from 


issOociatcs Was 


Maclean-Hunter Acquires 
Rolph-Stone-Clark, Ltd. 


Control of Rolph-Stone-Clark, Lt 
Toronto, a long-established lithographing 
packaging company with five pl 


ired by Maclean-Hunter Pu 


investme 

arnings, said Fl 
1f Maclean-Hunter 

letterpress 


in offset lithogray 


Color Experts Visit U.S. 


Eight German color experts who cam 


to this cor y recently under the auspices 
of the Council for International Progress 
in Management have toured plants ir 
New York, Boston, Ortawa, Pittsburgh 
Chicago, and other cities. Heading the 
group was Dr. Manfred Richter, director 
of the German Federal Board of Testing 
Mat rials color rese arc h laboratory 

Points of call included the Sun Chem: 


cal Corp. graphic arts laboratories at East 
Rutherford, N.J., where the compan 
hosted the group at a farewell luncheon 

Dr. Richter said that he and his col 
leagues had found the United States ¢ 
be tar ahead his country in methods 


iz and specifying colors 
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The beautifully designed, expertly manufactured Miller- 
M-A-:N Offset Presses are “‘masters of the task”” when called 
upon for the production of the highest quality work in standard 


Write today bleed sizes. 

for SAFETY MARGINS in sheet and transfer sizes, 

descriptive SAFETY MARGINS in inking and dampening 

literature! capacities stand ready when needed to provide 
SAFETY MARGINS in quality that keep your 


customers satisfied! 


MILLER PRINTING MACHINERY CO. 


1115 Reedsdale St., Pittsburgh 33. Pa 


in Canada: 
SEARS LIMITED + 253 Spadina Road * Toronto 4, Ontario 


safety margin: safet 





BOOKS FOR 
PRINTER 


THE 


oe 


The Inland ond Americon Printer and Lithographer maintains a Book Department. A Book List moy 


be obtained by writing the mogazine, 79 W. 


St., Chicago 3. When so noted, books reviewed 


here may be obtained by sending money order or check with order. Price includes 35¢ for handling chorge 


Paper the Fifth Wonder 
By J. H. AINSWORTH (PRINTER AND 
LITHOGRAPHER Book Dept. $5.35 

In this revised second edition of his 
book, Mr. Ainsworth tells the story of pa- 
per, its history, manufacture, and uses. In 
352 pages, illustrated with his own draw- 
ings, he describes the development of pa- 
per: means of manufacturing it; present- 
jay papermaking, starting with forestry 
and following through to coloring, sizing, 
loading, and converting, and paper uses in 
today’s economy 

A large section of the book is devoted 
to a description of the various printing 
and composition methods; cutting, trim- 
ming, and binding; proofreading, and the 
properties, manufacture, and printing 
characteristics of inks. It also includes 
more than 30 pages of graphic arts, paper, 
and printing ink terms, plus a 56-page 
listing of paper markets, listed alphabeti- 
cally by industry and showing the paper 
items used by each industry 

Paper the Fifth Wonder is a highly- 
readable, easily-understandable volume, 
with a great deal of useful information 
tor anyone in the graphic arts industry. 
Occasionally, its historical sections are not 
as adequately researched as they might be. 
For example, Mr. Ainsworth says, “Type 
has been set by hand since the invention 
of movable type by Gutenberg in 1440.” 
Actually, it was set by hand years earlier 
in the Orient. Also his dates of 1440 for 
Gutenberg and of 105 A.D. for the in- 
vention of paper are highly arbitrary. 
However, considering the value of his 
L, 


ook as a handbook on paper for the 


graphic arts, these are minor objections 


1960 Sales Promotion Calendar 
EDITED BY EDWARD F. ENGLE AND MAY 
STERN (Sales Promotion Division, Na- 
tional Retail Merchants Association, 100 
W. 31st St, New York 1. $4 for mem- 
bers; $8 for nonmembers ). 

An index of special days and their spon- 
sors, figures of the sales percentage each 
month of the yearly volume for hundreds 
of products, monthly planning pages, and 

idget helps are all part of this spiral- 


und calendar. It shows national promo- 


122 


tion that stores can tie in with, provides 
for a daily sales and advertising compari- 
son with 1959, and has other handy fea 


tures for retail promotion purposes 


Alphabet Thesaurus 
By EDWARD RONDTHALER (Reinhold 
Publishing Corp., 430 Park Ave., New 
York 22. $10 

The work of Mr. Rondthaler and 
Photo-Lettering, Inc., New York City, this 
is a remarkable collection of type speci 
mens-——more than 3,000, in fact, plus de 


rivatives of each face (bold, italic, etc 
The point is that these are the styles avail 
able with photolettering, and, we assume, 
from Photo-Lettering, Inc. in particular 
But regardless of the typesetting methods 
employed, anyone who selects type for 
printed matter will find this a valuable and 
exhaustive reference book of all classifica 
tions Of type faces 

In the beginning of the book, 60 type 
classifications, e.g., gothics, romans, out- 
lines, are listed with page numbers for 
each. By turning to the page listed for 
any classification, the reader finds that 
kind of type faces in one size but in vari 
ous weights with another page number 
under each weight. When he selects the 
weight he wants, he turns to the page 
listed under that showing and finds the 
cype in the desired weight shown in sever 
al sizes with its various derivatives 


Old-Fashioned Type Specimens 

(The New York Public Library, Central 
Building, Sth Ave. and 42nd St., New 
York 18. 75¢) 

This 22x34-inch broadside is nearly 
covered on both sides with 19th century 
type samples and a number of 19th cen 
tury engravings. The types and engrav 
ings are part of the Robinson-Pforzheimer 
collection of several hundred old-fash 
ioned type fonts. They were acquired 
Carl H. Pforzheimer from Elrie Robinson, 
printer in St. Francisville, La., and pre 
sented to the library by the Carl and Lil; 
Pforzheimer Foundation, Inc 

Reproduction proofs of type set in any 
style shown on the broadside or of any of 
the engravings may be ordered from the 


library. Any order above the minimum 
charge of $5 will be supplied at cost. A 
catalog of the complete collection is avail- 
able at the library, and proofs set in any 
of its fonts or of any of its 1,440 cuts may 
be ordered 


Profitable Newspaper Advertising 
By EDMUND C. ARNOLD (PRINTER AND 
LITHOGRAPHER Book Dept. $4.85) 

All of the practical aspects of getting an 
effective retail advertisement in a newspa 
per are treated in this book. It tells how 
to prepare good copy, what to try to 
achieve in illustrations, and how to make 
attractive layouts. It also discusses the use 
of type, use of space, and the most effective 
and economical way to prepare artwork 


for reproduction 


Morgan Press Types 
(PRINTER AND LITHOGRAPHER Book 
Dept $6 45 

Morgan Press, Scarsdale, N.Y., has a 
catalog of its extensive collection of 19th 
century type fonts, acquired by Willard 
D. Morgan over a pericd of 20 years. This 
paperbound catalog shows hundreds of 
samples of the types available for repro 


luction proofs 


ByChrome Color Control Book 
(PRINTER AND LITHOGRAPHER Book 
Dept. $6.35 

From the pages of this book an artist 
can select any of 10,640 coiors that can 
be matched with standard inks and tech 


] 1 
coio;rs 


niques. They are made with 


combined with black and two-color 


combinations. Holes punched in all the 
sheets allow the artist to compare any col 
or to be matched with any color patch in 
the book. Each page shows the solids of 
two colors plus 12 graduated values of 
each and the result of their combinations 
Only materials commonly used by and 
easily available to lithographers were used 


to print these pages 


The ByChrome Color Control Book shows the ink 


mixtures required to produce 10,640 color hues 
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66 E'VE BEEN SOLD ON RUTHERFORD 
WY trecision Lithographic equipment since 1937 when we 
installed our first Rutherford Photo Composer. Our original 
Rutherford units were replaced in 1952 with larger and 

later models,” says Mr. Wm. MacLean, Plant Superintendent 

of Herald-Woodward Press Inc., Montreal, Canada. “In 

fact, it is our standard of accuracy.” 


“This kind of emphasis on high precision work, we 
believe, enabled us to be the first lithographers in Canada 
to use 300 line screen in 4 and 5 color production runs. 


In addition to our Rutherford Photo Composer, 
we have a Type RSPC Precision Color Camera 
and Type JWF Plate Whirler, also made by 
Rutherford. That’s why we say ‘Rutherford 

is our Standard of Accuracy’.” 


RUTHERFORD MACHINERY COMPANY 


DIVISION 


SUN CHEMICAL CORPORATION 


401 Central Avenue, East Rutherford, New Jersey 


Branches in Chicago e San Francisco e Montreal e Toronto 











NEW 
LITERATURE 


Those interested in literature described are asked 
to write direct to the company listed in the item 
Amsterdam Type Bulletins 

The Amsterdam Continental Types and 
268-276 Fourth 


has issued two new 


Graphic Equipment, Inc., 
Ave., New York 10, 
showings of Amsterdam types, Columbia 
Amazone. The Columbia type faces 
roman, italic, bold, and bold italic 

to 72-point body sizes. Amazone, a 

new linked, unkerned script type face is 
available in body from 14 60 


sizes to 


nmoinr 
PUITILS 


Stanford Brochure 
Salem, 
brochure on 


The Stanford Engineering Co., 


Ail 


, has issued an illustrated 
its unwind and rewind equipment. Turret- 
eype- t 


ype; heavy-duty, and light-duty units are 


included 
General Electric Bulletin 
Bulletin GEZ-3031, 


trophotometer for Measuring the Colors 


Recording Spec- 
t Materials,” describes in detail the fea- 
tures and operating principles of the Gen- 


eral Electric recording spectrophorometer, 


its automatic tristimulus integrator, and 
other accessories. The 12-page bulletin, 
which also includes cost-saving applica- 
tion information, and product specifica- 
tions, is available from the General Elec 
tric Co., Schenectady 5, N.Y 


Pastel and Metallic Ink Sample Book 

A new sample book, ‘Pastel and Metal 
lic Ink Color, 
Chromatone division of the Polychrome 
Corp., 2 Ashburton Ave., Yonkers 2, N.Y 


The book includes nine high gloss metal 


has been issued by the 


lic colors for printing labels, packaging, 


and direct mail pieces 


Infrared Linear Source Section 
Bulletin No. 59 
Source Section, 


240, “Intrared Linear 
gives full information on 
preéngineered modular oven components 
incorporating T-3 quartz lamps, quartz 
tubes, or metal rods as sources for infrared 
heat. The eight-page bulletin is available 
from the infrared division of the Fostoria 
( orp., Fe Storia, Ohio 


Ampto Bulletin 200 


A six-page gatefold brochure, describ 
ing and listing user applications and prices 


for its diffusion transfer photocopy 


papers 
and films, has been prepared by Amprto, 


Inc . Newton, N J 


chure are descriptions for over 


Included in the 
20 differ 


hilms, and the uses 


pro 


ent types of papers and 


for each type 





Se S 
, pane) 
ie 


se 
ea. 


PLIT-FOUNTAI 


Split-fountain Inking Problems ARE ENDED 


vith ortleb agitators 


On split-fountains for multicolor runs, 
Ortleb Agitators prove themselves invaluable 


Each color is individually agitated to maintain uniformity 


Savings on ink bills alone run from 10% to 30% 
Labor is saved. Spoilage avoided 


Ortleb Agitators are inexpensive 


A one-time investment that will last for years and years 


For complete information and prices... 


write, 


giving name and model of your equipment 


a 


There is an Ortleb Agitator for all presses of all sizes 


¥ 
*'rtleb Machinery Company 


3818 LACLEDE AVENUE 
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* SAINT LOUIS 8, MISSOURI 


Friden Flexowriter for Magnetic 
Ink Recognition Systems 

A booklet describing the purpose and 
of the ABA for 
magnetic ink recognition systems has been 
issued by Friden, Inc., San Leandro, Calit 
The Flexowriter ABA is designed for au 


operation Flexowriter 


tomatic check personalization and inscrib 
ing the special ABA characters and sys 
tems used in printing checks in magneti 
ink for automatic check handling 


Curtis’ sample book features a single illustra 
tive theme throughout, which oppears on the cov 


er and the dividers separating each paper group 


Curtis Sample Book 

A new sample book has been issued | 
Curtis Paper Co. of Newark, Del. A 
single illustrative theme 
out the book, 


the 
is used through 
appearing on the cover and 
the dividers separating each group of pa 
pers. Parts of the illustration, an enamel 

Lorimer collection 


in the Philadelphia Museum of Art, is re 


glass goblet trom the 


produced in process color, black haltton 
black halftone ove 1 on a scr 


tint, and line reproduction 


Towmotor Lift Truck Booklet 

A 18-page 
Model 590 fork lift truck has been issued 
I 1226 E. 152nd 


DY 
Sc., Cleveland 10. The new truck expands 


booklet describing the new 
the Towmotor Corp., 


warehouse capacity up to 50%, the manu 


facturer claims 


ATF Senator Cutter Bulletin 

Complete specifications and technica! 
data on the new ATF 61-inch Senator pa 
per cutter are now available in a bulletin 
issued by 
Co., 


the American Type Founders 
200 Elmora Ave., Elizabeth, N.J 


Nord Type Specimen Book 

Fonderie Olive, 28 Rue Abbe-Feraud 
Marseille 5, France, has issued a new type 
book 


sizes of its Nord type face. The type 


t 


specimen showing various point 
was 


lesizgned by Roger Excoffon 


Paper Shredders Catalog 


The Industrial Shredder & Cutter 
Salem, Ohio, has introduced a new catalog 


Co 


on its line of paper shredding machines 
Included are illustrations of typical in 


dustrial type crusher and shredder instal 


lations and two reference charts which 


PRINTER and LITHOGRAPHER for July, 1960 


























‘Meokeo) 40 heme cel - 





IN LETTERPRESS INKS? 


Speed King’s 18 easy-to-mix colors and black are all you need 
for fast, high quality color work. Packed in 1 and 5 |b. cans, 
ready to run on any job in the shop. Ask your IPI man for a 
Speed King color card... it tells the whole story! 


IPI, IC and Speed King are trademarks of Interchemical Corporation 





CORPORATION DIVISION 


EXECUTIVE OFFICES 67 WEST 44th STREET, NEW YORK 36, N. Y. 











show applications, capacity, speed, weight, 
dimensions, and mechanical and electrical 
drive details of each model. 


Pioneer Industrial Glove 
Selector Chart 
The Pioneer Rubber Co., 296 Tiffin 
Rd., Willard, Ohio, has issued a “Fool 
proof Industrial Glove Selector.” The 
chart shows the different types of indus- 
trial gloves manufactured by the company 
and their uses 
Day-Glo Gravure Color Guides 
Switzer Brothers, Inc., 4732 St. Clair 


Ave., Cleveland 3, has announced that 


color guides are available for its complete 
line of one impression Day-Glo gravure 
inks. The eight colors, printed by Beck 
Engraving Co., are available on label stock 
and carton stock 


First in Imagination . . . 

A new 12-page, two-color brochure, 
“First in Imagination First with Reali- 
ty,” has been published by the Automatic 
Transporation Co., 149 W. 87th St., Chi- 
cago 21. The brochure includes a descrip- 
tion of the company’s design and develop 
ment department and how it takes the 
original need for a new truck and develops 
it into the final product 





wis SUMMED 


PAPER SAMPLE 
BK 


Save you time and 
money. IT’S PACKED 
WITH PRINTING AIDS 


WHAT’S INSIDE? 


© Sample sheets of 
Brown-Bridge’s 
full line 


© Complete list of 
colors, finishes, sizes, 
and gummings 

© Printing surface 
specifier 

© Gumming selector 

© Printing and 
handling 


A 
JUST ASK FOR Weir's rree—vou' get the most popu 


lar complete guide to effective and efficient use of gummed 
paper yet devised. Ask for book P-370. 





THE BROWN-BRIDGE MILLS, INC., TROY, OHIO 


WEW YORK, 6 E. 45th St. © PHILADELPHIA, 215 Ford Road, Bala-Cynwyd, Pa. © CHICAGO, 608 S. Dear 
born @ ST. LOUIS, 4378 Lindell Bivd. © FT. WORTH, 2416 Cullen St. © SAN FRANCISCO, 420 Market St 
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Offset Blanket Selector Guide 

An offset blanket selector guide has 
been published by Vulcan Rubber Prod 
ucts division, Reeves Brothers, Inc., 107! 
Ave. of the Americas, New York 18. The 
guide lists eight different applications for 
the selection of a suitable grade from four 
different Durofyne offset blankets. The 
applications listed include regular litho 
guide uses, as well as metal decorating, 
cardboard and rotary web printing 


Goes Selling Helps 

The Goes Lithographing Co., 42 W 
6lst St., Chicago 21, has issued a new 
booklet, “Goes Selling Helps Make Good 
Printing Look Better.” The booklet in 
cludes price lists on bordered blanks, stock 
certificate blanks, insurance policy blanks, 
corporation record books, etc 


Seven Case History Bulletins 

A package of seven case history bulle 
tins describing paper handling techniques 
with materials handling equipment by 
mayor printing companies or paper ware 
housing suppliers is available from Lewis 
Shepard Products, Inc., Watertown, Mass 


Typefounders, Inc. Brochure 
1006 W. Madison 


Phoenix, Ariz., has issued a new brochur: 


Typefounders, Inc., 


showing 25 Antique Ornate types it man 
ufactures on the American point body 


Potdevin Machine Brochure 

Machines that speed the preparation of 
paste-ups, mechanicals, and layouts for off 
set printing, advertising layouts, and rot 
gravure page makeups are described in a 
new brochure prepared by the Potdevin 
Machine Co., 285 North St, 
N.J. The brochure offers specifications and 


details on three types of wax coating ma 


Teterboro 


chines which help to eliminate tedious 
hand pasting and gluing during paste 
r ’ 


WorK 


Royal Zenith Misomex Bulletins 

The Royal Zenith Corp., 180 Varick 
St., New York 14, has issued a two-page 
illustrated bulletin on its Misomex ste; 
and-repeat machine for use by the gravur 


industry 


Lewis-Shepard Bulletin 

A six-page, gatefold brochure, issued 
by Lewis-Shepard, 125 Walnut Se, Wa 
tertown 72, Mass., describes how the I. S 
Berlin Press of Chicago integrated five 
types of L-S handling equipment into its 


operation 


Permacel Applications Directory 
Permacel, New Brunswick, N.J., has 
compiled a product applications directory 
Where to Use Permacel Products.” The 
121-page, pocket-size booklet has listings 
for every major type of industry and bus: 
ness and shows which Permacel products 


are used for specific applications in each 
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industry. The products include pressure 
sensitive tapes, adhesives, sealants, coat- 


ings, and electrical insulating materials 


Giant Type Catalog 

Cecil H. Wrightson, Inc., 74 India Sc., 
Boston 10, has introduced a catalog of 
giant type which is set on the Linotype 
The catalog shows sizes from 42-point up 
to 144-point. It does not include foundry, 
Monotype, or photo faces 


Towmotor Safety Kit 
A plant safety kit aimed at making ma 
terials handling operations safer and 
more efhicient in production, storage, and 
shipping areas by reminding workers of 
correct operating procedures related to the 
use of fork life trucks, is again being re 
t 1226 E 


leased by the Towmotor Corp., 
. Cleveland 10. The kit contains 


1S2nd St 
a pocket-sized lift truck operator's guide, 
four humorous safety cartoons designed 


] 


for posting on plant bulletin | 
' ’ 


boards, and 
four lift truck route posters printed in 


bold letters on a bright background 


Pitney-Bowes Booklet 


Bowes, Inc., Stamford, Conn., 

Never be 
negative, booklet, How to Talk 
Yourself Out of a Good Thing 


Pitney 
violates an advertising adage, 
ina ncew 
The com 
any's off-beat approach is not confined to 
One by one, 


| 
the tithe every Major reason 
for not acquiring a postage meter mailing 


machine 1s stated by a fictitx 


Tasope Equipment Catalog 


The Tasope Co., 
Aurora, Mo., has introduced an equipment 


Tasope Building 
catalog for 1960, which describes its line 
of photoengraving and platemaking 


equipment 


Maran Unlimited Type 
Maran Printing Co.. 701 N. Eutaw Sc., 


introduced a 52-page 


Baltimore, has 
booklet, “Unlimited Type The booklet 
lists and illustrates several sizes of over 60 
specimens of type that Maran can pro 


, 
duce in slug lines 


Friden Collectadata 

A new booklet on the Friden Collecta 
data has been issued by Friden, Inc. of San 
Leandro, Calif. The illustrated booklet 
gives information on equipment, applica 


tions, benefits, and systems diagrams 


General Electric Bulletin 

A 12-page publication has been issued 
by the General Electric Co. of Schenecta 
dy, N.Y., on its Form G motors Booklet 
GEA-6424A discusses benefits and fea- 
tures of the fractional horsepower Form 


G general purpose motors 


Wood's Ultra-V Drive Bulletin 
T. B. Wood's Sons Co., Chambersburg, 
Pa., has just issued a 36-page bulletin, 


Wood's Ultra-V Drives.” Bulletin No 


9102, includes drive-selection tables for 
stock and nonstock sheaves, horsepower 
tables, monograms for service-level com- 
parisons of drive costs, etc. 


Advance Silk Screen Catalog 

The Advance Catalog ‘60 and Special 
ized Import Equipment containing more 
than 225 pages covering every phase of 
the screen process field has been published 
by the Advance Process Supply Co., 2315 
W. Huron St., Chicago 12. In addition to 
information about Advance’s six manu 
facturing divisions—equipment, colors 
and inks, supplies, decoratives, services, 


and import-export, the catalog contains 


complete discussions and instructions on 
the latest advancements in the screen proc- 
ess field 


LTF Annual Report 

The 36th Annual Report to the Litho- 
graphic Industry has been issued by the 
Lithographic Technical Foundation, 131 
E. 39th St., New York 16. The 28-page 
booklet includes LTF's research progress 
report, education progress report, current 
list of LTF publications, executive direc- 
tors report, roster ot othcers, directors, 
and committees, statement of income and 
expense, and a roster of members of the 
foundation 





with INKOTE 


Clip and attach to your letterhead 


() Tell me how | can save time and ink 
ELIMINATING PRESS WASHUPS with 


* Prevents ink skin- 
ning in can ond 
fountain while per- 
mitting normal ink 
drying on paper 


b 
INKOTE 
nearest dealer: 


aerosol can 


* Won't affect color 


or body of ink 
carton) 


@Kachor Chem. Co., Inc., 1959 


Send on your money-back guarantee thru 
() Trial Order Inkote: $3.00 per giant 


[) —_____Cartons of 12 giant aerosol 
cans at quantity discount ($30.00 per 


* Eliminates hickies 
and glazing when 
running short 
forms 


* Prevents rust — 
spray on metal 
surfaces of cutters, 
folders, drills etc. 


(Prices slightly higher west of Mississippi) 


ANCHOR CHEMICAL CO., INC. 


SOLUTIONS FOR GRAPHIC ARTS PROBLEMS 


827-837 BERGEN STREET 


BROOKLYN 


28. N.Y 
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DON’T YOU HAVE 


SOMETHING IN A 
DIFFERENT COLOR 
FOR THIS JOB ? 
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Of course he does. He’s a Hammermill Merchant with many 
different papers immediately available to his customers 


from one local source. 
When you ask to see “something different”, your 
Hammermill Merchant can show it to you—and he can } 
back up his samples with prompt deliveries from his nearby NN Ll 


Hammermill Paper Company, Erie, Pennsylvania 


warenouse. 


Your Hammermill Merchant's quick, thorough and expert 
service can make your job easier. Telephone him next time 


For the best in Paper, and the best in Service...call your Hammermill Merchant 





Here are printers’ helps 


available to you at no cost 


| Interested in better business papers? Send 
for the samples of the new Atlantic an- 
tique laid and Manifest bond from the Eastern 
Corp. Somples ore printed in two colors. 
Here's a folder for letterpress specialists. 
Available from Minnesota Mining and 
Manufacturing Co., it shows how “Spherekote” 
tympens and other products con help you. 
3 Find ovt about Challenge’s line of power 
poper cutters to help speed jobs through 
your bindery. The 19%-, 26%-, and 30%2-inch 
sizes ore described in this booklet. 
4 “The Linotype Line” is the title of a Mer- 
genthaler Linotype Co. cotelog, describing 
all machines available from Mergenthaler in- 
cluding the Linotypes and Linofilms. 
The Miehle Co. has o comprehensive, full- 
color brochure on its 29 and 38 two-color 
offset presses thet describes the equipment in 
detail 
fa Fasson Products offers a folder of infor- 
mation to help you sell more self-odhesive 
printing. Somple jobs and swatches of papers, 
foils, and films ore included 
7 “Static Con Be Funt’ Simco Co. hes a 
unique do it yourself static experiment kit 
and other litercture expleining stotic ond 
showing the Simco products to eliminate it. 
Striking, date-pocked brochures are being 
offered by Didde-Glaser, Inc. on its Speed- 
Klect colletor, Tandemer roll-fed offset press, 
and Gather-All sheet and signature colletor. 


9 Lithographers circle this number. You will 
receive Minnesota Mining and Manvfac- 
turing Co.'s brochure on the 3M line of Litho- 


] Mueller Plate Co. offers an offset repro- 
duction of a lithograph, originally done in 
16 colors. An electronic sconner wos used to 
moke the plates. Get this and frame it. 
14 Time records made at the New York equip- 
ment show ond actual samples made with 
Ludlow equipment ore offered in two large, 
handsome books from Ludlow Typograph Co. 
15 Lithographers get this free catalog of 
chemicals mode by Litho Chemical & Sup- 
ply Co. it also has instructions for obtaining 
best results in offset work. 


| Publication printers should read this book- 
let from Cutler-Hammer, inc. It gives com- 
plete information on the D-< Webmaster unit- 
type rotory web press drive and accessories. 
| Wont a good, inexpensive way to put 
color into your printing? Get this portfolio 
of printed samples on various colored papers 
from the Becket? Paper Co. 
| Now’s the time to solve numbering prob- 
lems with the new Wm. A. Force & Co 
1000 SFM Universal Rotary Numbering Head 
System. Send for 48-page handbook todey. 
| Horris-Seybold has two handsome book- 
lets packed with information regarding 
feed roll register and multiroll inking. A must 
for offset printers. 
? Orteb Machinery Co. wants to show you 
how its ink agitators work and pass on 
the glowing comments of some of the nation’s 
largest printing firms about Orteb agitators. 


21 Find out about Cheshire, Inc.'s Model C 

labeling machine that automatically ap- 
plies cut or individual labels at a rate up to 
15,000 per hour. Brochure gives all details. 


? Anchor Chemical Co. has folders showing 
how its cleaners, lubricants, adhesives, 
static eliminators, and many other products 
can help you. 
? Brandtjen & Kluge, Inc. is offering a fold- 
er on the C Series Kluge Automatic Platen 
Press. The folder was printed, perforated, and 
scored on this press. 
? if you are in the market for a slot per- 
forator circle this number and get a bul- 
letin on the Rosback “Jet 20” automatic slot 
perforator. 
25 Don’t miss this brochure by Hamilton Tool 
Co. showing its four-color litho press, 
collator, spot carbonizers, and other modern 
bindery and pressroom equipment. 
? Stay modern. Get this handy size, 22-page 
“Quick Reference Catalog” of all nuArc’s 
products plus a two-color folder giving speci- 
fication on nuArc’s flip-top platemakers. 
? Brown-Bridge Mills has a swatch book of 
white and colored gummed label paper, 
which also gives specifications, sizes, and 
printing recommendations for gummed stock. 
_ Electric Eye’s brochure describing the 
Hurletron Registrol systems for automatic 
register control around and across your press 
cylinders. 
? Sinclair and Valentine has four-page fold- 
ers full of helpful facts about inks plus 
an attractive littl booklet showing the re- 
search and precision of ink-making. 
3 Lawson Co. is offering a new 16-page, 
two-color brochure telling all about the 
complete Pacemaker line of Lawson Hydraulic 
Clamp Cutters. It gives all details. 
To help solve moaterial-handling problems 
in your plont get this Big Joe catalog 
giving full specifications on its line of Big Joe 
hydraulic lift trucks. 
3 Important news for the camera depart- 
ment is contained in Chemco Photoprod- 
ucts Co.'s folders on its roll film cameras, films, 
chemicals, and etching machines. 
3 Here's a file folder filled with handsome 
four-color literature giving complete de- 
toils on Original Heidelberg’s line of both 
platen and cylinder presses. 
3 Colored inks on colored paper—the results 
can be dramatic. Allied Paper Corp. can 
prove it with a swatch book of 11 colored 
stocks each printed with various colored inks. 
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Please send me, without cost or obligation, material described under the key numbers | have circled below: 


graphic plates. 


pean e showing the historical import- 72323486 6 F BCPMWNBBBMWiBBBHEVPBEBDAAMB iss 
ance of paper, “America on Paper,” ond 26 27 28 29 30 31 32 33 34 35 36 37 38 39 40 41 42 43 44 45 46 47 48 49 50 


a sample kit of new BroKote offset paper ore 
: 51 52 53 54 55 56 57 58 59 60 61 62 63 64 65 66 67 68 69 70 71 72 73 74 75 
available from Wausau Paper Mills. 
76 77 78 


1] Important news for the camera room. 
Goodkin has specifications available on 
the $5, the 18-inch, and the 24-inch vertical 
cameras. Send today for all details. 
1? Be sure you see these Miller booklets, 
one on the 21x28 one- and two-color let- 
terpresses and the other on the new 27x41 two- 
color letterpress. 


My Name Title or position 


Company - , ; ‘ eesti paeoneciiiiiaale 


Street __ —- ———— 


OUR COMPANY prints by C) Offset [) Gravure [) Flexography [] Silk Screen 
OUR WORK is [) Job ptg. () Magazine or book (|) Newspaper [1] Specialty (Pls. name). = 
OUR EMPLOYEES number []} 1te9 [) 10t0 19 [) 20to 49 [) 50 to 99 [] 100 or more 


Offer e xpires Dec. 1, 1960 


(_] Letterpress 





35 A kit full of outstanding letterhead de- 
signs created by the Advertising Design 
Dept. of Pratt Institute is offered by Parsons 
Paper Division, National Vulcanized Fibre Co. 


36 For fast, accurate, economical work in 
your bindery find out about the all-new 
McCain automatically-fed Saddie-Matic stitcher. 
Dexter Co. will send specifications. 


.. 7 Chompion Paper and Fibre Co. offers a 
’* comprehensive treotise on “Papers for the 





Lithographer,” explaining and d trating 


quolities and characteristics of various stocks. 
2 8 At every step from art preparation to the 
~~ press, you can have continuous control 
of register with the Chesley F. Carlson Co.'s 
Spacemaster. Send for dota now. 

39 if it’s time to get new offset presses, 
J send for ATF’s bulletins on the Chief 126, 
the Solna 24-inch Perfector, and the 11x17 
Green Hornet web press. 


* Robertson Photo-Mechanix, Inc. hes a 
40 brochure illustrating its compact 320 
camera and showing both the basic and op- 
tional features available with it. 


4] If you use gummed papers, you'll wont 
Gummed Products Co.’s booklets of sam- 
ples and specifications on Trojan 3D and Tro- 
Mark white and colored gummed popers. 

4a lf collating time is a costly item for you, 
42 circle this number for information on the 
fully-cutomatic Gathermatic and Rotomatic col- 
lators from Thomes Collator Industries, Inc. 


43 For efficiency in lead, slug, rule, and base 
casting, for high quality at the lowest 
possible cost, find ovt about the Elrod from 
Ludlow Typograph Co. 

AA Send for the brand-new six-page booklet 
“+> on the Regent 42-inch poper cutter made 
by the Lawson Co. This is valuable bindery 
information and free for the asking. 


45 Dayton Industrial Products Co. will send 
“+ you o striking spiral-bound booklet on 
its Deycollan rollers plus a four-color folder 
on Dayco seporators and fountain dividers. 


46 Send for important comera dota offered 
All details ore 

given on the 14-, 18-, and 24-inch vertical com- 

eras plus facts on the Kenro prismatic head. 


by Kenro Graphics, Inc. 


A 7 Mid-States Gummed Paper Division of 3M 
“?/ hes sample books for you of its Really 
Flat and Prone gummed papers, with remov- 
able swatches for close inspection. 


The Inland and American 


Printer and Lithographer 
79 West Monroe Street 


Chicago 3, Illinois 


48 Goes Lithograph Co. has two catalogs of 


ble prints, ranging from cheesecake 





to clipper ships, full-color, for use on cards, 
calendars, posters, etc. 


4 A kit of 12x18-inch white and colored 
Snoweave cover and text papers plus a 
handy swatch book of these new papers is 
waiting for you at Peninsular Paper Co. 


5 Let Harris-Seybold Co. show you how to 

up-date your pressroom. Get booklets on 
the 23x36 one- and two-color, the 17'2x22'2 
single-color, and the folding carton presses. 


51 Arvey Corp. wants you to know about its 
new Lamcote process that bonds soil-proof 
plastic to any printed surface, even book cloth. 
Information and samples on request. 

52 Finch, Pruyn & Co. will help with your 

paper problems by sending swatch book- 
lets, one of bond, duplicator and mimeo-bond, 
one of offset papers. 


5 Dexter Co. hes a brochure with cleor, 
detailed specification sheets on their en- 
tire line of Cleveland folders. They'll send it 
to you upon request 
5 To find out how you can save time and 
money on composition while you boost 
quality, send for Mergenthaler Linotype’s book- 
let on the Lincfilm photocomposition system 


55 This catalog has 82 poges filled with in- 


tion on Champlain’s film, paper and 





Zz 
paperboard roll handling equipment—unwind 
ond rewind reels; aligning, splicing units, etc. 
5 If you keep an up-to-date shop, this is o 

must. It’s o brochure of Robertson's line of 
photomechanical equipment for processing Du 
Pont’s Dycril photopolymer plotes 
5 A 36-page cotalog of one-time carbon 

popers plus literature showing how to 
select the right carbon for each job is waiting 
for you at Frye Manufacturing Co. 


58 Riegel Paper Corp. is offering a specimen 
kit of beautifully process-printed Carolina 
manila tag, white tag, vellum bristol, and 
white index papers. Just circle this number 
5 A brochure on “remelting furnaces of 
every description for the graphic arts in- 
dustry” may help solve composing room prob- 
lems. It’s free from Nolan Corp 
oa News for offset printers. Miller Printing 
Machinery Co. has information for you on 
the 23x36 single-color and two-color perfector 
ond the M.A.N. 





61 Want to cut down time and costs in the 
composing let American Type 
Founders send you all details on its Typesetter 


Lob | ry tel. 


system of p comp 


room. 





62 Three beautifully-printed samples from 
Northwest Paper Co. demonstrate the ad- 
vantages of using Carlton bond, Mountie off- 
set, and Mountie offset (pinseal finish). 


63 For better finished products Central Com- 
pounding Co. will send complete informa- 
tion on its ink conditioners, varnishes, ond 
abrasion resistors. 
64 A. B. Dick Co. has on impressive book on 
offset check imprinting with magnetic ink 
and a full-color folder describing the A. B. 
Dick Model 360 offset unit. 


6 Send for this data sheet to help solve 
cutting problems. It gives important facts 

on Furnival’s fully-ovtomotic cutters available 

from Central States Printing Equipment Co. 


5 Printers, check on this valuable service 
offered by the Form House, Inc. It includes 

all finishing operations on carbon forms after 

they leave the press. Folder gives details. 


6 Get this Faluloh Paper Co. kit showing 

printed somples of Falpaco improved 
brighter-white coated blonks, designed to cut 
waste, mokeready, and drying time. 


6 A book of checks from J. H. & G. B. Sie- 

bold, Inc. shows how Siebold safety inks 
permit printers to produce sofety popers for 
checks and other documents. 


6 Gest Manufacturing Corp. will send you 

« coateleg including specifications and 
prices on its line of air and vocuum pumps 
Send for it today. 


7 Printers, send for this folder describing 

Hot Spot's valuable corbonizing service 
thet con provide business forms with os many 
os 14 clear, clean copies 


71 Do you print and mail for clients? Here's 

four case histories to prove how Pitney- 
Bowes’ folding-inserting machine con boost 
profits and a booklet on a short-run folder 


7? Let Copecse Corp. show you how to get 
the highest quolity reproduction with its 
line of compoct, Copilith offset presses. Com- 
plete details are yours in this booklet 


7 3 Here are three specification sheets jammed 

full of vital information on contact screens 
made by Caprock Developments for lithog- 
rophers, engravers, silk screen, etc. 


74 The Cyclomatic System is the lotest in scrop 
handling and baling. Get this brochure 
describing its efficient four-step cycle from 
East Chicago Machine Tool Corp. 


75 Get samples of The Notebook of o Printer. 
An unusuol sales aid for printers, this 
sparkling, monthly, four-page paper can be 
run with your imprint by the Arbogust Co. 


76 Business forms shops should send for 
Schriber Machinery Co.'s catalog of rotary 
presses, imprinters, carbon interleavers, and 


other important new items 


77 Overworked and underpaid? Here are 
facts from the Graphic Arts Employment 
Service that you should know about changing 
jobs and using an employment agency. 
78 For a better bindery send today for Gane 
Brothers booklets describing the 311%, 
42-, and 57-inch high-speed Polar paper cut- 
ters. Just circle this number. 





PEOPLE 
i 


HOUGH, vice-president 


WILLIAM R 
of engineering, has been appointed vice 


president of research, development, and 


| 
engineering by the Reliance Electric and 
Engineering Co., Cleveland 

Louts A. BELSEN has been promoted 
to manager of carton sales for the Forbes 
Lithograph Mas 
York sales division 

LouIs R. SURIANI has been a 


ifacturing ( sNew 
pointed 
irchasing agent of the ink division 


the |. M. Huber Corp., Hillside, N.J 


purchasing activities ¢ 


will head all 
livision 
HOWARD K. Norris has been named 
nz manager of the mechanical 
roods division of the Unit States Rub 
ber Co., New York. Mr. Norris assumes 
marketing supervision of graphic arts ma 
terials, plastics, et 
A. KENNETH HUTCHERSON has 
joined the sales staff of Modern Lino 
Baltiumore. Mr 
formerly was associated with Dulaney 
Vernay Co. and the Vari Ty} er ( OF} 
JOHN W 
plant manager of Coated Products, Inc., 
Middlesex, N.J. Mr. Dersch formerly was 


general manufacturing manager of the 


typers, In Hurcherson 


DERSCH has been named 


coating and adhesives department of the 
Borden Chemical Co 

JAMES FRAGGOS has been named book 
printing sales and technical representative 
for Rand Avery-Gordon Taylor, Inc., Bos 
ton. Mr. Fraggos formerly was president 
of the Halliday Lithograph Corp., West 
Hanover, Mass 

Dorsey | 
ATF Typesetter sales supervisor of the 


BIGGS has been appointed 
American Type Founders Co., Inc., Eliza 
beth, N.J. In his new position, Mr. B:ggs 
will supervise the promotion of ATI 


Typesetter sales throughout the country 


Dorsey E. Biggs Robert E. Boyd 


ROBERT E, Boyb has been promoted to 
market research manager of the Auto 
Chicago. Mr 


Boyd has been associated with the com 


matic Transportation Co., 


pany in various sales and market research 


positions since 1953 


J. ARTHUR FRANTZ has been named to 
the sales staff of Edward Stern & Co., Phil 
adelphia. Formerly associated with the 
Duralith Corp., Mr 
general sales in the Philadelphia area 

BERNARD SCHENCK has been appoint 

1 as a sales representative in the Brook 
lyn, New York, and Long Island areas for 
the Universal Folding Box Co., Inc., Ho 
boken, N.J 

VICTOR I 
chairman of the board of the 


Frantz will handle 


FISHBURN has been elected 
Burgess 
Cellulese Co., Freeport, Ill. The compan 
also named LLOYD A. GIESSEL, first vice 
Other new officers 


president, president 


include B. E. FISHBURN, first-vice-presi 


dent; K. G. MYERS, second vice-president; 
R. M. KENDLE, secretary-treasurer. 

W. J. BERG has been appointed mar- 
keting manager for the Minnesota and 
Ontario Paper Co., Minneapolis. Mr. Berg 
formerly was Cleveland district sales man 
ager for Mando’s Insulite division 

WILLIAM M. COLWELL has been ap 
pointed vice-president in charge of print 
ing paper sales for the Arden-Cortland 
Paper Co., Jersey City, N.J. 

EDWIN H. WATSON has been named 
administrator of Linotipo Mexicana, S.A 
de C.V., Mexico City. This is Mergen 
thaler Linotype Co.'s associate company 


for handling sales and service of Linotypes 





SUPERB PERFORMANCE 
AT A LOW, LOW PRICE x 


nuArc 


Uniform coverage 
and intensity 


HI-LITE ARC LAMPS 


steady burns (color 
economical operation 


low initial cost ... what more could you 


ask for in an arc lamp? 


Hi-Lite Arc Lamps are economical to 
operate. For example, a pair of H-66 
lamps produce 75 amps at the carbons 
but draw only 15 amps per pair from the 
power line. Patented mechanism causes 
carbon arc to re-strike automatically at 


timed intervals 
sputtering. 


eliminates bouncing or 


Also available: Model H-65, 75 amp 


printing lamps—price, 


Send For Bulletin 


$350.00 
with built-in timer, $385.00. 


each; 


if 


COMPANY, INC. 


General Office and Factory: 4110 W. Grand Ave. e Chicago 5/, til 


Sales and Service 


New York e Los Angeles 








Davidson othset presses in Mexico Inc., New York City. Mr. Propst will be 


Working with Mr. Watson will be MAR 
TIN ERLE, othce manager; JOSE MARTI 


in charge of the saw division’s West Coast 


operations, coordinating the division's 


NEZ RAGEL, sales manager, and JOSIE 


RIVAS, shop foreman Robert L. Wing Oliver F. Emerson, II 


W. ALBERT PFEIFFER, formerly pr 
superintendent, has been named 
neral superintendent of manufacturing 
the Baltimore Business Forms Co., 
timore. MILTON R. LEPSON, assistant 


yroduction superintendent, succecd 


fier. JOHN W. KING, fort 


of production 


s 


planning, 

amed manager of production contr 
ROY N. PrRopst, JR., has been elected 

assistant vice-president of R. Hoe & Ci 


PO! 








under every light 


‘A, 


4 





Want proof that FOX RIVER IMPROVED 
ARCTIC WHITE is the whitest, brightest 


letterhead paper ‘ 


O.K. Pick any kind of office light. Check 
Improved Arctic White for yourself — witness 
that it’s the WHITE that’s WHITE 


under every light 


Gives customers the maximum contrast 





readability, and prestige they want 


See your Fox River distributor for samples 


Fox River 


fm PAPER CORPORATION 


b 
4 - 
(Pat APPLETON, WISCONSIN 
National Bank, English, and Fox Ruver Bond 


inniversary 


innuersary and Fox Ruer Onton Skins 


production facilities in Portland, Ore., and 
the Jones & Orth Cutter 
facilities in Seattle 
OLIVER F. EMERSON, I, sales manager 
of the Tower Press since 1952, and ROB 
ERT L. WING, a salesman tor the Buehler 


Printcratt Corp. and Steingass Lithograph 


Head division's 


Inc., since 1952, have purchased Schon 


The firn 


under the name of the Em« 


berg Printing Co., Cleveland 
Will Operate 
with Mr. Emerson as pres: 


WwW Ink AS SAaICS 


son Press, Inc., 
dent and treasurer and Mr 
manager 

ROBERT J. EDMONDSON, the business 
manager of Printing Develo; 
New York City, has also beer 
serve as coordinator and 
Scanner division Operations in 
rn states, Mexico, and Canada 

THOMAS F. NOLAN, JR., Western sales 
manager, has been appointed Wester: 
sales director tor the Oxtord Paper ( 
New York City. ¢ RICHARD LEWIS 
Northeast sales manager, was named as 
sistant to the vice-president of sales. KEN 
NETH V. WOLP, Atlantic sales manager 
Was appointed Eastern 
New England, Metro; 

the Middle Atlant 

EDWARD ©. SANNA, 
ot the Stevenson Printing 
N_Y., and a past presiden 
Printing House Craftsmen 
has joined the Ave Maria 
Dam«e I niversit south 


t New 


plant manager 

FRED H. PINKERTON has 

1 Gould, In t New 
NATHAN COOPER was ¢ 

Sdics manaurcr 

Pinkert } 

LEONARD F. GEHRIG 
tf Ennis Business Forms. In 
has been ¢ 


Manutac 


A 


Richard Hites Leonord F. Gehrig 

RICHARD HITES has been named man 
ager of the Pacific Photocopy division of 
Acme Blue Print and Photocraft Co 
Phoenix, Ariz. He will handle the sales of 
equipment manufactured by the Phor 
rapid Cory 

E. E. RADLOFF, ¢ 


been elected 


B. Henschel Manu 
facturing Co., has resident 
of the Graphic Arts and 
Guild of Milwaukee. Other newly-clected 


othcers include EARL VocGT, L. Breit 


} 


Advertising 
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haupt Printing Co., education vice-presi 
dent; ED HOEBHL, Badger-American Elec 
Vice president for customer 
Bouer Paper 


North 


troy pa ee 
DON RAMAKER, 
and E. J. BRUMDER 


treasurer 


rr lations 
Co., secretary, 


American Press, 


Williom F. Mason P. J. Noel 


joined the 


WILLIAM MASON, has 


mipleted graphic arts 

laboratory ot the Photo 

lepartment of E. I. du Pont de 

& Co, Inc. Parlin, NJ. Mr 

formerly was associated with the 

s Lithograph Manufacturing Co. of 

ta Mass 

}. NOEL, formerly superit 


SCTVICe, has been 


Sscrvice 


» sales service and converting 
Wausau Paper Mills ¢ 
is. RICHARD JACOBUS has 
1 assistant paper mull 


nt, CHARLES RAINVILLE has been 


ted to finishing rintend 
{1 LEROY STREK has been 


the finishing room supervisory staff 


RICHARD DOERPER 


ASSILINV 


Arrow Press, has 
t the Graphic Arts 
Milwau 
JOSEPH 


nciected president ¢ 
Y ink Exce 


k Other new 


itives Association 
officers are 
-rinting & Binding Co 
LEENHOUTS 
MUELLER, 


treasurer 


STOEHR, Sentinel I 
vice-pr ent, RICHARD 
Milprint, In 
Jr., Muell 

GEORGE I 


nt and 


secretary ED 
er Engraving Co 
FAVORITE has been named 
general manager of the 


Philadelphia. Mr. F; 


of Edward 


} 
uth-Edward Co 
uSIVY Was ScCcrctary 


where he headed up the serv 


TED WINTER has been named presi 

of the Regensteiner Cor; 
succeeding his father 
who remains as chairman of the board. He 
is als 
i Reeensteiner subsidiary 


Ted Winter Irving Winter 


. Chicago, 
IRVING WINTER, 


president of (¢ hildren’s Press, Inc.. 


HERBERT R. AHRENDT has been elec 
ied president and treasurer of Ahrendet, 
Inc., New York City, succeeding his father. 
HERMAN AHRENDT, died recently 
HAROLD AHRENDT was namcd vice 
dent and secretary 

MARTIN S. HANSEN 
moted to Midwest region service manager 
Michle Co., a division of Miehle 


Chicago. He will be 


who 


presi 
has been pro 


ot the 
Goss De xfer, Inc 
erecting and servicing 
equipment sold by Michle in Minnesota, 
Wisconsin, Illinois, Indiana, Ohio, Michi 

van, Kentucky, Missouri, Oklahoma, lowa, 
Arkansas, eastern Ne 


and eastern 


responsible for 


I¢ XaS, 


Kansas 


Louisiana, 


braska, 


ALBERT P. MAHONEY has been named 
the Lansing, Mich., representative for the 
Hamilton Autographic Register Co., Ham 
ilton, Ohio 

ROBERT L, WILLIAMS has 
staff of the Sinclair and Valentine Co., 
New York City. Mr. Williams, who will 
have his headquarters at the firm’s Chicago 


joined the 


branch, will cover the Indiana territory 
D. CLARENCE KIAH has been named 
sales representative for Tileston & Hol 
Boston, in its new 
othce at 122 E. 42nd St., New York City 
ROBERT L. STOVALL has been elected 
president of Jaggers-Chiles-Stovall, Inc., 


lingsworth Co., sales 


| 


Dallas, succeeding T. L. JAGGERS who be- 





Save press time...and money... 
mount your plates on Blatchford Base 


Stop-go press production eats up 
profits. Put an end to costly down time 
by using the plate mounting system 
engineered to keep plates at work, 
producing good impressions. 
To be sure, your make-up...line-up 
.lock-up and registration all go faster 
on Blatchford. But that’s not all. 
Once you get your plates in register 


and tighten all your catches, you have 


a form that’s anchored for keeps. 


Plates can't walk, rock or work loose. 


There's no uneven plate wear. 


Yes, the longer the run, the greater 
the need for Blatchford Base. 

Why not look into all of Blatchford’s 
many advantages? Write—today, if you 
can—for the free booklet that gives you 
the whole interesting, money-saving 
story of Blatchford Base. 


Blatchford 
e a. 1S Con 7 MAGNESIUM OR 


ANDARD METAL 


WNiational Bead _mj 


Blatchford Base Dept., 


25 Lafayette Street, Brooklyn 1, N. Y. 


Offices in Principal Cities 
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This Cyclomatic Baler, typi- 
ical of many installed in 
printing plants throughout 
United States, is completely 
automatic. It is fed by the 
Cyclomatic Pneumatic Con- 
veying System which picks up 
scrap from the entire plant. 
A Cyclomatic Hogger, not 
shown, reduces the larger 
pieces to a size suitable for 
air conveying and efficient 
baling. 





y¥ If you have 








Cyclomatic pick-up stations ore 
located wherever scrap is gener- 
ated in the plant. Scrap is quickly 
and automatically conveyed to 
the Cyclomatic Baler at a rate of 
100 pounds per minute through 
each pick-up station. 


AUTOMATIC 


High Density Baling 
with 


BALEMASTER EQUIPMENT! 


a pneumatic-conveying 
system now all you need is CYCLO- 
MATIC BALING EQUIPMENT... 
specifically designed to provide you with 
a modern efficient baling system with 
plenty of reserve power to meet all your 
requirements. 


If you do not use pneumatic-convey- 
ing or if your present system is not ade- 
quate to properly prepare materials for 
automatic baling, Balemaster can design 
and furnish a modern, efficient pneu- 
matic-conveying system for your plant 
... or Balemaster can design and install 
the complete Cyclomatic System for 
automatically handling and baling scrap. 


y The Cyclomatic System is completely 


automatic—no manual handling of scrap 
from the point of generation to the fin- 
ished bale. 


For the one company that designs, engi- 
neers, manufactures and can install a 
complete integrated system for your needs 
— depend on Balemaster. 


CYCLOMATIC Means Automatic Scrap 


Material Handling and Baling. 


Write today for full information 








El 


tas" (mm aco 
macnn OO. CO8P 
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DIVISION OF 


EAST CHICAGO MACHINE TOOL CORPORATION 
4801 Railroad Ave. + East Chicago, Indiana + Phone: EXport 7-7470 


comes chairman of the board. RICHARD H 
CHILES and T. F. STOVALI 


elected to the board of directors 


werc als 


officers elected by the company are 
CHESTER BETHEL, SR., WILLIAM R 
CHILES, ¢ ALLISON GARRETT, and ] 
CORDER ROGERS, vice-presidents and di 
rectors, and S,. L. MALONE, secretar 
director 


MISSBACH & CO 


treasurer and 
GEORGE If 


has been appointed Southeastert 


Aclanta 
Saics re 
the Instrument Develo; 
Attlebor Mass., 
of the Royal McBee Corp. The 


will handle sales of Color-Ey« 


presentative for 


ment Laboratories, 


subsidiary 
compan) 
a colorimeter and abridged spectrophot 
Delta E Color Tolerance 
Computer in 10 Southeastern states 
CHARLES PLAVENZ, ere JERRY 
STUPKA, chucking lathe foreman, CARI 
KRUUSE, assembly, and ANTON TOMA 
SZEWSKI 


watches, re 


r, and the 


mete 


were presented with 
moring their con 


ently, he nple 
the Mi h ‘ 


non of 40 years of service with 
Co., Chicago 
JAMES MOLLER has been ap o:nt 
Southeastern district manager of Packas 
Charlorte, N.C. M 
Moller will have his offices in Atlanta 
GEORGE PAMEL has been appoint 


director of services by 


Products C« Inc., 


the Printing In 
dustry of Twin Cities, Inc., St. Paul, Minn 
Mr. Pamel will 


lies, Cost and 


be responsible for statist: 
production 


dures, and accounting services 


Thomas Martin George Pomel 
THOMAS MARTIN has been appoint 
director of export sales for the Intertyp« 
Co., Brooklyn, 
type Cor; 


a division of Harris-Inter 


Formerly Southern district 
manager of the company tor the past nine 
succeeds FRANK HOFFMANN 
vice-president, export sales, who has 1 
F.L.A. GERSPACH, Intertype sales 


representative in Texas, succeeds Mr. Mar 


years, he 
tured 
tin as Southern 


ROBERT M. VAN SANT has been aj 


pointed manager of the new San Francisco 


listrict Manager 


sales and distribution office of the Bulkle 
Dunton Pulp Co., Inc., New York City 

J. E. ROBERSON, manager of the Rey 
nolds Metals Co.'s north plant in Rich 
mond, Va., has been promoted to man 
ager of the firm's St. Louis printing plant 
DALE WILEY, assistant to the divisional! 
manager of manufacturing, foil division 
succeeds Mr. Roberson as manager of the 


north plant. FRANK J. SCHAY, technical 
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staff assistant to the printing divisicn man 
ager, was promoted to superintendent of 
the St. Louis facility. E. L. MARTIN, form 
er manager of the Richmond pilot plent 
lepartment of the packaging research di 


vision, succeeds Mr, Schay 


Versatile folder 


any print shop can afford 


Maurice D. Anderson George W. Edwords 

itney- res FM folding machine 
ee Ee oy Se Pitney-Bowes’ FM folding machit 
by the Har ir is small, compact, low cost; makes 


pointed a sales representative 


ld M. Pitman Co., Chicago. Mr. Ander eight basic folds; can be set in less 


who has been superintendent of a 


a than a minute, and run by anybody. 


ne | lant at Houston, will 
les headquarters in Omaha —— Feeding and delivery at the same end 
saves floor space and operating effort. 
GEORGE W. EDWARDS has joined the I I ad 
You set it by merely turning a 
: knob. The exclusive Dial-A-Fold 
B. C. HOPPER has been elected presi adjustment feature assures 
f the Hopper Paper Co., ° rville, ' — ‘oldi 
' leit: ' precision folding. 
Ill. Other ottices elected bv the mi i 
| L. C. RADTKE, vice-president « ’ ‘ With fully automatic 
Eastern « rauions, A. M. HENDRICKS - . . alee 
Prony oh - m feed the FM is fast—up 


residet of manufacturing, L. § 


WRIGHT, vice-president, advertising and oN “Se to 19,000 pieces an 


Western sales; C. G. KRAMER, vice-presi ate SR hour. It will double- 
ent, production control; GORD . ; , , 

arya. ¢letsmenidene of develesteens fold letter-size sheets 
DAN MIZER, secretary-treasurer; H. W at 10,000 an hour. And 


CHURCH and L. J. SEIFERT, JR., assistant , 
handles sheet sizes up 


retary -treasurcrs 


SAMUEL B,. MCFARLANE, IR. has been a ee 5 to ll by 24 inches. You 


inted vice-president for research of ¥ whet can often fold a short run 
n Chemical Corp., New York Cit ; f 

ieaiaalins sehen: amieelnmnll tates clint Cel on the FM in less time than you can 

inese Corp. as central research laboratori set up your big folder. 


nanauer 

JAMES E. LAMB and Epwin C. WA The FM can take care of small 
SON have been appointed assistants to sizes and short runs easily, quickly, 
PAUL H. SMITH, printing plate sales man : ; 
aver for the Du Pont Co.'s Photo Products 
Department, Parlin, N.J. Mr. Lamb, form sending out, and is a valuable auxiliary 


economically — saves hand work or 


J SORES: ee age Vary: We SO folder for the larger shop. 


studies Of markets tor 


Watson, public rel: For a demonstration, call any PB 


office—no obligation. Or send coupon. 


PitNey-Bowes, IN¢ 
4207 Walnut St 
Stamford, Conn 


| 
. | 
Pitney-Bowes | 
| end free uterature on Folding 
FOLDERS &INSERTERS = ypu ree Merature on Folding 
| 
| 
| 


Made by the originator of the 
posta meter. Nationu ile 


Name 


) ’ s 
service from 320 points. Addres 


Jomes E. Lamb Edwin C. Watson 
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the Lukens Steel Co. be 


NS Assist tf 


tore he joined Du Pont, will be responsi 
tor handling customer relations and 
ie information 


ROBERT A. SCUDDER 


ievelopment director, has 


tormerly sales 


been named 


sales development and public relations 


lirector tor the Standard Register Co 
firm's 


Dayton, Ohio. He 
ae 


ivertising, sales promotion, and public 


will direct the 
lations activities in addition to his duties 

dinator of sales activities with ma 
manufacturers 


business machine and 


management associavions 


Robert A. Scudder Theodore C. Leopold 


THEODORE C. LEOPOLD has been | 
manager of Ed 
tern & Co., Philadelphia. Mr. Le« 


with the 


tant Saics 


company sinc 
iled sales tor the firn 


ind Philadelph 





A. M. WIGHTMAN has been appointed 
Rapid Roller 
PHILIP 


retired ¢ 46 


technical director of the 
Co. ot ¢ hicago He 
SCHWARTZ 
with the company 

FREDERICK A. STUBBE, JR. and LOUIS 


LANESMAN have been elected temporary 


succeeds 


who years 


president and treasurer, respectively, 

the recently formed Advertising Produc 
tion Managers Club of New Jersey. Mr 
Stubbe and Mr 


Lanesman are associated 


with the Lewis Advertising Agency of 
Newark, N.] 

WALLACE K. GRAVES, GEORGE H 
RAND, and JOHN L. TOWER 
elected vice-presidents of the International 
Paper Co., New York ( ity, by the 
The 
EDWARD Z. KING, JR., 


have been 
board 
ot directors board also appointed 
tormerly 
JOHN S. MAXWELI 
succeeds Mr. King as assistant treasurer 
WALTER BRUEHS has been 
manager of the New York office of Lewis 
Inc., Newark, N.J. He 
EDWARD C. BUDD, who 
the frm as a salesman 
named MAX J. HAUSMAN as 
in the New York office 
JAMES DONOHU! 
the Anchor 


AS Saics SCTVice 


assistant 
treasurer, controller 


pomted 
appoink 


Roberts succecds 
continues with 
The company alsé 


a saicsman 


nas } 
Chemical 
formerly Was associ 


mical Corp., Printit 


Daniel W. MacDonald Emi! Bendow 

DANIEL W 
promoted to Eastern district manager tor 
by the W est Vir 
o., New York City 


He will have sales responsibility tor light 
i 


MACDONALD bas 


publication paper sales 
ginia Pulp and Paper ¢ 
weight coated and blication 
New 
Atlantic states 

EMIL BENDOW 
resident of Star Parts, Inc., S 


N.J 


the company, Mr 


uncoated | 
papers in England and th 


lected vic 
ith Hack 


manage 


has been 


I 
Formerly 
Bendow has b 
ciated with Star for 45 years 

RICHARD P. CAMPBELI 
D. WHITCOMB, and GILBERT KUREK 


Cnsack, Saics 


LAWRENCI 
have been nted customer engineers 
Midwest area by 


Plainview, 


appo 
in the 
Equi 
Campbell will cover Illinois 
Kentuck 
Mr. Whitcon 


ment, In 


lana, 


SEEING IS BELIEVING 


In keeping with the policy of “Nothing but the Best”- J. H. & G. B. 
SIEBOLD, INC. has taken over part of the Eastern Division as repre- 
sentatives of the Perma-Flex Roller Corporation. 


These sensational plastic rollers have been tested and proved for the past 


10 years by the best Litho and Printing plants in Canada. 


These Perma-Flex Rollers are available in forms, distributors and duc- 


tors on all presses both Offset and Letterpress and have the following 


advantages: 

® DIMENSIONAL STABILITY 

® NON-POROUS 

® BETTER INKING DISTRIBUTION 

© NON-DETERIORATING 
LESS INK CONSUMPTION 
LONGER PRESS LIFE 
NON-SWELLING 


MEMBER. Lithographic Technical Foundation, National Association of Photo 


Lithographers, National Association of 
Printing-ink Research Association 


Printing-Ink 
N. Y. Employing Printers Association 


Makers, National 


“OVER 75 YEARS OF SERVICE” 


EVERYTHING FOR THE LITHOGRAPHER 
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® PERFECT RESILIENCY 
® EASIER CLEANING 


These 9 features are an assurance to 
the pressman of better production and 
a greater time saver for both Offset 
and Letterpress printing rollers. Try 
a set and be convinced. 


JEQOR 


150 VARICK STREET, NEW YORK 13, N.Y 


e MANUFACTURERS OF PRINTING, 


LITHOGRAPHIC INKS AND SUPPLIES 


PRINTER ano LITHOGRAPHER fer July, 1960 





includes Illinois, Michigan, and Wiscon 
sin. Mr. Kurek has been assigned the Ohio 
and Michigan territory 
CHARLES CRIDLAND of Thomas Nel 
son & Sons in Camden, N.J., has been 
elected president of the Printing Indus 
Philadelphia's Allied Printing 
Association for 1960-61. He 
WILLIAM L. LIGGETT of the 


xdical Press ¢ or} 


Vernon J. Hilgoe Joseph Perrotti 


VERNON J. HILGOE has been named 


assistant chict engineer of the Goss Co., 


ion of Michle-Goss-Dexter, Inc... 


Mr. Hilgoe has 
th Goss tor 24 vears 


JOSEPH PERROTTI has 


JACK CURL, a sales representative in 
the North and West Texas areas for Ennis 
Business Forms, Inc., Ennis, Tex., has been 
transferred to the South Texas area. Mr 
Curl will have his headquarters in Vic 
toria, Tex 

CHARLES W 
pointed Western sales representative for 
Cambridge, Mass. Mr. Par 


sons will cover the 11 states west of the 


PARSONS has been aj 


Photon, Inc., 


Rocky Mountains, with headquarters in 
South Pasadena, Calif 

H. F. HENRIQUES, JR., has been ay 
pointed Eastern district manager of white 
converting paper sales for the West Vir 
New York City 
i thar Wit 


KUEBLER has been assigned to 


ginia Pulp and Paper Co 
The company also announce 
LARD | 
its Chicago ofthc 
with JOHN P. GLENZEN the 


Midwestern district manager in prepara 


where he will share 


futies of 


tion of Mr. Glezen’s retirement 
WILLIAM GOLDMAN has been named 
research supervisor of engineering equiy 
ment for the Keuffel & Esser Co., Ho 
ken, N.J. Formerly, 
Mr. Goldn 
held { 


leveiopment Of materials in the fields of 


a research chemist, 


an will supervise research and 


printing and Coating 


DONALD F. FRAHER and DAvip 


HUGHES have been ay point 


Paul C. Gustafson, (left) traffic manager, Miehle 
Co., division of Miehle-Goss-Dexter, Inc., Chi 
cago, recently completed 40 years with the firm 
As a token of appreciation from the company, 
Mr. Gustafson was presented with an inscribed 
gold watch by J. W. Coultrap, Miehle president 


A TV set was presented by his fellow employees 


RiCHARD CHAMBERLAIN, past presi 


fent and honorary life member of the 


nd assistant to th peratio Printing Industry of Washington, D.C 
| the Champion is now in his 41st year of service to th 


, Piqua, Ohio graphic arts industries. Currently a con 


_COSTS LESS TO OPERATE! COSTS LESS TO OWN! 


SREVER 


“‘The World's Most Efficient Proof Dryer"’ 


..» Now in use by the nation's leading 
typographers and typesetters—with only 
one...yes, one infra-red tube, the Esrever Proof 
Dryer does the job of ordinary dryers with scores 
of bulbs...Since electricity used produces heat — 
not wasted light — you can operate the Esrever 
Dryer for less than 1¢ per hour. Made of 24 gauge 
steel; Hammertone Silver Gray finish; 24"x24”x 18”. 





e no decreasing heat efficiency heats evenly — no hot spots © operates on 
110 volts AC-DC © tube guaranteed one year (many in use after 10 years operation 





ESREVER PROOFING INK 


A product of fifteen years research, 
Esrever Ink produces sharp, smear- 
proof repros that dry quickly, defy 
careless handling, rubber cement 
~even erasures. Satisfaction is 
guaranteed or money back! 


1-ib. can $5 


Weighs 
only 24 Ibs 


‘76% 


Les Angeles 
Order direct from: 


ESREVER DISTRIBUTORS 


1037 W. 22ND ST., LOS ANGELES 7, CALIF. 
Richmond 8-6075 


10 1-Ib. cans $47.50 











137 








KEEP IT UP...WITH KLEEN-STIK 


IT UP 


GET 


w 


Siig 


c.tte ste 
| 


z 


Aleen-Stik played a vital role ina 
space-saving demonstration for 


Miles Dis. of 


Products 


M iles 


Laboratories, Inc., Elkhart, Ind. To 


show druggists how 
space 2 dozen packages of 
Seltzer need, Product Mgr 
Rasin and Merch. Dir 


little counte 
Alka- 
Rudy 
Hank 


r 


Schmidt developed this ingenious 


3-piecer. The colorful 
trigntangiestoad x60 
to the counter with 


ern “‘peel-an’-press’’ adhesive 


Frank harslake handled produc- 
tion for Forbes Lithograph VMilz 


ORLD’S MOST VERSATILE 
GELF-STIK-ing ADHESIVE 


Great Give-Away for 
Sylvania 


“ 
ingenious is this “ 


photos you 
Superflash 


ised as a 
Fleetric 
Montreal 
printed in English and 
are 12 black pages for mounting the 


» suitable so practical “ 
Family Album 
premium by Sylvania 
(Canada) Ltd. of 
Inside the colorful covers 
Fre nch!' 


take with Sylvania 


bulbs—each page 


equipped with strips of hleen-Stik 


Dubl-Stik 
without water, glue 
flashed’ by 
“ 


for easy attachment 
or tape. Idea 

Sales Prom. Mer 
and Ed Matthews of 


P. Lewis 


Delmar Studios and produced by 


Downsview 


pretty 


Studios Cao 


Makes a 


Delmar 
Ont 


ales picture! 


With Kleen-Stik. relief from 
display and merchandising 
problems is just a phone call 
away. Call your regular print- 
er. lithographer, or silk screen- 
er for an album of ideas...or 
write direct. 


PRODUCTS, INC. 


7300 West Wilsen Avenue 
Chicago 31, tlinois 
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cut-out of 
“Speedy” slips over a wire clipped 
a card. And 
the card fastens quickly and securely 
you guessed it 
self-stickin’ Aleen-Stik — the mod- 


9) 
m 
4 


d33mM'°'' dN Al 


“dan Al 


MILS-N3BS31HW HLIM' 


sultant in labor relations, Mr. Chamber 
lain was controller for the United Typo 
thetae of American from 1920 to 1935 
In 1935, he joined the Merkle Press, Inc., 
and was secretary-treasurer of the firm 
when he retired in 1958. He has served as 
treasurer of the Printing Industry of 
America and is a member of Ash Khan 

HERBERT L , 
a sales engineer for the I 


New York City. He 


was associated with Sinclair & Valentine 


TAUB has been appointed 
»*neuma-Flo Sys 
tems, Inc., tormerly 
Co. and the IPI division of Interchemical 
Corp 
MARTIN KAMANAUSKAS and GII 

BERT HEATH have 
of Phillips & Jacobs, Inc., 
work out of the 
Heath 


firm's Balt: 


joined the sales staff 
Philadelphia 
Mr. Ramanauskas will 
Philadelphia office, and Mr 


at the 


will 

have his headquarters 

more branch 
SANFORD L. BATKIN has | 


resentative by the Universal 


point 


cen al 
1 a Sales fey 
Folding Box Co., Hoboken, N.J. He will 
New York City, Brooklyn, and 
Long Island territory 
ROBERT S. ROWE, JR., and BRENTON 
W. HARRIES have been appointed vice 


Press, Inc 


cover the 


| idents of the Rolmor 
York City 
BURTON I 
pointed the manager of engineet 
UARCO, Inc., Chicago. He will be 


or the engineering and constr 


HINMAN, JR., hz 


construction o 
uipment 
KENNETH L. WILLIAMS 

Electrotype Co. has beet | 

of the Washington (D. 
DONALD HILL, own 

Country Press, St. Albans, Vt 

elected president of the Vermont 

Association tor 1960-61 

PETER J. PEAQUIN has 

the Chicage 


Saies ONCE 


estern territor 

RICHARD A. REEVES has 
printing 
GLENN R. SPICER su 

Saics mana 
ROGERS we 


entatives 


as central d 
HOADLEY and E. A 
Eastern 
WARREN R. OMARK has ! 
product Manager of i istri 
GLYNN CONARD was assigen¢ 
l sales staff, and PAUL A. CAMM 


1istrict Saices repr 


1 to the cen 

trai aistrict 

has been transferred to the Chicago office 

iS a Saics representative 
territor 
Louis A. CROPLIS of 

T re Founders Co., In has $u 

NEIL ATWATER of Mergenthaler Lin 
e Co. as president of the Printers 


Salesmen's Guild t New York 


tvi 





CARBON FORMS 


Sernice 


YOU PRINT THEM... 
WE'LL FINISH THEM 


WE ARE NOT PRINTERS! We are in- 
terested only in handling the finishing 
operations of your one-time carbon forms, 
AFTER they leave your press. We have, 
at your service, the finest collating & 
tipping equipment in the industry, both 
fully automatic and semi-automatic, which 
insure a beautifully finished form, always. 
May we have the privilege of serving you 
soon’? You can be sure your accounts will 
be held in the strictest confidence 


* NCR FORMS * IBM CARD COLLATING 

* STATEMENTS*® ROTARY SECTIONS 
PAYROLL CHECKS 
TIPPING OF ANY NATURE 

SERVICES 

* Flot Sheer 
Gethering 

* Pickup & 
Delivery 

* Prompt Service 

© Fair Prices 

+ Skids 
Accommodated 


Perforating 
Collating & 
Tipping 
Punchin 
Proper 
Poper 
Cutting & 
Trimming 
* Padding 
We'll be glod to give an estimate on 
your next job. Just coll or write 

There's no obligation, of course 

ASK FOR RAY PAVLIK 

WRITE FOR OUR 

DESCRIPTIVE BROCHURE 


\ Jonm HOUSE, in. 


"One minute from Chicago 
{5200 W. 26th St, Cicero 50. II! 
Olympic 2-9232 


arbon 





CHALLENGE OFFERS FREE 
PROOF PRESS BOOKLET 


Latest Challenge proof press book 
let describes 12 different models of 
available to meet 


proot presses 


your various proofing needs — rang 
ing from a low-cost galley proofer 
to fine reproduction proofing ma.- 
chines 


ie 
] included is 


Also 
descriptive infor 
mation on the new 
quality 
prooler, the Chal 


» lenge EZ Model de 


? 


low cost 


signed to meet the 
— all-round needs of 
FREE INFO-BOOK 
On Proof Presses 


This equipment can make your 


many shops 


proofing operations and typo 


graphic department more profit 


able and productive meet your 

growing reproduction proof needs 

enable you to supply better proofs 
and even make direct-image off 


set plates direct from type forms 


The 


Company, 


For vour free copy, write 
Challenge Machinery 


Grand Haven, Michigan 
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WHY YOU NUMBER FASTER 
AND BETTER 
WHEN YOU NUMBER 


wn a... WENER 


Rugged Wetter Rotaries easily operate at 
speeds of 30,000 impressions an hour. With 
the Wetter QUIK-LOK clamping gib, setup 
time drops to a minimum. 























Wetter Rotaries are available in Parallel and 
Right Angle Models in a wide selection of 
figure styles and sizes. All give perfect number 
sequence...clean, sharp impressions... accu- 
rate alignment of figures...every time! 


¥e Three Modern JUSTRITE Factories Write for free descriptive folder. 
{ ; NORTHERN STATES ENVELOPE CO. 
a 


300 East Fourth Street ¢« Saint Paul 1, Minnesota 


JUSTRITE ENVELOPE MFG. CO., INC. Weller 
523 Stewart Avenue, SW. * — Atianta, Georgia WEER NUMBERING MACHINE CO. 


Sold for NATIONAL JUSTRITE ENVELOPE CO. ATLANTIC AVENUE & LOGAN STREET - BROOKLYN 8, N.Y 
esale os ty Sane Went Seaver Guest ¢ dushnenvilie, Peride ONLY UNION MADE NUMBERING MACHINE IN U.S.A. 





| ROTARY Ale 
PRODUCTS 


Runs 

without 

oil — 
Mode! 3040 Oil- 
less Air Pump 
Vec. to 20”, 
pressure to 10 
p.s.i. To 24 
c.f.m., Y% to 
1% bp 


Oil-free air blast with carbon-vane 


GAST «.: AIR PUMPS. 


Need compressed air that's absolutely free of oil 

Other mist? A Gast Oil-less Air Pump may be your 

; answer! Air flow can't contain oil vapor, because 
Oil-less no oil is used 


Models You also eliminate lubrication problems when 
Sette ta six m or pressure pump is mounted in a hard- 
smaller sizes, to-service location 

some with inte- ‘our carbon vanes lubricate themselves. Ball 
bearings are grease-sealed for life and separated 
from pump chamber by a ventilated space. Built 
in 7 models 

Write for Oil-less Bulletins 152A and VP-356. 
GAST MANUFACTURING CORP., P.O. Box 
117-0, Benton Harbor, Michigan 


gro! motors — 
Vig to Ys hep. 


See Cotalog 
in Sweet's 
Design File 


@ Al® MOTORS TO 7 HP 
@ COMPRESSORS TO 30 PS! 
@ VACUUM PUMPS TO 28 IN 


ROTARY 


“Air mey be your onswer !" 





WHEN YOU APPLY A FEW DROPS OF 


‘PHENOID 


TYPE CLEANER 


So powerful—yet so safe 
Anv kind of ink 


uts—starts to dissolve instantly when Phenoid 





even when hardened on type or 


is applied. Safe for wood, metal, hands, and has 
no unpleasant odor. 
In two forms—regulor and NON-FLAMMABLE. 


Order from your supplier. Write for leoflet. 


Chalmers Chemical Company, 123 Chestnut St., Newark 5, W. 





ed 


+ ITS WRONG—NO MATTER 
HOW YOU SPELL IT! 


The only good thing about static 
is that the Simco ‘“‘Midget”’ now 
unconditionally guarantees to 
eliminate it! This safe, rugged, 
inexpensive static eliminator is 
designed to fit any machine, is 
effective on any material. Write 
today for complete facts. Anti- 
static cleaning devices and 
sheet separators, anti-static 
sprays and static measuring 
meters are also available. 


America's Largest Manufacturer Specializing 
in Anti-Static Equipment 


the SIMCO compan) 


920) Walnut Street, Lansdale, Pa. 


RO5bA6K 20.000. 


PERFORATOR 


A low-cost machine for the smaller plant 


which oppreciates the many advantages of 
round-hole perforating yet lacks sufficient 
volume to justify investment in a Rosbock 
Rotary perforator. Built in 24° size only 
Write for bulletin and price. Other 
Rosback machines include rotory round 
hole and slot hole perforotors, hand per 
forators, punching machines, gang stitching 
machines and the populor Auto-Stitcher 


F. P.ROSBACK COMPANY Benton Harbor, Michigan 


COOL any building 
from the ROOF 


effectively, efficiently, economically 


Mee eT 
Everyone knows how the sun, beating down on ~ 


the roof of ao building, descends into the interior 

t mokes the occupants uncomfortable and ruins 

merchondise 

Roof cooling is the onswer. it con be used on any 

roof to keep the building cool of to save air conditioning costs. Best 
equipment for the job is Ruppright’s Rotary Roof Cooler. Easily installed 
within a few hours by your maintenance department, it produces a thin 
film of water on the roof. This film evaporates but is continuously renewed 
by the slowly-rotating cooler moking the roof cooler than the air 


WRITE FOR 
FREE 
FOLDERS 


RUPPRIGHT'S ROTARY ROOF COOLER 


Box 43555-1N, Los Angeles 43, Col 
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New “MIRACLE” GOLDMINES 
revolutionize bindery profit 
36x48" 39x52" 44x58’ 


The 172x222 AUTOMATIC 
... only $736! 


The New “ROBOT” 


that does everything... 16-page 
$3 rt. an. and/or 8 parallel folds... 
to 20x20" 








ete. 1x5" 


Obsolescence is Cancerous 
Will cooperate with token initial 
and 10 months (simple old- 


fashioned 6% interest) 


Do telephone me (collect). .. LO 8-4470 


RUSSELL ERNEST BAUM, inc. 
1640 WOOD 8T., PHILA. 2, PA. 

















Looking For More Profits? 


PRODUCTION 


with less fatigue! 


The NEW RAR-1 


WESEL ROUTER 


ese! RAR Pion 
MANUFACTURERS TO THE GRAPHIC ARTS INDUSTRY 


a 


“ee 


Since 


WESEL MANUFACTURING CO. \.:; 


1141 N. WASHINGTON AVENUE SCRANTON, PA 





COLOR PLATE 
COMPANY 


LITHOGRAPHIC 


COLOR SEPARATIONS 
PLATES and POSITIVES 


ROTOGRAVURE 


COLOR SEPARATIONS 
POSITIVES and CYLINDERS 








LITH-KEM-KO 


DEEP ETCH 
PROCESS 


Quality control from the first etch 
step-by-step to the protective asphaltum 
LITH-KEM-KO Deep Etch chemicals are made 
with, laboratory precision and controlled 
standards. That means easier plate making 
longer runs, better reproduction. Send for 
complete information today 


LITHO CHEMICAL & SUPPLY CO. 46 Horriet Place, Lynbrook, t. 1., N.Y 


s all the info ion about 


me KEM. KO DEEP ETCH Ch ons 
Name 


Company 
Address 
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lst _ 
Bit-melillclstcitclsleM-W.l-talaels 
painter ond | DUVETS: | MacV-Al 


LITHOGRAPHER Trade Merk 


| will cut your Down Time 20% on | 


* 
| letterpress and increase production 
| when varnishing on an offset press. 
: Sead for free somple, brochure and name of 


MarV-Al distribvter near you. 


| TILESTON & HOLLINGSWORTH CO. 


| 211 Congress St Boston 10, Moss. | 


CENTAUR 


send for 5 oa “ 4 








RATES: Ordinary classified, $1.50 a line per BUSINESS OPPORTUNITIES 
insertion (figure 38 characters per line); mini- FOR SALE: Printi: . Bee ary 
mum $4.50. Used monthly, $45 a year for 3 mlete from } 

lines; $15 for each additional line. Situation L MACKENZIE & HARRIS 
wanted, $1.15 a line, minimum $3.45 659 FOLSOM STREET, SAN FRANCIS 





Display classified sold by column inch with 
discounts for larger space and three or more Sais 

insertions. Sample rates One inch used one CALENDARS AND CALENDAR PADS 
time, $27, used 12 times, $22 per insertion 
Two or four inches used one time, $25 per 
inch. Full rate schedule on request. Please 
send payment with order 





WHOLESALE CALENDARS, MATCHES, 
ADVERTISING NOVELTIES TO THE o : 
PRINTER-—Sell your res r printing ‘tw | 

. 


Copy must be received at 79 W. Monroe St., < - ae : any on vETTER 
Chicago 3, Ill., by the 18th of the month pre- = id ae ON 
ceding date of publication eninireareneses ywpost tt 

iL sant Ne Bs CARBONIZING 

ADHESIVES 
CARB-N-SET Penetrat 








tr aa < = The Industry's FIRST COMPREHENSIVE 


AGENCIES REQUIRED 
PECHNICAL SALES DIRECTOR, eV edsie) ie 4l. fc HANDBOOK 


On Planning and Imposition 


Written /y printers for printers 
PLANNING POR BETTER IMPOSITION 
is packed with planning tps, oper 
ating procedures, hints and tricks 
taken from years of experience in 
- — commercial printing 

AIDS TO SALES be ee Designed as a manual for all con 
1 cerned with planning printing at 


PHYSICIAN— an. H wax carbonized on 
— ies ‘ie = anv stage. the book also breaks 
HEAL THYSELF ‘ iis : itary down the complex science of im 


» i pape position into clear, concise terms 
segosei eg thats Care. scl see Me pean seen readily understandable to the print 


Dy producing sca:es promotion for others irce esti 1 Sampic ing “layman 

own medicine ond the usuol excuse is 144 profusely illustrated pages— 

wedi Sg icone HOT SPOT CARBONIZING CORP. incl. 96 pages of imposition layouts. 

own advertising’. Let the motto direct Price: $10.00 a copy postpaid. 
mail compsign relieve you of the task 1500 North Halsted Street 

Send check or money order to Book Dept 


of creating your own promotion. It's ex Ch 22. 1 
icago 22, IMlinois 
usive, unusuol, effective and econom 9 ms The Inland and American 


col. A Rae en your business letterhead Telefehone Michigan 2-1300 PRINTER and LITHOGRAPHER 
79 W. Monroe Chicago 3, Ii! 


Rar do they toke o dose of their 











bring information 


LET’S HAVE BETTER 
MOTTOES ASSOCIATION {* »*.) 
a 3 











2121 Eost Ninth St wa Tied 
Clevelond 15, Obie FF HOW TO DO EMBOSSING IN YOUR OWN PLANT 
You can do profe ional embossing full instructions is included with 


It Sells printing. on your regular job presses or cy] every order. Don’t let those extra 
Jse 


presses with Stewart’s Em- profits walk out the door 


The Notebook of ao Printer.’’ It’s the best inder 
becouse b . a 

ssing g s. nor » giving 
ee oe Send check or money order to 


Inland & American 
524 x 91 inches $2.00 © dozen PRINTER and LITHOGRAPHER 
912 x 111 inches $3.75 a dozen BOOK DEPARTMENT 
WAILING PIECES FOR THE PRINTER 197 «x 23. inches $7.25 \2 dozen 79 West Monroe Street, Chicago 3, Illinois 


142 PRINTER and LITHOGRAPHER for July, 1960 











EQUIPMENT & SUPPLIES FOR SALE (Cont.) 


EQUIPMENT & SUPPLIES FOR SALE (Cont.) 





J. et J. LEDEUIL (France)* 
2 eae ee 


Perfect Binders and 
Covering Machines 


manufactured to high standards 
by Ledeui! bindery engineers, 
for time saving production 

Of clean, modern design—these 
units are profitable, positive 

and engineered for simplest 
adjustment and minimum 
maintenance 


Ss eI ONS: a EIR, 
TYPE & PRESS of Illinois Inc. 


3312 North Ravenswood, Chicago 


Exciusive Pacific Coast 
CHAS. H. ZIPSER COMPANY 


515 Howard St., San Francisco 





Insist on Megill’s 


Remember. Only Megill Makes 


Spring Tongue® Gauge Pins 
MEGILL’S PATENT 














$1.80 doz. with extra Tongues 





Sold by Printers Supply Deolers 
THE 


EDWARD L. MEGILL CO. 


The Pionwer in 1870 
763 ATLANTIC AV., BROOKLYN 38, N.Y 
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/ 


how to get and hold 
Perfect Register 





Thia $1.35 Carlson 
stainless steel regis 
ter pin sent free with 
the anawer, Thin 
base. Will not buckle 


mask. Ample thumb space. Machined 





and polished to exactly .250” 


Chocing F Cartcon Co 


This generous 
sample of Carl 
son Mask also 
sent free with 
the anawer 
Each sheet of 
Carlson Mask is clearly identified with 





the Carlson mark of quality 


THE CHESLEY F. CARLSON COMPANY 


2240 Edgewood Avenue « Minneapolis 26. Minnesoto 


“ITEMS OF ECONOMY” 
Reconditioned—Sotisfaction Guaranteed 
Models 221 and 241 Davidson Offsets 

Model 1250 Multilith Offset press 

17'2 x 22'2 LTG Harris Offset press 
Miller Major single and two color presses 
—can be seen operating in Chicago 

Bar Plate Micro Perfect Step and Repeat 
machine demonstrator model at 10% dis- 


count 
Dealers for RADEN C Step and Repect process 
Complete line of cameras, plate-moking 
ond dark room eavioment 








fe," 
br “J ECONOMY PRINTERS 
¢ PRODUCTS CO. 
509 So. la Salle St., Chicago 5, lil. 











Sound 
clean equipment 
for top efficiency 





MIEHLE automatics from 

V-50 Verticals to 6/0 two color 
70” presses. Stock includes 
Mode! 41 chain delivery single 
and two color units, No. 3, 46” two 
color and 5/0 two color 

MILLER units models SW 21 x 28, 
Simplex 20 x 25, 2 Miller Major 
single and two color units 
HARRIS offset presses from 

17 x 22 single color to model 272 
(LTR) two color 50 x 72 


Type & Press of illinois Inc. 


3312 North Ravenswood, Chicago (13) 


28 years of dependable dealing 








633 Ply: ith «« 


HELP WANTED 








CONTACT SCREENS 


The Universal a new, improved gray 
contact screen, shoots faster, gives more 
contrast if desired, oc better tone values 


Rulings: 32, 45, 55, 60, 65, 75, 85, 100, 110, 
126, 133, 150, 175, 200, 250 


Sizes: § x 10 to 23 x 29 in. 

Pre-angled screens to 23 x 29 in. at same 

prices 

Write for new literature *T™ 
CAPROCK DEVELGPIAENTS 

165 Broadway, N.Y REctor 2-4028 


LINOTYPE, Lt DL ow AND MONOTYPE 


ats. Save 25 0%. Send for list 
Midwest Ma trix & Machi ery Mart, In 





PRINTING PLANT MANAGER 


Wanted 
to relocate in or around 
Madison, Wisconsin 


Must be qualified in managing a combina 


tion offset and letterpress plant. Starting 
salary $10,000 per year. Send complete 
resume of training, and experience to 


CONNER, ASH & COMPANY 
Graphic Arts Division 
418 Olive Street, St. Louis 2, Missocri 














Try a Small Ad 
for Quick Results 








PRINTING PRODUC TsOn ASSISTANT, 
for busy, printing buying department 
(job work. books, periodicals). Denom- 


national publisher. Must know abun- 
dance about printing be meticulous 


Write Paul E. Thomas, P.O. Box 











VANDERCOOK & SONS, INC. 


General Offices, Research Laboratory, Demonstration Room & Factory 


3601 W. Touhy Ave., Chicago 45, Ill. Phone: ROgers Park 1-2100 


FASTEST POWDERLESS ETCHING 


SIX SQUARE INCHES $1.65 
FLUSH MOUNTED « POSTPAID 
LINE CUTS OR HALFTONES 
FREE STOCK CUT CATALOG AND 
COMPLETE PRICE LIST ON REQUEST 





Eastern Sales and Service 
205 W. 34th St., New York 1, N.Y. Phone: BRyant 9-6270 
Western Soles and Service 


3156 Wilshire Blvd., Los Angeles 5, Calif. Phone: DUnkirk 8-9931 


East “eras Eugraviug Co. 


P.O. BOX 2038 ¢ TYLER, TEXAS 
SERVING THE GRAPHIC ARTS INDUSTRY 23 YEARS 
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HELP WANTED (Contd.) 


















LOOKING FOR A NEW JOB? 


Plant Manager—4 4 5 col. presses 

exp. in multicolor offset & letterpress 

Gravure exp. desirable N.Y $18,000 - $20,000 
Printing Methods Engineer EAST $10,000 
F oreman—O fiset 


Prep. Dept INDIANA—S$ 7.500 - $ 9,000 
Esti mators—O fiset OHIO $ 7,500 - $ 8.000 
Production Manager— 

Bus. Forms MIDWEST § 8.090 - $10,500 


Salesman—Printing OHIO 
MICHIGAN. WISCONSIN § 6.000 - $ 8,000 
WANTED Cameramen platemakers strippers. 
p essmen compositers proefreaders 
monotype, felder operators. bindery- 
men, offset pressmen 


GRAPHIC ARTS EMPLOYMENT SERVICE, INC. 
Helen M. Winters, Mgr 

Dept. 1D-7, 307 E. 4th St., Cincinnati 2, Ohio 

st Application With Us 





Confidentic 











TELETSVPERSETTER EXxce ent sales 
N N BACKGR¢é NI 
Z “ and 
£ ‘ 
z M 
_ x ‘ 
£ M 
\ iz } 2 
\ \\ “ s 





LITHO ESTIMATOR: M 


\\ 
\ x 
HAND COMPOSITOR, az: 
; é z 
zg x. Wr 
\ Zz M 
SALES MANAGER We havea pe z 
d 
vs IN’ COMPA 
\ OWA 


INSTRUCTIONS 


Linoty pe-Intertype Instruction 
‘> Linotvne Sy} 


Lowa ‘> 





INK CONDITIONERS 





“ARMOR PLATE” vour Inks! 
GLAZCOTE inx conpitioner 


Provides tough, scuff- &+scratch-resistant finish. 

1 ib. con $2.20 Send for Price List 
CENTRAL COMPOUNDING COMPANY 

17)5 North Damen Avenve ¢ Chicago 47, Illinois 


“, Mirs. of Trik, 20/20 Overprint Varnish, 33 & 0-33 Ink 
a + ae Conditioners 




















SITUATIONS WANTED 
TYPOGRAPHY SALES, box 


experi ns ~ 
We 
; A! X 
W A | 
TICKETS 
rICcKETS — fit M 
\ sement Wor 








Useful gift boxes from Junior 
Red Cross help build friendship 
with children overseas 


Good things happen 
when you give a 





HEADQUARTERS 
FOR MODERN 
PLATE 
EQUIPMENT 


Richards 


Saw Trimmers 
Routers 
Mortisers 


Write fo 


J. A. RICHARDS CO Model ESST 

Electromatic Plate Saw for stereo's 
and electro’s, heavy duty con the big daily and commercial 
struction at a medium price plont ? 


903 N PITCHER STREET 
KALAMAZOO. MICHIGAN 
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Model EMM 


ull poge capacity 








TWO BOOKS 
on 


Type and Layout 


These two books should be in the 
library of every printer, composi- 
tor, designer or buyer of type 
Excellent for the student of ty- 
pography! When ordering from 
The Inland and American Printer 
and Lithographer, send check or 
money order in advance and the 


book will be sent postpaid 


Principles of Layout 


By Charles J. Felten; $8.35. Basic 
techniques of effective page layou 
are explained for the advertising 
artist and copywriter in terms of 
composing room production with 
limitations imposed on the artist 
type metal kept in mind. This is ar 


expanak i third editior 


How to Recognize 
Type Faces 


Second Edition 


By R. Randolph Karch; $6.35 
Said to be the only single publi 
cation where one can find all the 
1,693 type faces now sold in font: 
or matrix forms in the U.S.; the 
different faces are arranged in 


order of their similarities 


Ask for ao copy of our free Book List 
Write to Book Depertment, The in- 
lend end Americon Printer and Lith- 
ogrepher, 79 West Monroe Street, Chi- 
cago 3, Iilimois. 








Plate mortiser pedestal model for 


Model BJRM-2 
Plate Mortiser 
Heavy Duty Jig Mortiser 
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* PRINTERS AND LITHOGRAPHERS NOTWITH 
STANDING. Robinson Crusoe is the only man who ever 
ad all of his work done by Friday. Why is it that most of 


ant their orders delivered by Friday at the 


* THE BIG INDUSTRY-WIDE graphic arts exhibition 
n New York City last year was a grand success, a genuine 


} 


service industry, and a profitable enterprise. Its 
success (whether the artistic or the financial, we won't 
presume judge) seems to have impressed officers of 
industry trade organizations. In the past few 
hs two more organizations have announced plans to 
the already-crowded business of sponsoring equip 
and supply exhibitions 
These last two are, like earlier entrants in this field 
worthy organizations. Their plans have gone forward suth 
ciently so that nothing we may say now is likely to deter 
9 hinder them 
Bur it’s abovt time to take a realistic view of this trend 
» are four shows: for next year five are already 
scheduled. If every organization that has a reason and 
so decides to sponsor an exhibition, we'll b< 
having a “show a month” or a “show a week 
Before this ludicrous situation develops, the law of 
liminishing returns will have begun to work—if indeed 
hasn't already. There has to be more reason than rhe 
replenishment of an association treasury for an exhibition 
o be successful. A complete showing of neu and different 
ducts makes an ideal exhibition from the buyer's view 
ital goods, like printing equipment, cannot be re 
engineered every year, much less a couple of times a year 
To be produced economically, most capital equipment must 
be frozen in basic models that don’t change fundamentally 
for five years or more 
What reason does a printer have to spend the time and 
oney to go to a show to see equipment that is little 
hanged from that which he saw last year? 
How about the exhibitors’ How can they justify the 
gh costs of moving and installing equipment, tying up 
valuable sales and administrative man-hours unless they 
sell extra merchandise directly at the show’ Unless the 
exhibit produces additional sales, its high cost must be 
added to selling prices—certainly no gain to either buyer 


fact is that printers do not buy because of 
survey last year only five per cent of our 
aders said they viewed shows and exhibits as their most 


‘Ipful source of information about new developments in 








equipment and supplies. Multiplying the number of shows 
is scarcely likely to change industry buying patterns. Cer 
tainly dividing industry attention with many small shows 
cannot make them economic sales producers 

There are several basic facts that association enthu 
for fund-raising shows should realize 

First, space cost is a very small part of the expen 
setting up and manning a show booth. And to a much 
greater degree, the profit to the association is picayune 
compared to the cost burden placed upon graphic arts in 


dustry supplie rs 


Second, if manufacturers found show exhibits to be 
| 


sound economic sales builders, they wouldn't sit back and 
wait for the velvet-covered blackjack of “association good 
will’ and “industry advancement” to push them toward 
cooperation. They would actively be pressing for more fre 
quent stagings of the big once-a-decade Graphic Arts 
Exposition 

Finally, it must be clear that the big expense 
it more than $1,000,000 in 1960—of industry shows must 
in the end be paid for by the printers (association members 
and others) who buy exhibitors’ equipment and supplies 

It would appear that a few more dollars per year in 
association dues would be a much more econom« and 


direct way to finance association activities 


*® WE HAVENT BEEN FEELING PARTICULARLY 
WELL lately, but we can't figure out how we got on the 
mailing list of the American Cemetery Association so fast 
We've just been reading all about the history of the ceme 
tery and how one should go abour selecting a lot. What is 
even more puzzling is that the association apparently ex 
pects us to present its publicity to readers of PRINTER AND 
LITHOGRAPHER magazine. The association is spending a 
lot of good money for printing, and we may even suggest 
that a copy of their brochure be sent to all of our sub 


scribers! That'll eat up the printing budget in a hurry 


*® LIVE COWS FROM NEWSPRINT 


Carrying out experiments with cattle feeding stuffs made 


SMCIentists are 
from vitamin-enriched newsprint which, they claim, is al 
most as good as hay, being 90°7 cellulose. If your next 


steak tastes like last night’s paper, you'll understand why! 


*® THE POST OFFICE WAS FEUDING with printers and 
publishers back in 1793. The P.O. would carry a newspaper 
any size, any distance for 1!2¢ in those days. Printing was 
done then on dampened paper; Uncle Sam refused to carry 
water and insisted that every page be dried before mailing 
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\ Cromwell Printed 
Tympon and Oftset 
Packing wos de- 
ia signed for the printer 
\ | who wants the very 
\ best press prepa- 
ration. 
Result... you can quickly and 
ecsily mecsure off the Tympan 
or Offset Packing you need with- 
out waste... you can read the 
grain direction, caliper ond size 
. +. yOu can maintain stock control 
ct o glance. 


Cromwell Off- 
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Of course, there's no treated to pre- 
doubt cbout famous vent slip, stops 
Cromwell quality. It's unnecessary new 
tough, it resists oil, make-ready. Re- 
humidity and temper- duane deintione: 
oture changes, mois- 
ture and cleaning 
solvents—and each 
sheet is absolutely 
uniform. Available in 
sheets or rolls to your 
specifications, 
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ULMER 
FUTURA EXTRABOLD 
NEWS GOTHIC’ 


Four Faces to Reflect a Multitude of Moods 


Look at the best of today’s advertising and other examples of the printer's art and 
you will find these four distinctive faces in constant use. They are vivid proof that 
fine typography can be produced with the economy of machine composition. 


Century Schoolbook for classic clarity, as an example. Earnest and uncommonly 
legible—to lead the reader to and through text without tedium. Bulmer for spirited 


definition; as tasteful in Roman tradition as it is in Italic delicacy. News Gothic for 
vigorous command when seeking impact in brief phrases or heads. Futura Extrabold 
for vitality and utility when strength, not size, must command attention. 


To meet a multitude of moods add these four faces to your matrix library. 
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